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Before  Americans  developed  their  game  plan. 


Basketball’s  first  team,  1891. 


America’s  first  basketball  team.  It  was  started  by  a  member 
of  the  Springfield  College  faculty,  Dr.  James  Naismith.  The  ball 
was  an  ordinary  soccer  ball.  The  goal  was  a  peach  basket,  one  at 
each  end  of  the  court.  And  the  result  was  a  game  that  within  just 
a  few  short  years  would  have  athletes  dribbling  all  over  America. 

But  years  before  Naismith  got  into  the  game,  the  Globe  was 
scoring  high  by  covering  all  of  Massachusetts’  firsts. 

From  the  first  baseball  game  played  under  lights  to  the  first 
volleyball  game  played  anywhere.  From  the  first  ballpoint  pen  to 
the  first  computer.  The  first  roller  coaster  to  the  first  golf  tee.  If 
it  started  in  Massachusetts,  it  ended  up  in  the  Globe. 

Which  is  why  long  before  people  started  shooting  hoops, 
they  stayed  on  the  ball  by  reading  The  Boston  Globe. 
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A  wholly  owned  subsidiary  of  Alfilialed  Publications,  Inc. 


Greater  Chicago  Newspapers  serve 
one  of  the  most  vital  areas  in  the  nation 
—  the  Chicago  market.  Yet  GCN  have 
always  been  “a  market  apart,”  reaching 
households  NOT  reached  by  the  Chicago 
Tribune  and  the  Chicago  Sun-Times. 

The  Beacon-News,  Herald-News, 
Courier  News,  Daily  Journal  and  News- 
Sun  have  long  served  readers  and  adver¬ 
tisers  in  Northern  Illnois.  As  members  of 
the  Copley  Press,  Inc.,  Greater  Chicago 
Newspapers  are  committed  to  being  the 
most  influential  newspapeis  in  “the 
market  apart.” 

There’s  plenty  in  a  name  . . .  especially 
when  it  reflects  the  joint  effort  of 
Greater  Chicago  Newspapers  to  serve  a 
market  better  than  any  other  competing 
mediums.  That’s  GCN  —  a  name  to 
remember. 
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Greater  Chicago  Newspapers 
Represented  Nationally  by 
Sawyer,  Ferguson,  Walker  Co.,  Inc. 
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THE  BEACON-NEWS 

THE  HERALD-NEWS 

THE  COURIER  NEWS 

DAILY  JOURNAL 

THE  NEWS-SUN 
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The  #1  Sew  York  Times  Best  Seller 


WOULD 
ALMANAC 


On 
The 
New  York 
Times 
Best  Seller 
List. 


Congratulations 
to  our  146 


AND  BOOK  OF  FACTS 


Akron  Beacon  Journal  •  Albuquerque  Tribune  •  Allentown  Call-Chronicle  • 
Amarillo  Globe-News  •  Anchorage  Times  •  Arizona  Daily  Star  •  Arkansas  Ga¬ 
zette  •  Asbury  Park  Press  •  At^ta  Newspapers  •  Athens  Banner-Herald  & 
The  Daily  News  •  Augusta  Chronicle/Herald  •  Bakersfield  Californian  •  Balti¬ 
more  Sun  •  Baton  Rouge  State  Times  &  Morning  Advocate  •  Billings  Gazette  • 
Binghamton  Elvening  Press  &  Sun-Bulletin  •  Birmingham  Post-Herald  •  Bis¬ 
marck  Tribune  •  Bloomington  Daily  Pantagraph  •  Boston  Herald  •  Bridgeport 
Post  •  Bristol  Herald-Co^er  •  Buffalo  Evening  News  •  Cape  Cod  Times  • 
Casper  Star-Tribune  •  Charleston  Gazette  •  Charlotte  Observer  •  Chattanooga 
News-Free  Press  •  Chicago  Tribune  •  Cincinnati  Post  •  Cleveland  Plain  Dealer 
•  Columbia  State/Record  •  Columbus,  GA  Ledger-Enquirer  •  Columbus,  OH 
Citizen-JOumal  •  Corpus  Christi  Caller-Times  •  Dallas  Morning  News  •  Dayton 
Journal  Herald  •  Daytona  Beach  News-Journal  •  Denver  Rocky  Mountain 
News  •  Des  Moines  Register  •  Detroit  News  •  Dubuque  Telegraph  Herald  •  El 
Paso  Herald-Post  •  Ehie  Times  t  News  •  Elvansville  Press  •  Everett  Herald  • 
Fort  Myers  News-Press  •  Ft.  Wayne  Journal-Gazette  •  Fresno  Bee  •  Gaines¬ 
ville  Siin  •  Greenville  News-Piedmont  •  Hackensack  Record  •  Hartford  Cou- 


co-sponsors. 

- /  — 

For  information  on 
co-sponsoring  a 
1987  best  seller 
call  Brad  Bushell  at 
1-800-221-4816 
(in  New  York,  212-692-3700). 
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rant  •  Honolulu  Advertiser  •  Houston  Chronicle  •  Huntington  Herald-Dispatch 

•  Indianapolis  Star  &  News  •  Jackson  Clarion-Ledger  •  Jacksonville  Times- 
Union  •  Kalamazoo  Gazette  •  Kansas  Qty  Star  &  Times  •  Kingsport  Times- 
News  •  Knoxville  News-Sentinel  •  Las  Vegas  Review-Journal  •  Lexington  Her¬ 
ald-Leader  •  Los  Angeles  Herald  Ehmminer  •  Louisville  Courier-Journal  • 
Long  Island  Newsday  •  Lubbock  Avalanche  Journal  •  Lynchburg  News  t  Daily 
Advance  •  Macon  Telegraph  &  News  •  Maine  Sunday  Telegram  •  Memphis 
Commercial  Appeal  •  Iifiami  Herald  •  Middletown  Tiines  Herald-Record  •  Mil¬ 
waukee  Journal  •  Mobile  Press  Register  •  Modesto  Bee  •  Montgomery  Adver¬ 
tiser-Journal  •  New  Bedford  Standard-Times  •  New  Haven  Jackson  Newspa¬ 
pers  •  New  London  Day  •  New  Orleans  Times-Picayune/States-Item  • 
Newport  News  Daily  Press  &  Times-Herald  •  New  York  Daily  News  •  Oakland 
Tribune  •  Daily  Oklahoman  •  Oregonian  •  Orlando  Sentinel  •  Pensacola  News- 
Journal  •  Philadelphia  Inquirer  •  Phoenix  Gazette/Arizona  Republic  •  Pitts¬ 
burgh  Press  •  Providence  Journal-Bulletin  •  News  &  Observer-Raleigb  Times 

•  Reno  Gazette-Journal  •  Richmond  Times-Dispatch  •  Roanoke  Times  t  World 
News  •  Rochester  Times-Union  •  Rockford  Register  Star  •  Sacramento  Bee  • 
Salem  Statesman-Journal  •  Salt  Lake  Tribune  •  San  Antonio  Elxpress-News  • 
San  Bemadino  Sun  •  San  Diego  Union  &  Tribune  •  San  Jose  Mcrcury-News  • 
San  Juan  Star  •  Santa  Ana  Roister  •  Savannah  News-Press  •  Sioux  Falls  Ar¬ 
gus  Leader  •  Spokane  Chronicle  •  Springfield,  IL  State  Journal-Register  • 
Springfield,  MA  Newspapers  •  Springfield,  VA  Journal  Newspapers  •  Stockton 
Record  •  St.  Louis  Post-Dispatch  •  St.  Paul  Dispatch/Pioneer  Press  •  St.  Pe¬ 
tersburg  Times  &  Evening  Independent  •  Syracuse  Herald-Journal  •  Tacoma 
News  Tribune  •  Tallahassee  Democrat  •  Tampa  Tribune  •  Tennessean  •  Tole¬ 
do  Blade  •  Tulsa  Tribune  •  W.  Palm  Beach  Post  &  Evening  Times  •  Wichita 
Elagle-Beacon  •  Wilmington  News  Journal  •  Winston-Salem  Journal  &  Sentinal 

•  Wisconsin  State  Journal  •  Worcester  Telegram  &  Gazette  •  Yakima  Herald- 
Republic  •  Youngstown  Vindicator  •  Calgary  Sun  •  Edmonton  Journal  •  Hali¬ 
fax  Herald  Limited  •  Kitchener-Waterloo  R^rd  •  Lethbridge  Herald  •  Mon¬ 
treal  Gazette  •  Regina  Leader-Post  •  Saskatoon  Star-Phoenix  •  Toronto  Star  • 
Vancouver  Sun  •  Windsor  Star  •  Winnepeg  Free  Press 
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JANUARY 

26-29— International  Newspaper  Advertising  and  Marketing  Executives, 
Winter  Meeting,  Caesars  Palace,  Las  Vegas. 

30- 31— North  Carolina  Press  Association  Press  Institute,  Carolina  Inn,  Chapel 

Hill. 

FEBRUARY 

2-7— Suburban  Newspeipers  of  America,  Management  Conference,  Inter¬ 
continental  Wailea,  Maui,  Hawaii. 

13-15— California  Newspaper  Publishers  Association,  Annual  Convention, 
Hotel  del  Coronado,  Coronado. 

13-15 — Minnesota  Newspaper  Association,  Annual  Convention,  Hyatt 
Regency,  Minne84X>lis 

13-16— Howard  University  Communications  Conference,  “Communications: 
The  Key  to  Economic  and  Political  Change.”  School  of  Communica¬ 
tions,  Washington,  D.C. 

13-16 — Oklahoma  Press  Association,  Mid-Winter  Convention  and  Trade  Show 
Lincoln  Plaza  Inn  &  Convention  Center,  Oklahoma  City. 

1 5- 1 9— Southern  Classified  Advertising  Managers  Association,  T elemarketing 

Seminar  and  Sales  &  Education  Conference,  Holiday  Inn/Convention  & 
Trade  Center,  Chattanooga,  Tenn. 

19- 21 — Ohio  Newspaper  Association,  Convention,  Hyatt  On  Capitol  Square, 

Columbus. 

20- 22 — Arkansas  Press  Association,  Winter  Convention  &  T rade  Show,  Excel¬ 

sior  Hotel,  Little  Rock. 

22- 24 — Great  Lakes/Midstates  Newspaper  Conference,  Hyatt  Regency 

O'Hare,  Rosemont,  III. 

23- 25— Inland  Daily  Press  Association,  Mid-Winter  Meeting,  Westin  Galleria, 

Houston. 

26- 26— New  England  Newspaper  Advertising  Executives  Association  Winter 

Meeting,  Charles  Hotel,  Cambridge,  Mass. 

28-3/2— Alabama  Press  Association,  Winter  Convention,  Birmingham  Hilton, 
Birmingham. 

SeminarsiWorkshopsIClinics 

JANUARY 

27- 29— ANPA,  Leadershio  in  the  Newsroom  Workshop,  in  cooperation  with  the 

American  Society  of  Newspaper  Editors  and  the  Associated  Press 
Managing  Editors,  Hyatt  Hotel,  Sarasota,  Fla. 

31- 2/2 — Mid  America  Press  Institute,  Newsroom  Management  Seminar,  Cla¬ 

rion  Hotel,  Downtown  St.  Louis. 

FEBRUARY 

2-7— American  Press  Institute,  Newspaper  Design  Seminar  and  Advanced 
Reporting  Seminar,  Reston,  Va. 

2-7— The  Poynter  Institute  for  Media  Studies,  Writing  Center  for  Writers  & 
Editors,  St.  Petersburg. 

2-8— ANPA  Newspaper  Executives  Marketing  Seminar,  Cosponsored  with 
the  International  Newspaper  Promotion  Association,  The  Houstonian, 
Houston. 

5-6— New  England  Newspaper  Association:  Feb.  5 — Mailroom  Workshop 
and  Feb.  6— Total  Market  Coverage  Workshop.  Both  at  Hilton,  Lowell, 
Mass. 

9-14 — America  Press  Institute,  Editing  the  Weekly  Newspaper,  Reston,  Va. 
9-22 — The  Poynter  Institute  for  Media  Studies,  Professional  Management,  St. 
Petersburg. 

16- 19— NPRA/ANPA  Workshop,  Personnel  Management  in  the  Daily  Dead¬ 

line  Environment,  Hotel  Continental,  Chicago. 

16- 26— American  Press  Institute,  Executive  Editors  and  Managing  Editors 

(under  75,00  circulation),  Reston,  Va. 

17- 19— ANPA,  Advanced  Management  Workshop,  Hyatt  Sarasota,  Sarasota, 

Fla. 

23-26— Northeast  Classified  Advertising  Managers  Association,  Managing 
the  Classified  Department  Seminar,  Sheraton  Hotel,  Hartford,  Conn. 
23-26 — SNPA  Foundation  Seminar,  The  Criminal  Justice  System,  Mercer 
University,  Macon,  Ga. 
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Editorial  workshop 


By  Roy  H.  Copperud 


Words,  Words ...  No.  618 

From  time  to  time  the  question  arises  as  to  the  number 
of  words  in  the  English  language.  I  have  come  across 
various  figures,  but  they  are  wildly  disparate.  Related 
questions  concern  the  number  of  words  in  common  use 
and  the  average  number  of  meanings  per  word.  It  can  be 
said  positively  that  some  words  —  usually  short,  everyday 
terms  —  have  considerable  numbers  of  standard  mean¬ 
ings. 

After  brooding  about  these  matters  for  a  time,  I  con¬ 
cluded  that  if  anyone  had  the  right  answers  it  would  be  the 
publishers  of  an  unabridged  dictonary.  So  I  wrote  to 
Merriam-Webster,  the  publishers  of  Webster  III,  and 
received  the  following  reply  from  E.  W.  Gilman,  senior 
editor: 

“The  total  number  of  words  in  the  English  vocabulary  is 
simply  unknown.  Only  guesstimates  exist.  Mario  Pei  {The 
Story  of  English,  1952)  estimates  ‘well  over  a  million.’ 
Robert  Clairborne  {Our  Marvelous  Native  Tongue,  1983) 
says  between  400,000  and  600,000.  An  unidentified  peda¬ 
gogue  in  an  eighth-grade  grammar  book  says  ‘the  complete 
English  vocabulary  consists  of  almost  one  million  words.’ 

“I  do  not  know  what  any  of  these  figures  are  based  on, 
except  the  400,000,  which  seems  to  have  been  rounded  off 
from  the  entry  count  for  Webster’s  Third  New  Interna¬ 
tional  Dictionary.  Nor  do  I  know  what  they  count  as  an 
English  word,  or  what  they  exclude.  Selection  presents 
many  problems:  do  you  count  proper  names,  trademarks, 
biological  classifications,  chemical  compounds  (over 
three-and-a-half  million  of  these  were  catalogued  back  in 
1966),  semidomesticated  foreign  imports.  Would  our 
enumerators  count  Garfield?  Jacuzzi?  Pychanthus?  bezo- 
dazepine?  spanakopita?  Viz.?  PCB? 

“The  number  of  words  in  common  use  is  equally  slip¬ 
pery.  The  same  questions  of  selection  still  apply,  and  in 
addition  there  is  the  problem  of  determining  just  \/hat 
common  use  is.  There  have  been  a  number  of  studies  in 
this  general  area,  but  the  ones  I  know  of  are  mostly  for 
pedagogoical  use  and  deal  with  the  vocabulary  of  school 
books  .  .  .  The  Brown  Corpus,  based  on  a  bit  more  than  a 
million  words  of  text,  contains  50,406  ‘types’  (not  words 
— the  types  include  numerals,  dates,  etc.),  and  more  than 
23,000  of  these  occur  only  once.  A  single  occurrence  is  no 
measure  of  rarity:  among  the  single  occurrences  are  icicle, 
toothpaste,  tramp,  smog,  sneer,  shack,  and  lowdown. 

“I  do  not  think  anyone  has  made  a  study  of  English 
words  having  one  meaning.  Beyond  the  commonplace 
observation  that  the  more  specialized  a  word  is,  the  more 
likely  it  is  to  have  single  meaning,  I  have  nothing  to  offer. 

“It  should  be  possible,  in  theory,  to  make  sensible 
estimates  of  these  things,  but  the  basic  research  simply  has 
not  been  done.  It  seems  unlikely  to  me  that  such  research 
ever  will  be  funded:  English  hasn’t  the  appeal  of  arma¬ 
ments  or  AIDS.” 

So  there  we  are  —  back  to  square  one.  The  unverified 
figures  I  referred  to  earlier  were  that  90%  of  all  have  one 
meaning,  and  that  the  average  is  three  meanings  each, 
which  seems  suspect.  What  is  verifiable  is  that  the  word 
set  has  been  shown  to  have  286  different  meanings.  Con¬ 
trary  to  widespread  conviction  among  teachers  and  jour¬ 
nalists,  any  sense  of  a  word  given  in  a  dictionary  without  a 
qualifier  (slang,  dialectal)  is  standard  and  as  reputable  as 
the  other  senses. 
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TV  DATA 


The  most  complete,  accurate  TV  listings  available 


B  Experience:  20  years  in  the  industry 


B  Technology:  Virtually  unlimited  formats 


B  Service:  Professionals  responsive  to  your  needs 


B  Leadership:  Consistently  first  in  innovation 


TV  UPDATE 


The  TV  magazine  that’s  a  proven  performer  year  after  year 


B  Revenue:  Guaranteed  improved  performance 


B  Graphic  Excellence:  1985  Society  of  Newspaper  Design  award 


B  Editorial:  Exclusive  magazine  features 


B  Customized:  Totally  tailored  for  your  market 


TV  EXTRA 


The  bold  face  promotions  that  bring  you  extra  revenue 


B  Revenue:  National  and  local  clients  pay  to  be  highlighted  in  your  TV  listings 


B  Convenience:  Automatically  embedded 


B  Advertisers:  Networks,  program  suppliers  and  local  stations 


Find  out  more.  Call  Hal  Bauer  toll  free  at  1-800-634-3419  (TV  Update  and  TV  Extra) 
Bob  Newell  (518)  792-9914  (TV  Data/Glens  Falls, 

Northway  Plaza,  Glens  Falls,  NY  12801) 

Beth  Newman  (404)  355-9884  (TV  Data/Atlanta, 

1819  Peachtree  Road,  NE,  Suite  707,  Atlanta,  GA  30309) 

575  UNITED  MEDIA 

TELEVISION  SERVICES 

200  PARK  AVENUE,  NEW  YORK.  NEW  YORK  10166 
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The  4th  Estate 


Are  You  Getting  Your 
SHARE  of  Corporate 
Advertising  from  the 
Food  Industry? 

Editor  &  Publisher  offers  a  unique  adver¬ 
tising  opportunity  to  newspapers  in  its 
February  15  issue.  In  the  second  in  a  series 
of  in-depth  monthly  reports  on  “  Public  Rela¬ 
tions  and  The  Press,”  we  will  focus  on  public 
relations  efforts  in  the  FOOD  industry 

This  is  an  opportunity  to  position  your  paper 
strongly  in  the  minds  of  the  public  relations 
specialists  who  determine  the  direction  of 
flow  of  advertising  dollars. 

Other  issue  and  subject  dates  in  this  series 
are:  March  22/Financial  Services,  April  19/ 
Fashion,  May  17/Travel,  and  June  14/Insur¬ 
ance.  Reserve  your  advertising  space  today! 
Call  your  E&P  representative,  or  Donald 
Parvin,  Ad  Manager  at  212  675-4380. 


Closing  for  the  February  15  issue  is  February  5. 


Editor  &  Publisher 

11  West  19th  Street  •  New  York  NY  10011 


By  Doug  Borgstedt 


About  Awards 


L.A.  Times  staffers  honored.  Bill  Boyarsky,  city-county 
bureau  chief  of  the  Los  Angeles  Times  received  the  Profes¬ 
sional  Journalist  Award  from  the  L.A.  chapter  of  the 
Society  of  Professional  Journalists,  Sigma  Delta  Chi. 

Los  Angeles  Times  reporter  Bill  Farr  won  the  chapter’s 
Freedom  of  Information  Award  to  honor  his  “relentless 
pursuit  of  press  freedom.” 

Snappy  looking  ads.  The  Denver  Post  was  recognized 
for  the  excellence  of  its  16-page,  rotogravure  Mother’s 
Day  advertising  section  prepared  for  a  local  shopping  mall 
at  a  recent  breakfast  for  Father’s  Day/Mother’s  Day 
Advertising  and  Promotion  Excellence  sponsored  by  the 
New  York  Times.  The  Los  Angeles  Times  and  Marietta 
(Ohio)  Times  also  received  awards. 

McGinley  Award.  Fred  J.  Post,  sports  editor  of  the 
Middletown  (Conn.)  Press,  was  named  recipient  of  the  Art 
McGinley  Award  for  “meritorious  service’’  by  the  Con¬ 
necticut  Sports  Writers’  Alliance.  The  award  is  bestowed 
in  memory  of  the  long-time  Hartford  Times  sports  editor. 

Student  honored.  Adam  Truitt,  former  editor  of  the 
student  newspaper  at  Humboldt  State  University  in  Cali¬ 
fornia,  has  been  awarded  the  1985  Scholastic  Press  Free¬ 
dom  Award.  The  award,  sponsored  by  the  Student  Press 
Law  Center  and  the  National  Scholastic  Press  Associa¬ 
tion/Associated  Collegiate  Press,  is  given  each  year  to  a 
high  school  or  college  student,  or  student  news  medium, 
that  has  demonstrated  outstanding  support  for  the  First 
Amendment  rights  of  students. 

CWO&O  man  honored.  Jeremy  D.  Sprague,  vice  presi¬ 
dent  and  research  director  of  Cresmer  Woodward  O’Mara 
&  Ormsbee,  was  named  the  winner  of  the  1985  Gerold 
Zarwell  Award  for  “excellence  in  professionalism  in 
newspaper  research.”  The  award  is  the  highest  one  given 
by  the  Newspaper  Research  Council. 

Hilliard  honored.  William  A.  Hilliard,  executive  editor 
of  the  Portland  Oregonian,  was  one  of  two  community 
leaders  to  win  the  first  annual  public  service  awards  pre¬ 
sented  by  the  Urban  League  of  Portland. 
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APLaserPhoto 

The  network  for  Super  Bowl  art 

Over  50  Preparedness  Pictures  and  Graphics 
Transmitted  to  Your  Desk. 


PHOTOGRAPHS  GRAPHICS 


Color  and  black  and  white  pictures.  Illustrations  and  graphics  about  past  games 
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No  credibility  crisis 

Noting  some  “puzzling  inconsistencies”  in  the  various  studies  of 
newspaper  credibility,  Times  Mirror  authorized  a  year-long  inves¬ 
tigation  by  the  Gallup  Organization  to  get  some  reliable  answers. 
Neither  Times  Mirror  nor  Gallup  was  satisfied  with  the  usual  public 
opinion  poll.  This  was  an  investigation  of  public  attitudes  and  em¬ 
ployed  a  “double-back”  methodology  of  re-interviewing  people  for 
clarification. 

It  is  the  best  and  most  comprehensive  study  that  has  been  made 
and  we  hope  newspaper  editors  will  give  its  findings  the  same  treat¬ 
ment  they  have  given  previous  polls  which  prompted  the  cry  of 
“credibility  crisis.” 

“If  credibility  means  believability,  there  is  no  credibility  crisis,” 
Gallup  concludes. 

“The  vast  majority  of  the  citizenry  thinks  the  major  news  organiza¬ 
tions  in  America  are  believable.  Nor  is  there  broad-based  disapprov¬ 
al  of  the  nation’s  press.  Quite  the  contrary,”  the  report  says. 

“If  one  accepts  Ronald  Reagan  as  a  watermark  of  approbation, 
then  American  journalism  meets  the  test  of  popular  approval.  And  so 
do  the  most  prominent  practitioners  of  the  trade.  Americans  believe 
and  approve  of  the  press  more  than  they  do  Reagan,  or  any  other 
political  person  or  institution  we  included  in  our  survey. 

“Three  reservations  are  in  order,  however.  The  public  appreciates 
the  press  more  than  it  approves  of  news  media  performance,  an 
enigma  we  have  wrestled  with  from  the  start.  Second,  the  public 
generally  awards  B’s,  not  A’s.  On  the  subjects  of  believability  and 
favorability,  marks  are  good,  not  excellent.  Third,  public  approval  is 
asymmetrical.  In  a  sense,  critics  are  more  critical  than  supporters 
are  supportive. 

“Despite  these  qualifications  about  specific  practices,  shallow  sup¬ 
port  and  asymmetrical  opinions,  it  is  very  hard  to  make  a  case  that 
there  is  a  crisis  in  believability  or  favorability  facing  the  nation’s 
press.  .  .  . 

“If  nothing  else,  we  have  redefined  and  refined  the  nature  of  the 
crisis.  It  isn’t  about  character.  It  isn’t  about  credibility.  It  isn’t  about 
the  consequences  of  fi*ee  press.  It  is,  in  the  end,  about  the  day-to-day 
performance  failures  that  the  pubhc  perceives.” 

Gallup  believes  “the  press  probably  overstates  its  image  prob¬ 
lems.”  But,  he  warns,  don’t  be  lured  into  complacency  by  these 
findings  because  the  public  does  have  some  reservations  about  “per¬ 
formance  issues.” 

The  perception  of  a  lack  of  credibility  among,  newspeople  is  due 
probably  to  the  fact  that  vociferous  critics,  “although  a  tiny  fraction 
of  the  population,”  are  the  noisiest  and  get  the  most  attention.  This  is 
what  Ben  Bradlee  and  broadcaster  Don  Hewitt  tried  to  tell  ANPA 
last  spring. 

“The  press  hears  more  disapproval  than  really  exists  in  the  public 
at  large  because  the  opponents  are  louder.  The  loudest  opinions,  as 
opposed  to  public  opinion,  have  reinforced  the  feeling  among  news¬ 
people  that  there  is  a  crisis.  But  the  opposition  is  still  an  insurgency, 
not  a  rebellion,”  Gallup  concludes. 

Our  thanks  to  Times  Mirror  for  this  study  and  for  the  promise  that 
it  may  be  repeated  to  track  future  public  attitudes  toward  the  press. 
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Letters  to  the  Editor 


Editor  says  tv  news  in  newspapers  is  important 


Your  editorial  in  the  Dec.  14  issue 
seems  to  be  encouraging  newspapers 
to  follow  the  lead  of  the  Titusville 
(Pa.)  Herald  in  dropping  all  television 
listings. 

The  primary  reasons  for  doing  so, 
according  to  the  president  of  that  pub¬ 
lishing  company,  are  that  television 
listings  give  free  promotion  to  a  com¬ 
petitor  and  that  they  don’t  pay  for 
themselves  because  television  ads 
have  nearly  disappeared  from  his 
newspaper. 

I  presume  the  next  pages  to  be 
yanked  from  the  Titusville  newspaper 
will  be  the  editorial  page,  the  comics 
page  and  Page  1-A  because  they  don’t 


pay  for  themselves,  either. 

E&P  editorializes  that  “this  small 
town  publisher  may  prove  that  news¬ 
paper  readers  want  their  paper  for  its 
news  and  information  and  do  not  buy 
the  paper  for  its  tv  listings.”  I  would 
submit  that  television  listings  are  “in¬ 
formation”  and  that  we  are  failing 
readers  if  we  don’t  give  them  informa¬ 
tion  that  helps  get  them  through  the 
television  day  with  as  little  hassle  as 
possible. 

In  Titusville,  television  viewers  are 
now  forced  to  buy  both  the  Pittsburgh 
and  Buffalo  editions  of  TV  Guide  to 
get  all  their  program  listings. 

Apparently,  helping  TV  Guide’s 


sales  is  not  considered  helping  a  com¬ 
petitor,  but  printing  television  listings 
is.  That  makes  as  much  sense  as  E&P 
insisting  on  using  the  lowercase  tv  all 
these  years. 

Television  is  not  going  away, 
friends,  no  matter  how  much  you  may 
wish  it  so.  One  of  our  duties  in  serving 
our  readers  is  to  help  them  use  this 
leisure  time  activity  wisely. 

Ignore  television  and  you  ignore  a 
subject  of  great  interest  to  your 
readers. 

Bob  Stiff 

(Stiff  is  executive  editor,  Tallahasee 
(Fla.)  Democrat.) 


Says  copy  editors  are  needed  for  accuracy 


I’m  not  sure  that  I  agree  with  your 
editorial,  “For  greater  accuracy,”  in 
the  Dec.  21  issue  of  E&P. 

First,  could  “fact  checkers”  work 
quickly  enough  to  be  of  value  on  a 
breaking  story?  They  could  well  be  a 
hindrance  —  two  or  more  people 
dealing  with  one  source  on  one  story 
on  deadline  is  a  situation  that  breeds 
confusion,  if  my  experience  is  any 
guide. 

Second,  journalism  schools  do  tend 
to  be  removing  some  of  the  need  for 
“know-it-all  copy  editors.”  The  J- 
grads  I’ve  worked  with  may  crank  out 

He  supports 
‘readbacks’ 

I’m  delighted  to  see  our  profession 
starting  to  accept  the  idea  of  “read- 
backs,”  and  to  see  E&P's  editorial 
support  for  concept  (Dec.  21  editor¬ 
ial). 

I  worked  for  10  years  at  the  Kansas 
City  Star,  where  the  practice  was  pro¬ 
hibited.  When  I  bought  the  Oologah 
Lake  (Okla.)  Leader  tw  '>  years  ago,  I 
rebelled  and  began  reading  some  sto¬ 
ries  back  to  sources.  What  a  pleasant 
surprise! 

We’ve  caught  a  number  of  factual 
errors  this  way. 

Of  course,  we  retain  the  final  deci¬ 
sion  about  making  changes  in  a  story. 
But  we  think  readbacks  provide 
improved  credibility  for  the  newspa¬ 
per,  better  relations  with  our  readers 
and  better  performance  as  journalists. 

And  aren’t  those  the  very  reasons 
we’re  in  this  profession  in  the  first 
place? 

John  M.  Wylie  II 
EDITOR  &  PUBLISHER  for  January  18,  1986 


muddled  syntax  and  bizarre  spelling, 
but  they  appear  to  have  a  great  deal 
more  respect  for  facts  and  the  spelling 
of  names  than  frustrated  creative  wri¬ 
ters,  the  folks  they’ve  generally  re¬ 
placed 

Third,  some  amazing  problems  slip 
through  even  the  best  desks.  The 
newspapers  in  Ohio  I  worked  for  from 
1980  to  1984  used  both  AP  and  UPI  at 
different  times,  so  I  won’t  try  to  lay 
blame,  but  one  or  the  other  came  up 
with  these  goodies: 

•  During  the  Falklands  fighting, 
a  picture  of  HMS  Sheffield  moved 
into  our  newsroom.  The  problem? 
The  picture  was  of  the  cruiser  built 
during  the  1930s  and  scrapped  in  the 
late  1960s  —  not  the  ship  involved  in 
the  fighting.  It  was  properly  labeled  a 
file  photo,  but  it  shouldn’t  have  been 
still  in  the  files,  of  course. 

•  A  wire  story  informed  us  that 
one  of  the  Iowa  class  American  bat¬ 
tleships  being  put  back  into  service 


would  have  a  number  of  alterations 
made,  including  the  removal  of  its 
rear  turret,  mounting  three  16-inch 
guns.  True,  that  had  been  discussed 
earlier  as  a  possibility,  but  a  decision 
had  been  made  not  to  make  that 
change  and  the  writer  —  or  the  editor 
—  should  have  known  that  from  clips 
if  not  from  in  person  or  telephone  in¬ 
terviews. 

•  Another  wire  story  stated 
Baltimore  class  American  heavy 
cruisers  —  or  a  particular  one  — 
mounted  9-inch  guns.  No.  Eight-inch. 
This  is  no  obscure  fact;  I  can  see  no 
excuse  for  not  checking  it. 

My  point  is  that  errors  crop  up 
where  they  should  be  least  expected, 
and  it’s  been  ever  thus,  from  what 
I’ve  seen.  I  say  those  “know-it-all 
copy  editors”  are  a  line  of  defense 
even  the  most  cost-conscious  bottom- 
line  newspaper  can’t  afford  to  do 
without,  not  unless  it  is  trying  to  look 
stupid. 

Eugene  W.  Carrow 
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Millions  from  St.  Louis  to  Sinsapore  wouldn’t  trade  it  for  any  other 
puzzle. 

THE  NEW  YORK  TIMES  CROSSWORD 

To  order  call  Chuck  Weiss  or  Dan  Barber  in  New  York,  8(X)-972-3550  or 
212-645-30(X)/Bill  Higsinbotham  in  Ft.  Worth,  817-292-B165/ 

Paul  Finch  in  Los  Angeles,  213-852-1579. 
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PubliC' Service  in  Print, 


There’s  a  label 
forpeq)le^o 

di^  drunk. 


If  you  or  someone  you  know  has  a  drinkii^  problem, 
Call  the  Alcoholism  Information  Center  before  it’s  too  late. 
322-0445 
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Rirmingham 

The  Birmingham  News  and 
Birmingham  Post-Herald  recently 
made  an  invitation  and  challenge  to 
Birmingham  area  advertising 
agencies  to  take  "Positive  Steps"  with 
a  public  service  message  in  print. 

The, agencies  proudly  responded. 
Each  gathered  its  creative  talents, 
creating  an  ad  focusing  on  a 
community  problem  such  as  child 
abuse. ..drunk  driving. ..missing 
children. ..alcoholism,  etc. 

Each  ad  also  gave  constructive 
ways  of  dealing  with  its  related 
problem,  and  provided  names  and 
phone  numbers  of  area  service 
agencies. 

The  contest  was  successful. ..in 
bringing  attention  to  community 
problems  and  their  solutions. ..and  in 
encouraging  creativity  in  newspaper 
advertising. 

"Positive  Steps” ...The  Birmingham 
News,  Birmingham  Post-Herald,  and 
area  advertising  agencies  in  full  stride 
for  a  better  Birmingham. 


The  ad  appearing  here  was  created  by 
Westbrook  &  Company 
Advertising/Public  Relations 
3609  Fifth  Ave.  South 
Birmingham,  Alabama  35222 
(205)591-7770 


(Ilw  Birmingham  ?Jenj0 

Birmingham  Post-Herald 

For  advertising  information  call  (205)  325-2228. 
Represented  Nationally  by  Newhouse  Newspapers 
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Cancel  the  dogs 

Kansas  City  Star  and  Times  canceis  pians  to  have  drug-sniffing 
dogs  search  its  newsroom  for  iiiegai  substances 


By  Andrew  Radolf 

Capital  Cities  Communications/ 
ABC’s  Kansas  City  Star  and  Times 
cancelled  plans  to  have  drug-sniffing 
dogs  search  its  entire  premises  for 
illegal  substances  after  employees 
voiced  strong  opposition  and  the 
announcement  drew  adverse  nation¬ 
wide  publicity. 

“Reaction  to  my  announcement 
has  been  swift,  substantial  and  unfor¬ 
tunate,”  said  publisher  James  H. 
Hale,  in  telling  the  staff  the  dog  search 
had  been  cancelled. 

Hale  told  employees  he  would  “not 
take  any  steps”  to  engage  in  any 
monitoring  for  drug  use  until  he  had 
“counseled”  with  them  on  how  to  go 
about  it. 

Hale  explained  he  had  agreed  to 
corporate  requests  to  consider  sev¬ 
eral  “monitoring  methods”  as  part  of 
a  company-wide  crackdown  on  the 
use  of  illegal  substances  in  the  work¬ 
place. 

“The  people  here  made  such  a 
stink”  about  the  dog  search  that 
“they  decided  to  back  off,”  said  a 
news  staffer  who  asked  for  anonym¬ 
ity. 

The  staffer  said  that  Hale’s  original 
announcement  on  January  8  that  the 
dogs  were  being  brought  in  also  stated 
that  all  new  hires  would  have  to 
undergo  urinalysis  tests  for  narcotics. 

“We  were  clearly  being  told  there 
were  going  to  be  dogs  and  there  were 
going  to  be  urine  tests,”  he  said. 

However,  both  Hale  and  other 
Capital  Cities  officials  denied  any 
decision  has  been  made  to  test  new 
staffers  for  drug  use. 

“There’s  no  drug  problem  here. 
It’s  a  joke,”  commented  the  staffer. 

He  added  that  after  the  announce¬ 
ment,  someone  had  attached  a  dog 
biscuit  to  the  newsroom  bulletin 
board  with  the  advice  that  employees 


place  them  in  their  desks  as  a  way  to 
thwart  the  animals. 

Michael  Waller,  editor  of  the  Star 
and  Times,  said  he  was  not  aware  of 
any  drug  problem  existing  at  the 
newspapers.  But  when  asked  if  he 
agreed  with  the  original  decision  to 
bring  in  dogs,  he  stated,  “I  don’t  want 
to  comment  on  that.” 

Added  Waller,  “There  ain’t  going 
to  be  no  dogs.  That’s  good.” 

The  Kansas  City  newspapers  and 
Fairchild  Publications  are  the  only 
Capital  Cities/ABC-owned  locations 
to  be  identified  as  considering  bring¬ 
ing  in  dogs  to  search  for  drugs.  There 
has  been  speculation  that  the  real 
target  of  the  anti-drug  campaign  is 
ABC  television,  where  there  have 
often  been  reports  of  widespread  use 
of  cocaine  and  marijuana.  Capital 
Cities  Communications  acquired 


ABC  last  year  for  $3.5  billion. 

Capital  Cities/ABC  headquarters  in 
New  York  on  Jan.  13  issued  a  memo 
“to  all  employees,”  signed  by  chair¬ 
man  Thomas  S.  Murphy  and  presi¬ 
dent  Daniel  B.  Burke,  to  quell  their 
protests.  While  the  memo  sought  to 
reassure  employees  that  neither  test¬ 
ing  nor  searches  were  currently  tak¬ 
ing  place,  it  did  did  not  rule  out  that 
they  may  be  conducted  in  the  future. 

“No  testing  program  exists.  No 
searches  of  company  premises  have 
taken  place,”  the  memo  stated.  “The 
possibility  of  using  these  procedures, 
however,  has  caused  some  distress 
and  confusion.  We  need  your  help 
and  counsel  in  combating  this  basic 
problem.” 

The  memo  stated  that  the  company 
has  a  “strict  anti-drug  policy”  that 
(Continued  on  page  21) 
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Family  feud 

Barry  Bingham  Sr.  places  Louisville  newspapers  up  for  sale  in  order  to 
resolve  the  disputes  among  his  children  over  the  future  of  the  operations 


By  Andrew  Radolf 

Staffers  of  the  Courier- Journal  and 
Louisville  Times  were  stunned  by  the 
January  9  announcement  by  Barry 
Bingham  Sr.  that  he  was  placing  the 
newspapers  and  other  family  owned 
properties  up  for  sale  in  order  to 
resolve  the  disputes  which  have 
erupted  in  the  last  year  among  his 
children  over  the  future  of  the  compa¬ 
nies. 

Bingham  Sr.’s  announcement 
immediately  prompted  the  resigna¬ 
tion  of  Barry  Bingham  Jr.  as  editor 
and  publisher  of  the  newspapers  and 
vice  chairman  of  the  family-owned 
companies.  He  termed  his  father’s 
decision  “irrational  and  ill-advised” 
and  called  it  a  “betrayal”  of  him  and 
the  community. 

However,  Sallie  Bingham,  who 
was  unhappy  with  her  brother’s 
(Barry  Jr.)  management  and  helped 
precipitate  the  crisis  by  seeking  to 
sell  her  shares  in  the  family  compa¬ 
nies,  called  the  decision  “a  positive 
step  which  will  open  things  up.” 

In  addition  to  the  newspapers,  the 
family  owns  WHAS  Inc.,  which  oper¬ 
ates  two  radio  stations  and  a  televi¬ 
sion  station  in  Louisville,  and  Stan¬ 
dard  Gravure  Corp.,  which  prints 
newspaper  magazines.  The  morning 


Barry  Bingham  Sr. 


Courier-Journal  and  evening  Times 
have  combined  daily  circulation  of 
over  300,000,  while  the  Sunday 
Courier-Journal  has  circulation  of 
around  328,000. 

Analysts  have  valued  the  Bingham 
family’s  holdings  at  anywhere  from 
$200  million  to  $500  million.  The 
newspapers  alone  have  been  valued 
as  high  as  $300  million. 

The  investment  banking  firm  of 
Henry  Ansbacher  Inc.,  which  is  rep¬ 
resenting  the  interests  of  Sallie  Bing¬ 
ham,  recently  estimated  total 
revenues  for  the  three  companies  at 
just  over  $200  million.  Ansbacher’s 
report  put  the  newspapers’  1985 
revenues  at  $100  million,  with  oper¬ 
ating  profits  coming  to  $12.5  million. 
The  report  estimated  WHAS  in  1985 
had  revenues  of  $24.4  million  and 
operating  profits  of  $7.9  million,  and 
said  Standard  Gravure  showed  little 
or  no  profit  in  1985  on  revenues  of 
about  $79  million. 


The  newspapers  have 
won  eight  Pulitzer  Prizes 
under  Bingham 
ownership,  the  first  in 
1918  and  the  most  recent 
in  1980 . . . 


The  Louisville  newspapers,  two  of 
the  largest  independently  owned 
dailies  in  the  country,  have  a  long 
tradition  of  journalistic  excellence. 
The  newspapers  have  won  eight  Pulit¬ 
zer  Prizes  under  Bingham  ownership, 
the  first  in  1918,  and  the  most  recent  in 
1980  for  a  photograph  of  a  refugee 
camp  in  Thailand. 

Last  December,  the  Louisville 
newspapers  merged  their  news  staffs 
in  a  move  to  strengthen  both  news 
coverage  and  profitability.  In  addi¬ 
tion,  newsroom  employment  was 
trimmed  by  25  positions  through 
unfilled  vacancies  and  early  retire¬ 
ment. 

The  two  papers  are  “profitable  but 
not  obscenely  profitable,”  com¬ 
mented  a  news  executive.  “This  is  a 


solid  economic  operation.” 

The  executive  said  the  announce¬ 
ment  “stunned  and  shocked”  the 
newsroom.  “People  are  worried 
about  their  futures  and  the  future  of 
the  newspapers.” 

But  he  added,  “We  have  a  very 
professional  news  operation”  and 
said  the  staff  despite  their  personal 
feelings  began  a  “makeover”  of  the 
Times  to  get  the  story  “at  the  top  of 
page  one.” 

“It  is  my  unwelcome  duty  to 
announce  that  the  three  companies 
long  controlled  by  the  Bingham  fam¬ 
ily  are  being  placed  on  the  market  for 
sale,”  Barry  Bingham  Sr.’s 
announcement  began.  He  pointed  out 
that  the  companies  up  for  sale  have 
been  owned  by  his  family  for  three 
generations,  beginning  with  his 
father’s  acquisition  of  the  Louisville 
newspapers  in  1918. 

Bingham  Sr.’s  statement  cited  the 
high  costs  of  materials  and  equip¬ 
ment,  tax  policies  which  “make  it 
increasingly  hard  for  family-held  cor¬ 
porations  to  maintain  control  from 
one  generation  to  another”  and  the 
“difficult  to  predict”  future  needs  of 
print  and  electronic  journalism  as  rea¬ 
sons  for  his  decision. 

“My  family  group  has  expanded 
beyond  my  three  surviving  children  to 
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Bingham  Sr.  to  sell  communications  firms 


Barry  Btn^am  Sr.  anaouoced  lo>  cause  Ite  dlMtrees  witJi  tfte  decl- 
day  that  after  t&ree  geaeratkm  be  .  ston  to  sell, 
bi  ptaclog  the  family’s  three  compa-  Bingham  Sr.  baa  asked  bla  aoo  to 
oiea.  tnchidlng  The  Courier-Jouraai  stay  in  bis  positions  until  the  com* 
and  Louisville  Times  Co.,  on  ttie  pomes  are  soul  Bingham  Jr.  said  he 
market  for  sale  is  consMertng  the  request. 

‘'While  my  father  has  hind  words 
to  say  tw  my  stewardship,"  E-Ing* 
bam  Jr.  said  in  a  stalemenL  "his 
decisioa  to  sell  all  the  companies  1 
have  managed  clearly  iedicales  that 
be  bolds  other  fanOly  memhera'  per- 
sooal  interests  and  priorities  at  a 
hi^er  V  due  than  my  service  to  the 
compe 

"It  **cuU  not  to  view  this 
The  nf  were  acquired  by  acf  «val  trf  the  traditions 

Bingha*  ^  in  1918.  with  s’  'ch  I  bave  sough 

-s  ot*  'tng  acquired  's  to  meet  s 


ed  by  my  pareiMs  ia  this  summary 
way.  I  sro^  have  dedicated  my 
Hts's  work  to  other  eaterprisei."  hla 
staiemem  sakL 

la  his  statement  Bingham  Sr.  saM 
be  Is  determined  to  "pass  aloog  the 
papms  and  the  other  properties  to 
owam  who  can  be  runted  oa  to 
operme  them  m  high  levels  of  iour* 
oalistlc  and  civic  re^oasibiltty.  We 
trust  that  they  will  waat  to  condaue 
such  polkries  as  our  Umfstaadkig 
luacttce  of  dedicating  S  percent  of 
our  pretax  corporate  earaiag 
civic  and  charilabte  enterprir 

Bln^iam  Sr.  was  aot  availr 


Bingham  Jr.  resigns  positions, 
calls  father’s  act  ‘irrational’ 


The  other  two  companies  are 
WHAS  loc.  and  Standard  Gravure 
Corp. 

In  addition.  Barry  Blnj^m  Jr. 
has  tendered  his  re^gnatioo  as  edi¬ 
tor  nnd  publisher  of  the  newspapers 
and  as  vice  chairman  of  the  board 
of  WHAS  Inc.,  and  Standard  Gra- 


Bin^m  Jr.  called  the  decisioo  to  as  well  as  of  my  sister-iadaw,  Joan 
sell  all  of  the  family-osmed  compe-  Bingham,  and  her  children." 
ales  "both  iiratioaal  amt  lll^Mfvtsed.  Bingbam  Jr.  dUl  not  say  what  his 
“Otber  options  bave  been  present-  {riaas  are.  but  alluded  in  his  stMe- 
ad  to  the  family  which  would  have  meat  to  making  “a  new  start  in  the 
prr  ^rved  my  managemeu  of  at  fteid  of  communicatioas." 

Ir  n  of  the  companies  and  in  a  ft  N  too  early  to  say  what  *  '*t 

nnciai  coodHioa  for  the  be.  Bingham  Jr.  said.  "It's 
'aid.  thing  1  have  done  ia  my  w 

*•  have  been  Re  saUl  he  expecth 

sistence  tt  and  probably  m 

R  titter  family  da 

'  o«  '^ta' 


BMQMAM  SR.  BINGHAM  ja 

•m  has  been  family  dmwafon 
^tak  that  caa  be  saw  to  be 
-*n  of  the  problem." 

'w  BINQNAM  Br 

M  wa  'fhi*  hhc* 

Sallie  Bingham  charged  her  brother 
with  sexism  as  well,  noting  that  it  was 
all  the  Bingham  women  who  were 
removed  from  the  board.  She  then 
decided  to  sell  her  approximately  15% 
of  the  companies  back  to  the  other 
family  members  for  $42  million. 

Sallie' s  asking  price  was  deemed 
“excessive”  and  rejected.  She  then 
retained  Ansbacher  to  find  an  outside 
buyer.  Ansbacher  valued  Sallie  Bing¬ 
ham’s  holdings  at  between  $80  million 
and  $90  million. 

Sallie  Bingham  and  the  family  con¬ 
tinued  to  negotiate,  however.  Last 
fall,  she  rejected  a  family  offer  of  $25 
million  for  her  shares.  She  later 
dropped  her  asking  price  to  $32  mil¬ 
lion,  but  the  family  responded  with  an 
offer  of  slightly  over  $26  million  which 
was  also  rejected. 

In  reaction  to  Sallie  Bingham’s 
attempt  to  sell  her  shares  to  an  out¬ 
sider,  steps  were  taken  to  solidify 
Bingham  family  control. 

(Continued  on  page  37) 


include  nine  grandchildren  who  range 
in  age  from  24  years  to  three 
months,”  he  continued,  alluding  to 
the  feuding  that  has  recently  split 
family  members.  “Divergent  inter¬ 
ests  are  bound  to  develop  among  so 
many  individuals,  as  they  have  done 
in  my  children’s  generation.  As  a 
senior  member  of  my  family,  I  must 
try  to  foresee  as  clearly  as  I  can  the 
future  needs  and  desires  of  all.” 

Citing  “family  roots  in  the  state 
that  are  too  deep  to  sever,”  Bingham 
Sr.  said  the  family  is  “determined  to 
pass  along  the  papers  and  other  prop¬ 
erties  to  owners  who  can  be  counted 
on  to  operate  them  at  high  levels  of 
journalistic  and  civic  responsibility. 
We  trust  that  they  will  want  to  con¬ 
tinue  such  policies  as  our  longstand¬ 
ing  practice  of  dedicating  5%  of  our 
pretax  corporate  profits  to  civic  and 
charitable  enterprises.” 

Goldman  Sachs,  which  is  handling 
the  sale,  has  recommended  that  the 
family  consider  sealed  bids  from  a 
select  group  of  companies. 


The  New  York  Times  Co.  is  said  to 
be  among  those  on  the  list,  and  Syd¬ 
ney  Gruson,  vice  chairman  of  NYT, 
said  the  company  is  interested  in 
“looking  at  the  figures.”  Another 
NYT  spokesman  noted  there  were 
“close  ties”  between  the  Bingham 
family  and  the  Sulzberger  family 
which  controls  the  New  York  Times 


Analysts  have  valued 
the  Bingham  family’s 
holdings  at  anywhere 
from  $200  million  to  $500 
million. 


Other  companies  thought  to  be  on 
the  list  are  the  Washington  Post  Co. 
and  Times  Mirror  Co. 

Warren  Phillips,  chairman  of  Dow 
Jones,  said  that  company  is  not  inter¬ 
ested  in  acquiring  the  Bingham  family 
interests. 

Gannett  Co.’s  name  has  also  been 
mentioned  since  that  company  is 
willing  to  pay  top  dollar  for  an  acquisi¬ 
tion. 

“We  are  making  no  comment  until 
we  get  some  definitive  information,” 
said  Larry  Fuller,  Gannett’s  director 
of  communications. 

The  family  dissension  that 
prompted  the  elder  Bingham’s  deci¬ 
sion  to  sell  the  companies  began  in 
mid- 1984  when  Barry  Bingham  Jr. 
forced  his  two  sisters,  Sallie  and  Elea¬ 
nor  Bingham  Miller;  his  sister-in-law, 
Joan;  wife,  Edie;  and  mother,  Mary; 
to  resign  from  the  board  of  directors — 
a  move  that  left  just  the  father  and  son 
as  the  only  family  members  still  on  the 
board.  Bingham  Jr.  felt  outside  busi¬ 
ness  people  were  needed  to  help  give 
the  companies  direction  but  the  sis¬ 
ters  saw  his  move  as  nothing  more 
than  a  power  play. 
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What  credibility  problem? 

Times  Mirror-commissioned  survey  of  the  pubiic  gives  the  media 
high  marks  in  beiievabiiity  and  accuracy  —  in  contrast  to  prior  studies 


By  Andrew  Radolf 

There  is  “no  credibility  problem  for 
the  media,”  but  there  is  a  problem  of 
the  media's  perceived  independence 
from  the  “establishment”  and  special 
interests,  according  to  a  Gallup  Orga¬ 
nization  survey  commissioned  by 
Times  Mirror  Co. 

“At  a  minimum,  the  independence 
issue  is  something  of  a  surprise,” 
Gallup  said.  “Contemporary  press 
critics  usually  argue  that  the  media 
have  become  arrogant,  even  imperial. 
The  public  sees  the  press  as  anything 
but. 

“The  independence  issue  emerges 
as  central  when  the  public  tells  us  why 
it  feels  the  press  performs  badly: 
more  often  than  not,  the  public  sees 
press  failures  as  a  consequence  of 
external  influences.” 

The  survey  found,  however,  strong 
public  support  —  “to  the  point  of 
enthusiasm”  —  for  the  media's  role 
as  the  “watchdog”  of  government. 
Majorities  said  that  the  media, 
through  its  watchdog  role,  protects 
the  democratic  process,  keeps  politi¬ 
cal  leaders  from  “doing  what  should 
not  be  done”  and  keeps  the  nation 
militarily  prepared. 

Called  “The  People  and  the 
Press,”  Times  Mirror  commissioned 
the  survey  over  a  year  ago  to  resolve 
some  of  the  “puzzling  inconsisten¬ 
cies”  of  earlier  research  and  to 
“expressly  uncover  the  public's  most 
basic  attitudes  towards  the  media.” 

The  survey  said  that  “if  credibility 
is  defined  as  beiievabiiity,  then  credi¬ 
bility  is  in  fact  one  of  the  media's 
strongest  suits.” 

The  survey  also  found  that  “print 
news  organizations  are  not  seen  as 
any  more  or  less  believable  than  elec¬ 
tronic  news  organizations.”  It  found 
that  print  news  organizations,  how¬ 
ever,  get  both  the  highest  and  lowest 
beiievabiiity  ratings  from  the  respon¬ 
dents. 

The  survey  also  found  that  Presi¬ 
dent  Reagan  “was  seen  as  less  believ¬ 
able  than  all  of  the  major  anchors  and 
major  news  organizations  that  appear 
in  the  survey.” 

The  President  was  also  “less  favor¬ 
ably  regarded  than  all  of  the  major 


(news)  organizations  which  comprise 
the  press  establishment.” 

The  survey  found  that  71%  of  the 
public  rate  President  Reagan  as  either 
mostly  favorable  or  highly  favorable. 
For  both  national  and  local  television 
the  favorable  rating  was  89%,  radio 
news'  favorable  rating  was  90%, 
while  local  daily  newspapers  enjoyed 
a  favorable  rating  of  86%.  “Nation¬ 
ally  influential  daily  newspapers” 
received  an  81%  favorable  rating. 

In  beiievabiiity,  68%  of  the  respon¬ 
dents  said  President  Reagan  was 
either  believable  or  highly  believable. 
The  Wall  Street  Journal,  CBS  News 
and  ABC  News  received  beiievabiiity 
ratings  of  87%,  while  86%  called  NBC 
News  either  believable  or  highly 
believable. 

Local  daily  newspapers  were  rated 
believable  by  84%  of  the  respondents, 
as  was  Cable  News  Network  and 
radio  news.  The  Associated  Press 
was  viewed  as  believable  by  82%. 

Nationally  influential  newspapers 
were  seen  as  believable  or  highly 
believable  by  78%  of  the  respondents, 
but  USA  Today  was  called  believable 
by  73%. 

Walter  Cronkite,  though  he  left  his 


Times  Mirror  is  running  an  ad  campaign 
touting  the  results  of  its  survey. 


news  anchor  post  in  1981,  is  still  the 
beiievabiiity  champ  with  a  92%  score. 
Peter  Jennings  and  David  Brinkley 
scored  90%  in  beMevability,  followed 
by  Dan  Rather  and  John  Chancellor  at 
89%,  Ted  Koppel  and  Tom  Brokaw  at 
88%,  Mike  Wallace  at  83%,  Diane 
Sawyer  at  80%,  Sam  Donaldson  at 
79%  and  Barbara  Walters  at  78%. 

George  Will  scored  74%  in  beiieva¬ 
biiity,  but  Jack  Anderson  came  in 
lower  than  President  Reagan  with  a 
62%  beiievabiiity  score.  Phil 
Donahue  scored  60%,  while  Ann 
Landers  came  in  lowest  in  the  survey 
with  a  49%  beiievabiiity  score. 

Cronkite  is  also  the  best  known 
news  personality,  with  only  6%  of  the 
respondents  unable  to  recognize  a 
photograph  of  him.  Rupert  Murdoch, 
on  the  other  hand,  was  not  recognized 
by  84%  of  the  respondents  who  were 
shown  his  photograph. 

As  for  accuracy  of  the  news  media, 
Gallup  .found  “there  is  no  evidence 
that  the  nation  has  grown  more  suspi¬ 
cious  about  the  facts.” 

The  survey  noted  that  in  the  1930's 
polls  done  for  Fortune  by  Roper 
found  about  one  person  in  three 
expressed  reservations  about  the 
accuracy  of  the  media.  In  its  survey, 
Gallup  found  the  numbers  basically 
unchanged.  Fifty-five  percent  of  the 
respondents  said  the  news  media 
“get  the  facts  straight,”  while  34% 
said  the  media  is  “often  inaccurate.” 

The  survey  also  found  that  a 
majority,  52%,  feels  the  media 
“stand  up  for  America,”  while  30% 
said  the  media  is  “too  critical.” 

However,  53%  of  the  respondents 
said  news  organizations  are  “often 
influenced  by  powerful  people  and 
organizations,”  compared  to  37% 
who  view  the  media  as  “pretty  inde¬ 
pendent.” 

“More  telling,  perhaps,  is  the  fact 
that  large  portions  of  the  public  feel 
that  news  organizations  are  often 
influenced  by  a  wide  spectrum  of 
political  and  social  groups  in  the  way 
they  report  the  news,”  the  survey 
stated.  “Heavy  majorities  see  the 
press  as  often  influenced  by  the  fed¬ 
eral  government  (78%);  business  cor¬ 
porations  (70%),  advertisers  (65%) 
and  labor  unions  (62%). 
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“Clear  majorities  also  believe  news 
organizations  are  often  influenced  by 
Republicans  (60%)  and  by  Democrats 
(58%).  Half  see  the  military  as  often 
influencing  the  way  the  press  presents 
the  news.” 

Forty-eight  percent  of  the  respon¬ 
dents  said  liberals  influence  the  way 
news  is  reported,  but  45%  “thinks 
that  conservatives  exert  influence  on 
news  work. 

Those  seen  as  least  influential  were 
Blacks,  Catholics  and  Jews.  These 
were  the  only  three  groups  “not  seen 
by  a  majority”  as  able  to  influence 
news  reporting  on  a  regular  basis. 

The  survey  found  “mixed  evi¬ 
dence”  that  the  news  media  have  a 
liberal  bias.  Forty-one  percent  said 
the  press  is  liberal,  but  only  22%  said 
the  news  reporting  is  “liberally 
biased.” 

Nine  percent  believe  the  news 
reporting  shows  a  conservative  bias. 

Yet  a  total  of  45%  believe  news 
reporting  is  politically  biased,  com¬ 
pared  to  36%  who  feel  it  is  not.  Fifty- 
three  percent  said  news  organizations 
favor  one  side  in  their  reporting,  ver¬ 
sus  34%  who  said  the  media  are  fair  to 
all  sides. 

But  78%  of  the  respondents  said  the 
news  media  are  fair  to  President  Rea¬ 
gan  in  their  coverage  of  his  admin¬ 
istration.  Only  12%  said  news  orga¬ 
nizations  are  unfair  to  him. 

News  organizations  were  seen  by 


The  St.  Louis  Globe-Democrat  will 
rise  once  more  from  its  deathbed,  its 
prospective  new  owners  pledge. 

In  fact,  the  131-year-old  paper  may 
resume  publication  as  early  as  Janu¬ 
ary  20,  according  to  John  B.  Prentis 
III  and  William  E.  Franke,  the  princi¬ 
pals  of  Veritas  Corp.,  the  concern 
created  to  buy  the  Globe. 

The  Globe  has  not  published  since 
Dec.  6  when  a  bankruptcy  judge 
announced  he  would  appoint  a  trustee 
to  oversee  the  paper  in  place  of  own¬ 
ers  Jeffrey  M.  and  Debra  McAlear 
Gluck. 

Veritas  said  it  was  continuing  to 
pursue  purchase  of  the  Globe  despite 
the  rejection  of  a  proposed  new  labor 
contract  with  Newspaper  Guild  Local 
47,  which  represents  most  of  the 
paper’s  300  employees. 

Guild  local  executive  secretary 
Robert  A.  Steinke  said  the  union 
objected  to  Veritas’  proposals  for  a 
no-strike/no-lockout  clause,  union 
jurisdictional  clauses  and  a  sweeping 
management  rights  clause. 

Under  the  Glucks’  ownership,  the 
Globe  did  not  own  presses,  but  con¬ 
tracted  with  three  commercial  opera¬ 
tions  for  its  press  runs. 

Globe  general  manager  Richard  H. 


Walter  Cronkite 
Most  believable 


79%  as  caring  about  the  quality  of 
their  work,  while  72%  said  they  are 
“highly  professional. 


Editor  &  Publisher  will  carry  more  stor¬ 
ies  on  the  Times  Mirror  survey  in  next 
week's  edition. 


F’fty-four  percent  viewed  news 
organizations  as  moral,  compared  to 
13%  ’  iewing  them  as  immoral,  but 
only  35%  of  respondents  believed  the 
media  cares  about  people  they  report 


Amberg  said  all  but  one  of  editorial 
employees  still  available  for  work  had 
agreed  to  return  without  a  contract  in 
place.  The  Guild  continues  to  have 
the  right  to  bargain  for  the  editorial 
employees  and  will  negotiate  a  new 
contract  over  the  coming  weeks, 
Steinke  said. 

Veritas  did  reach  an  agreement  on 
major  points  with  the  Globe-Demo¬ 
crat  Carriers  Association,  which  rep¬ 
resents  the  paper’s  214  carriers. 

Veritas  has  offered  to  pay  $500,000 
in  cash  for  the  paper,  and  said  it  would 
commit  more  than  $4  million  to  help 
pay  the  debt-ridden  paper’s  immedi- 


Gannett  chairman  Allen  H.  Neu- 
harth  —  who  in  recent  months  has 
been  preaching  that  newspapers 
should  dramatically  raise  their  prices 
—  says  he  won’t  change  the  low  price 
of  the  Detroit  News  when  his  chain 
takes  control  in  February. 

With  a  150  daily  cover  price,  the 
News  is  a  nickel  cheaper  than  its 
rival,  the  Detroit  Free  Press. 

“I  kid  a  lot  (saying)  that  newspa¬ 
pers  don’t  charge  what  they  are 


on.  Forty-eight  percent  said  they 
don’t  care. 

The  belief  that  news  organization 
have  no  regard  for  people’s  privacy 
continues  to  be  “one  of  the  most 
widely  held  criticisms  of  all,”  the 
survey  said,  with  73%  of  respondents 
saying  news  organizations  are  likely 
to  invade  privacy.  Only  21%  felt  the 
news  media  respect  people’s  privacy. 

The  criticism  that  the  media  also 
dwell  too  much  on  bad  news  also  per¬ 
sists.  Sixty  percent  said  news  organi¬ 
zations  pay  too  much  attention  to  bad 
news,  while  36%  said  there  is  “not  too 
much”  attention  paid  to  bad  news. 

The  “need  for  attracting  a  big  audi¬ 
ence”  was  the  leading  factor  cited  for 
the  media’s  failure  to  do  a  good  job  of 
reporting  (23%),  followed  by  pressure 
from  special  interests  (21%),  not 
keeping  opinions  out  of  stories  (17%) 
and  government  keeping  the  story 
from  the  press  (1 1%). 

The  public  “all  but  dismisses  the 
notion”  that  budgetary  restrictions 
keep  the  press  from  doing  a  good  job, 
with  only  3%  citing  it  as  a  factor  for 
poor  performance.  “Nor  does  the 
public  consider  the  incompetence  of 
newspeople  a  major  factor  in  press 
failures,”  the  survey  said,  noting  only 
6%  cited  lack  of  skills  or  background 
as  a  reason  for  bad  reporting. 

Advertiser  pressure  was  also  dis¬ 
missed,  with  only  8%  saying  it  was  a 
factor  in  poor  press  performance. 

Start  publishing 

ate  operating  expenses. 

In  addition,  the  prospective  owners 
will  pay  up  to  a  total  of  $100,000 
toward  the  back  pay  owed  Globe 
employees.  Veritas  will  also  assume 
the  Globe’s  obligation  to  provide 
papers  to  subscribers  who  bought  the 
lifetime  subscriptions  Gluck  offered 
in  an  effort  to  raise  cash. 

However,  the  prospective  owners 
said  they  will  not  assume  liability  for 
the  massive  debts  of  the  Globe.  In 
bankruptcy  filings,  the  paper  listed 
assets  of  $4.3  million  and  liabilities  of 
more  than  $8  million. 

— Mark  Fitzgerald 


worth,”  Neuharth  said. 

Yet  in  a  speech  to  financial  analysts 
in  New  York  last  month,  Neuharth 
said  that  “sooner  or  later  (Gannett) 
will  give  (Detroit)  readers  the  oppor¬ 
tunity  to  pay  for  their  products  what 
they  are  worth.”  And  in  October, 
Neuharth  told  the  Inland  Daily  Press 
Association,  “No  one  in  this  room  — 
including  myself  —  is  charging  the 
consumer  what  the  newspaper  is 
worth  to  him  or  her.” 


Prospective  St.  Louis  G-D  owners  ready  to 


t 

Detroit  News  price  will  not  be  increased 
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Gimmicky  gadgetry 

Video  coupon  distributing  machines  piaced  in  125  New  York  City  metro 
area  supermarkets;  couid  they  repiace  newspapers  as  coupon  distributors? 


By  Debra  Gersh 

Its  distributors  say  they’re  trying  to 
“reinvent  the  wheel,”  but  some  in  the 
coupon  business  say  it  is  just 
“gimmicky  gadgetry.” 

It  is  a  $20,000  video  coupon  distri¬ 
buting  machine  called  Coupon  Con¬ 
nection  that  is  already  in  125  super¬ 
markets  in  the  New  York  metropoli¬ 
tan  area.  Executives  from  its  distribu¬ 
tor,  Promo  Vision  Video  Displays 
Corp.  of  Port  Washington,  N.Y.,  say 
the  response  so  far  has  been  good. 

An  eight-week  test  of  the  machine 
— a  modified  automatic  bank  teller — 
during  the  fall  show  coupons  dis¬ 
tributed  by  the  machines  to  be 
redeemed  six  times  more  often  than 
the  national  average,  said  Steve 
Zucker,  a  Promo  Vision  executive 
vice  president.  Zucker  added  that 
100-200  are  being  installed  each 
month,  and  over  the  next  two  years 
the  company  hopes  to  have  5,000  in 
operation  across  the  nation. 

The  machine,  which  stands  about 
9'/2”  high,  is  topped  by  a  video 
screen  displaying  changing  promos 
for  various  coupons  —  and  for  the 
machine  itself.  Underneath  is  a 
smaller  screen  with  buttons  and  a  dis¬ 
play  that  looks  like  an  automatic  bank 
teller  with  instructions. 

The  shopper  inserts  either  a  credit 
card  with  a  magnetic  strip  on  the  back 
or  a  special  Promo  Vision  card,  and 
the  machine  responds  with  a  friendly 
voice  that  says,  “Welcome  to  Cou¬ 
pon  Connection.” 

The  card  is  returned  and  on  the 
lower  screen  a  variety  of  coupon 
choices  are  displayed.  The  shopper 
then  pushes  a  button  next  to  his  cou¬ 
pon  choices  and  the  coupons  are 
printed  right  there  (the  consumer  is 
only  allowed  one  coupon  per  prod¬ 
uct).  The  coupon  that  comes  out  even 
looks  like  a  receipt  from  an  automatic 
teller. 

Carla  Cielo,  of  Allways  Advertising 
in  Clifton,  N.J.,  who  was  demon¬ 
strating  a  machine  for  curious  —  but 
cautious  —  shoppers  in  a  suburban 
New  Jersey  supermarket,  said  that 
the  people  who  have  tried  the 
machine  have  been  generally  positive 
about  it. 


“COUPON  CONNECTION” 

EXPIRES  JANUARY  18»  1986 

25c  25c 

SAUE  25  cents  ON 

FLU  I  FILM 
COLOR^^CHROME 


GOOD  ON  15  OR 
MORE  EXPOSURES 


0110864  0998 


Retailer  Send  To: 

PROMOUISION 

BOX  R-7014 

EL  PASOp  TX  79975 


MANUFACTURER’S  COUPON 

NOT  VALID  FOR  DOUBLE  COUPONING 


Coupons  printed  by  the  Coupon  Con¬ 
nection,  like  the  one  above  for  Fuji  film, 
look  like  receipts  from  automatic  bank 
tellers. 


“They  all  like  the  idea  that  it’s  free, 
and  they  like  it  because  they  don’t 
have  to  cut  out  their  coupons  and 
bring  them  to  the  store,”  she  said. 
Allways  is  demonstrating  the 
machines  for  Promo  Vision  in  110 
stores. 

Leonard  Weiss,  an  executive  vice 
president  from  Promo  Vision,  said 
having  demonstrators  in  the  stores  is 
part  of  the  company’s  program  to  help 
both  the  stores  and  the  consumers 
feel  comfortable  with  the  machines. 


Weiss  said  although  the  company  is 
undertaking  an  aggressive  promo¬ 
tional  campaign,  it  is  a  little  prema¬ 
ture  to  focus  on  advertising  for  the 
machines,  primarily  because  the  com¬ 
pany  is  dealing  with  22  supermarket 
chains  in  New  York  and  not  all  the 
stores  in  each  chain  have  a  machine 
yet. 

Manufacturers  seem  to  like  Cou¬ 
pon  Connection,  Weiss  said,  adding, 
however,  that  “they’re  walking  right 
now,  not  running.” 

One  of  the  advantages  to  manufac¬ 
turers,  for  example,  would  be  if 
“Coke  ran  FSIs  all  over  the  place  and 
Pepsi  was  just  not  prepared,”  the 
two-week  lead  time  for  buying  a  Cou¬ 
pon  Connection  spot  would  help 
Pepsi  reach  the  market  quickly,  he 
said.  Another  advantage  of  the 
machine  is  that  it  could  help  a  manu¬ 
facturer  “beef  up  sales  in  a  target 
area.” 

But  Paul  Moschetti,  president  and 
CEO  of  Quad/Graphics  Inc.’s  FSI 
subsidiary,  said  manufacturers  do  not 
necessarily  want  all  their  coupons 
redeemed. 

“What’s  the  marketing  purpose,” 
he  said.  “If  a  store  owner  wanted  to 
give  a  discount  why  not  lower  the 
price  on  the  shelf? 

“With  the  FSI  is  a  coupon,  but  also 
an  ad.  We  exist  as  a  generator  of 
business  as  well  as  an  advertising 
medium,”  he  continued,  adding  that 
maintenance  of  the  machines  could 
also  prove  a  problem  if  they  break 
down  —  especially  in  the  middle  of  a 
shopping  day. 

“I  have  no  evidence  of  it  being 
viable,”  Moschetti  said,  admitting, 
however,  “it  tickles  my  imagination. 
It  would  be  foolish  not  to  keep  my  eye 
on  who’s  out  there,  but  if  we  thought 
it  was  viable,  we  would  do  it 
ourselves. 

“The  capital  and  maintenance 
required  are  going  to  kill  that  busi¬ 
ness,”  he  said.  “I  think  it’s  really  an 
idea  that  can’t  be  implemented  given 
the  current  state  of  technology.  It’s 
more  gimmicky  than  real.” 

Zucker,  however,  said  it  is  the  fail¬ 
ure  of  past  companies  that  tried  simi¬ 
lar  ideas  that  will  make  Coupon  Con¬ 
nection  work.  He  said  they  looked  at 
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A  woman,  who  has  just  completed  her  grocery  shopping  at  the  A&P  in  Montclair, 
N.J.,  passes  by  a  Coupon  Connection  machine,  accessible  to  shoppers  as  they  enter 
and  leave  the  store. 


the  others  and  found  financing  and 
unreliable  equipment  to  be  the  main 
problems. 

“We  learned  from  their  mistakes,” 
he  said. 

Since  Promo  Vision  is  a  public 
company,  Zucker  said  financing  is  not 
a  problem.  To  make  sure  the  Coupon 
Connection  equipment  the  best  it  can 
be,  he  said  Promo  Vision  has  an 
exclusive  agreement  with  Fujitsu,  the 
largest  manufacturer  of  automatic 
tellers  and  similar  computer  pro¬ 
ducts,  to  market  their  Act  1000  unit, 
which  has  been  modified  to  dispense 
coupons  instead  of  cash. 

There  is  no  cost  to  the  shopper  who 


uses  Coupon  Connection.  Instead, 
manufacturers  contract  for  a  two- 
week  spot  on  the  machine  and  billing 
is  based  on  the  number  of  coupons 
redeemed.  Manufacturers  are  also 
offered  exclusivity  for  their  product 
(coupons  for  two  brands  of  dish  soap, 
for  example,  would  not  be  offered 
during  the  same  period),  and  space  on 
the  machine  is  on  a  first-come-first- 
served  basis,  Zucker  said. 

The  “ultimate  goal”  of  Promo  Vis¬ 
ion  is  to  make  the  manufacturer,  the 
consumer  and  the  store  happy,  Weiss 
said.  The  stores  have  already  run  out 
of  Promo  Vision  cards  to  use  in  the 
machines,  he  said,  estimating  that 


Newspaper  ad 
revenues  up 


Advertising  expenditures  in  news¬ 
papers  totaled  $2.3  billion  in  October, 
an  increase  of  6.4%  over  the  October 
1984,  according  to  preliminary  esti¬ 
mates  by  the  Newspaper  Advertising 
Bureau. 

The  largest  percentage  gain  was 
registered  by  national  advertising, 
which  increased  by  9.3%  to  $340  mil¬ 
lion. 

Retail  expenditures  rose  6.5%  to 
$1.2  billion,  while  classified  expendi¬ 
tures  were  up  4.9%  to  $726  million. 

For  the  first  10  months  of  1985 ,  total 
advertising  expenditures  in  newspap¬ 
ers  were  $20.5  billion,  a  6.9%  increase 
over  the  same  period  in  1984. 


about  1(X),(XX)  cards  have  been  given 
to  shoppers.  One  million  cards  are 
scheduled  to  be  printed  every  month. 

According  to  Weiss,  Coupon  Con¬ 
nection  also  offers  a  great  deal  of  sec¬ 
urity  against  misredemption  because 
of  built-in  controls  that  limit  access  to 
the  machine. 

“You  don’t  have  to  worry  about 
people  in  the  back  rooms  cutting  and 
snipping,”  he  said. 

Right  now,  the  machines  are  off- 
link,  meaning  that  a  consumer  can  use 
a  card  at  one  Coupon  Connection  get 
coupons,  and  then  travel  to  another 
store  and  get  the  same  ones. 

Weiss  said,  however,  if  a  shopper  is 
willing  to  do  that  he  probably  really 
wants  the  product,  and  can  only  get 
one  coupon  for  each  product  out  of  a 
machine  anyway.  In  about  8-10  weeks 
that  will  change,  as  the  machines  will 
be  hooked  up  to  modem  and  tele¬ 
phone  lines  allowing  them  to  “talk” 
to  each  other. 

“We’re  going  through  a  little  period 
of  adjustment,”  Weiss  said.  “It  takes 
a  few  weeks  to  work  out  the  kinks.” 

Both  Weiss  and  Zucker  agreed  that 
Coupon  Connection  won’t  be  replac¬ 
ing  traditional  newspaper  coupons. 
But  while  Weiss  was  more  cautious 
about  it,  saying  “We’re  not  going  to 
replace  it,  and  we’re  not  looking  to 
replace  it,”  Zucker  was  a  little  more 
visionary.  While  he  agreed  that  Cou¬ 
pon  Connection  cannot  compete  with 
newspaper  distribution,  and  that  ROP 
and  FSI  coupons  are  designed  to 
bring  consumers  into  the  stores, 
Zucker  said,  “We’d  love  to  be  called 
a  replacement,  but  that’s  down  the 
road.” 

“We’re  looking  at  it  as  something 
(that  is)  one  way  to  take  a  consumer 
and  put  him  in  a  situation  of  instead  of 
going  into  a  supermarket  just  to  do 
what  he  has  to  do,  making  it  a  treat  for 
him,  something  fun,”  Weiss  said. 
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National  ad  forecast 

Landon  Associates  offers  category-by-category  predictions 
for  newspapers  in  suburban  and  middie-sized  metro  markets 


Landon  Associates,  a  national 
advertising  sales  representative  for 
over  400  newspapers  nationwide,  has 
developed  a  category-by-category 
forecast  for  national  ads  that  sees  a 
relatively  good  year  ahead. 

The  Landon  forecast  was  designed 
for  newspapers  in  suburban  and 
middle-sized  metro  markets,  which 
constitute  the  majority  of  its  clients. 

“National  advertising  linage  and 
revenue  will  vary  a  great  deal, 
market-by-market  and  newspaper- 
by-newspaper,”  Landon  stated. 
“Suburban  markets/newspapers, 
especially  in  top  50  markets,  will  do 
better  than  stand-alone,  middle- 
market  newspapers.” 

Landon  stressed  that  national 
advertising  will  remain  a  very  tough 
sell  in  1986. 

“National  advertising,  unlike 
retail,  requires  constant  development 
of  new  accounts,”  Landon  said. 
“Newspapers  must  replace,  at  mini¬ 
mum,  40%  to  60%  of  their  1985 
accounts,  as  well  as  produce  linage 
gains  from  year  to  year  accounts,  just 
to  break  even.” 

Total  ad  expenditures  will  grow 
around  8.5%  in  1986  and  top  $100 
billion,  Landon  said.  National  adver¬ 
tising  volume  as  a  share  of  total  adver¬ 
tising  will  “hold  at  the  28%  level.” 

Newspaper  advertising  revenues 
this  year  will  increase  at  a  slightly 
lower  rate,  6%  to  7%.  Newspaper 
advertising  rate  increases  will  be 
between  6%  and  8%,  Landon  said. 

“Little  or  no  increase  is  expected  in 
preprint  rates  which  are  subject  to 
both  rate  card  table  and  individual 
contract  programs,”  Landon  stated. 

Landon’s  projections,  category- 
by-category,  are: 

Automotive  —  Declining  interest 
rates  and  strong  promotion  programs 
are  expected  to  get  more  and  more 
consumers  to  commit  to  new  car 
purchases  in  1986.  Import  advertising 
in  newspapers  may  increase  with 
quota  restrictions  lifted.  Newspapers 
will  continue  to  be  used  as  back-up  to 
broadcast  with  most  potential  for 
middle-market  newspapers  in  dealer 
association  programs. 


Banks  and  Financial  —  As  the  U.S. 
economy  continues  on  a  fairly  even 
keel  and  interest  rates  remain  at  an 
attractive  level,  there  is  an  increase  of 
bank  and  financial  services  offered 
and  promoted.  This  will  be  especially 
true  during  the  first  quarter  to  first 
half  of  1986.  Newspapers  will  remain 
a  primary  medium  for  this  informa¬ 
tion  advertising. 

Food  —  Use  of  ROP  by  food  adver¬ 
tisers  continues  to  decline  in  favor  of 
freestanding  inserts.  Budget  con¬ 
straints  prevalent  in  1985  are 
expected  to  continue  in  1986.  The 
category  will  continue  to  be  the  most 
important  for  newspapers,  but  news¬ 
papers  will  need  to  be  much  more 
aggressive  in  competing  for  budgets. 

Co-op  couponing  efforts  will  con¬ 
tinue  to  be  the  dominant  food  adver¬ 
tising  trend  in  1986.  Middle  market 
and  suburban  newspapers  will  need  to 
work  harder  to  capture  the  promotion 
dollars  directed  to  larger  circulation 
newspapers. 

Newspapers  will  continue  to  be 
used  as  a  primary  medium  for  coupon 
distribution,  but  newspapers  will 
have  sales  opportunities  to  develop 
ROP  “fill-in”  where  FSI’s  are  not  pro¬ 
ducing  the  level  of  results  needed. 

Brand  awareness,  non-coupon, 
ROP  advertising  is  growing  and  may 
prove  to  be  a  trend  in  1986. 

Hotels/Resorts/Restaurants  —  The 
outlook  is  for  another  solid  year,  with 
small  but  steady  increases. 

Insurance  —  The  steady  growth  of 
market  lists  since  1983  will  slow  sig¬ 
nificantly,  especially  in  middle  mar¬ 
kets  where  insert  rates  tend  not  to  be 
competitive  with  other  media. 

Liquor/Wine/Beer  —  Newspaper 
volume  for  1985  should  be  even  with 
1984,  which  saw  a  3.2%  decline  from 
1983  levels.  For  1986,  volume  may 
increase  to  1983  levels. 

Major  shifts  in  the  liquor  industry 
are  creating  the  need  for  strong  pro¬ 
motion  to  maintain  a  share  in  declin¬ 
ing  markets.  Newspapers  will  be  a  pri¬ 
mary  medium,  especially  for  informa¬ 
tion  and  price  advertising.  Coupon 
efforts  declined  in  1985  and  are  ex¬ 
pected  to  continue  the  downward 


trend  in  1986. 

More  and  more  wine  producers  are 
turning  to  newspaper  advertising. 

Personal  care  —  Growth  will  con¬ 
tinue  in  1986,  with  new  product  intro¬ 
ductions  and  line  extensions.  The 
upward  trend  in  coupon  distribution, 
continued  use  of  FSI’s  are  all  positive 
for  newspapers  in  1986. 

Newspaper  ROP  solo  advertising  is 
being  used  more  and  more  by  several 
advertisers  who  seek  to  avoid  FSI 
clutter  and/or  coupon  face  value  com¬ 
petition  related  to  FSI’s. 

Tobacco  —  In  1986  tobacco  adver¬ 
tising  is  expected  to  be  the  same  level 
as  1985,  not  especially  good  news 
based  on  our  experience  to  this  point 
in  1985. 

New  packaging  and  product  intro¬ 
ductions  will  be  a  positive  factor  in 
1986,  but  the  established  trend  of 
sales  decreases  will  negatively  affect 
advertising  expenditures. 

Tobacco  advertising  has  dropped 
from  40.9%  of  Landon’s  national 
advertising  volume  in  1981  to  11.8% 
of  volume  in  1985. 

Travel  and  Transportation  —  With 
economic  recovery,  travel  and  trans¬ 
portation  industry  continues  to  do 
record  business.  Add  deregulation  of 
airlines  to  the  picture  and  1986  looks 
like  good  news  for  newspapers. 

Public  utilities  —  1986  should  see 
increased  activity  from  public  and 
independent  long  distance  telephone 
companies  competing  for  customers. 
Since  phone  business  is  universal, 
middle  markets  can  expect  to  see 
some  activity  beyond  major  metros 
and  broadcast  due  to  the  intense 
nature  of  the  marketing  effort  by 
these  organizations. 

Preprints  —  The  preprint  category 
should  show  a  revenue  increase  in  co¬ 
op  inserts,  although  market  list 
expansion  is  expected  to  be  limited. 
The  solo  insert  market  should  expand 
in  1986  as  mergers,  new  product  intro¬ 
duction  and  market  share  battles  con¬ 
tinue.  Direct  response  insert  adver¬ 
tising  experienced  a  flat  1985,  thus 
1986  will  be  a  year  of  re.  valuation  of 
media  budgets  and  options. 

— Andrew  Radolf 
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It’s  no  longer  a  question  of  which 
TV  magazine  to  use...lt’s  just  a  question 
of  which  format  to  choose. 


If  Print  Marketing  Concepts  could  be 
described  in  one  word^  it  would  be 
"Cooperation.” 

Since  the  launching  of  TV  Week  in  The 
Billings  Gazette  in  October,  PMC  has  worked 
with  us  almost  daily  to  evaluate  listings  and 
incorporate  refinements  which  make  TV  Week 
more  vital  and  more  useful  to  our  readers. 

We  were  faced  with  the  problem  of 
tailoring  a  TV  magazine  for  60,000 
subscribers  in  1 7  communities,  each  of  which 
has  a  different  cable  system. 

PMC  got  the  job  done  and  continues  to  fine- 
tune  TV  Week  as  new  needs  arise. 


Richard  J.  Wesnick 
Editor 

The  Billings  Gazette 


\  been  waiting  for  the 

\  _ — —  right  television  magazine,  the  wait 

- -  is  over.  PRINT  MARKETING  CONCEPTS 

- -  will  customize  a  weekly  quarterfolded  television  magazine  for 

your  newspaper  guaranteed  to  pay  for  itself  and  return  a  profit. 
PMC  produces  a  product  that  readers  relv  on  for  feature  ana  listing  information.  PMC  offers 
the  most  up-to-date  listings  from  Tribune  TV  Log  You’ll  get  the  format  of  your  choice  with  rolling  logs  and  multi-line 
grids.  In  addition,  we  are  the  only  company  that  will  give  you  an  alphabetized  cable  TV  movie  listing,  a 
comprehensive  weekly  sports  breakout  and,  for  your  late  night  viewers,  a  night-owl  grid.  PMC’s  TV  magazine  will 
be  formatted  to  meet  the  requirements  of  your  market  and  will  have  a  seven-day  shelf  life  for  your  advertisers. 
Dick  Wesnick  of  THE  BILLINGS  GAZETTE  is  one  of  a  select  group  of  editors  who  chose  PMC  to  develop  a  weekly 

television  magazine  for  his  newspaper. 
Let’s  talk  more  about  PMC’s  innovative  sales  strategy,  your  editorial  needs,  and  the  actual  profit  we  can  guarantee 
your  newspaper.  For  the  answer  to  which  TV  magazine  format  you  should  use,  call  Charles  Dye  or  Bill  McGehee 
'  3  /  at  (713)  780-7055. 


NEWSPEOPLE  IN  THE  NEWS 


Burl  Osborne,  president  and  edi¬ 
tor  of  the  Dallas  Morning  News,  has 
assumed  overall  responsibility  for 
operation  of  the  newspaper. 

Increased  duties  for  Osborne  and 
Jeremy  L.  Halbreich,  executive 
vice  president  of  the  Morning  News, 
coincided  on  January  1  with  the 
retirement  of  publisher  John  A. 
Rector  Jr.  who  reached  the  A.H. 
Belo  Corp.’s  mandatory  retirement 
age  of  65  after  38  years  of  service. 
Rector  continues  in  a  consulting 
capacity. 

With  the  realignment,  Osborne 
reports  to  Robert  W.  Decherd, 
president  and  chief  operating  officer 
of  Belo,  the  parent  company  of  the 
newspaper.  Halbreich  oversees  the 
newspaper's  business,  financial  and 
production  operations  and  reports  to 
Osborne. 

«  ^ 

Alfred  T.  Fritts,  co-publisher 
and  editor  of  the  Bakersfield  Califor¬ 
nian,  has  taken  a  sabbatical  from  the 
newspaper  and  its  related  businesses 
effective  January  1. 

He  told  Californian  employees  in  a 
written  statement  that  the  indefinite 
leave,  not  to  exceed  one  year,  is  being 
taken  to  pursue  “personal  goals  and 
objectives  developed  over  the  last 
several  years.”  His  plans  include 
travel  but  Fritts  will  continue  to  main¬ 
tain  an  office  at  the  newspaper  and  be 
in  close  contack  with  management 
and  Fritts  family  stockholders 
regarding  busine^^s  activities. 

Management  of  of  the  Californian, 
subsidiaries  and  other  business  ven¬ 
tures  continues  under  Jerry  K.  Stan- 
NERS,  chief  executive  officer. 

:|c  9|c  :|c 

Charles  Capaldo  is  the  newly 
named  writing  coach  at  the  Des 
Moines  Register.  Also  an  assistant 
managing  editor,  Capaldo  has  been 
metro/Iowa  editor  most  recently.  He 
joined  the  Des  Moines  Tribune  in  1%7 
as  a  reporter  and  moved  to  a  city  desk 

CARTER  &  ASSOCIATES 
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Will  be  represented  at  the  INAME 
Winter  Meeting  at  Caesars  Palace  in 
Las  Vegas,  January  26-29,  by  Win¬ 
ston  and  David  Carter.  Call  on  us  for 
a  confidential  discussion  of  your 
needs.  Over  25  years  of  newspaper 
management  background  and  14 
years  newspaper  executive  search 
background. 
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COREY  SANDLER,  an  author  and 
formerly  New  York  bureau  chief  for  PC 
Week,  is  the  newly  named  associate 
director  for  technology  studies  at  the 
Gannett  Center  for  AAedio  Studies,  Col¬ 
umbia  University. 

Sandler  is  responsible  for  organizing 
seminars  on  new  communication  technolo¬ 
gy  for  educators  and  developing  o  tech¬ 
nology  laboratory  and  working  with  com¬ 
munication  technology  consulton  s. 

A  former  director  of  public  information 
for  New  York  state  executive  department, 
he  has  been  on  Associated  Press  editor 
and  o  newspaper  reporter  in  New  York 
and  Ohio. 


Editors  promoted  at  New  York  Times 


Three  editors  at  the  New  York 
Times  have  been  promoted. 

They  are  Peter  Millones,  metropo¬ 
litan  editor,  to  an  assistant  managing 
editor;  John  M.  Lee,  assistant  to  the 
executive  editor,  to  an  assistant  man¬ 
aging  editor;  and  John  Vinocur, 
deputy  metropolitan  editor,  to  metro¬ 
politan  editor. 

The  promotions  were  announced 
by  A.M.  Rosenthal,  executive  editor. 

Millones  joined  the  metropolitan 
staff  after  graduation  from  Columbia 
University.  He  had  started  at  the 
Times  while  a  student  at  the  universi¬ 
ty,  working  as  a  copy  boy  on  the  night 
shift. 

Millones  wrote  news  scripts  for  the 
paper’s  radio  station,  WQXR,  prior  to 
being  drafted  into  the  Army.  He  re¬ 
turned  as  a  general  assignment  repor¬ 
ter  and  became  assistant  managing 
editor  in  1972  and  metropolitan  editor 
in  1980. 

assignment  shortly  after  that  and  was 
city  editor  during  the  afternoon 
paper’s  final  two  years  of  publication. 

When  the  Tribune  was  merged  with 
the  Register  in  1982  Capaldo  became 
city  editor. 

Richard  Paxon  moves  up  to 
metro/Iowa  editor  from  deputy.  He 
joined  the  Register  in  1978  as  a  repor¬ 
ter  and  became  assistant  city  editor  in 
1982.  Earlier  he  was  a  reporter  at  the 
Lincoln  (Neb.)  Journal. 

Thomas  A,  Fogarty  joined  the 
Register  as  city  hall  reporter  from 
chief  political  reporter  for  the  Lincoln 
Journal. 

Also,  Anne  Willette  joined  the 
staff  as  a  general  assignment  reporter 
from  the  Sioux  Falls  Argus-Leader. 


Lee,  a  graduate  of  Duke  University 
and  holder  of  a  master’s  degree  from 
Columbia  University  Graduate 
School  of  Journalism,  joined  the  staff 
in  1%1  as  a  business  news  reporter 
and  served  as  correspondent  in  Cana¬ 
da,  London  and  Japan. 

He  was  editor  of  the  financial  and 
business  section  for  nine  years  and 
involved  in  its  conversion  into  the 
Business  Day  section  and  redesign  of 
the  Sunday  Business  section  and 
organized  the  new  Personal  Investing 
supplement. 

Vinocur,  a  graduate  of  Oberlin  Col¬ 
lege,  worked  for  the  Associated  Press 
in  Paris  nine  years  and  joined  the 
Times  in  1977  as  a  reporter  in  the  busi- 
ness  and  financial  departments. 
Three  months  later,  Vinocur  became 
Bonn  bureau  chief  and  in  1982,  bureau 
chief  in  Paris.  He  returned  to  New 
York  last  July  as  assistant  to  the  ex¬ 
ecutive  editor. 

Leo  G.  Piper,  advertising  director 
of  the  Barrington  Press,  a  group  of 
seven  weeklies  on  Chicago’s  north¬ 
west  side,  is  the  1986  president  of  the 
Illinois  Press  Association. 

Tom  Mathews,  editor  and  part- 
owner  of  the  Wayne  County  Press, 
Fairfield,  and  John  Bowman,  editor 
and  general  manager  of  the  Cham- 
paign-Urbana  News-Gazette,  have 
been  appointed  to  the  IPA  board  of 
directors. 

IPA,  representing  764  weekly  and 
daily  newspapers,  is  headquarted  in 
Springfield. 

—  NEWSPEOPLE  EDITOR 
LENORA  WILUAMSON 
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Robert  Steinbrook  and  Thomas 
H.  Maugh  II  have  joined  the  Los 
Angeles  Times  as  medical  writer  and 
science  writer,  respectively. 

Steinbrook  was  assistant  clinical 
professor  of  medicine  at  the  Univer¬ 
sity  of  California,  San  Francisco 
Medical  Center,  where  he  has  prac¬ 
ticed  medicine  since  graduating  from 
the  University  of  Pennsylvania  Medi¬ 
cal  School  in  1979. 

From  1974  to  1977,  Steinbrook  was 
employed,  alternately,  as  a  reporter 
for  the  Chicago  Tribune,  the  Philadel¬ 
phia  Bulletin  and  the  Miami  Herald 
and  has  contributed  articles  to  other 
newspapers  and  medical  publica¬ 
tions. 

In  addition  to  his  position  at  the 
Times,  he  serves  as  a  clinical  assistant 
professor  of  medicine  in  the  division 
of  general  internal  medicine  at 
UCLA. 

For  13  years,  Maugh  worked  for 
Science  magazine  in  Washington, 
D.C.,  where  he  specialized  in  the 
fields  of  chemistry,  biochemistry, 
instrumental  techniques,  medicine 
and  the  environment.  He  has  written 
free-lance  articles  and  is  a  contributor 
to  science  and  medical  sections  of 
encyclopedia  yearbooks. 


Susan  Mulcahy,  former  “Page 
Six”  editor  of  the  New  York  Post,  and 
columnist  Denis  Hamill  are  joining 
New  York  Newsday. 

Mulcahy,  effective  February  3,  will 
head  the  reporting  team  that  produces 
the  “Inside  New  York”  feature  five 
times  a  week.  The  team  includes  Ben 
Kubasik  and  Anthony  Scaduto. 

Mulcahy  was  with  the  Post  for 
seven  and  a  half  years,  first  as  a 
reporter  on  “Page  Six”  and  later  as 
the  editor. 

Hamill’s  column  will  be  similar  to 
those  he  wrote  in  the  Los  Angeles 
Herald  Examiner  and  the  Boston  Her¬ 
ald  American. 

Mulcahy  and  Hamill  are  among  30 
new  editorial  staffers  planned  for  the 
New  York  edition  this  year.  The  new 
employees  will  bring  the  total  number 
of  editorial  people  assigned  to  New 
York  to  150. 


John  A.  Park  Jr. 

Expertise  and  Reliability 
For  Owners  Selling 
Daily  Newspapers 

(919)  782-3131 

BOX  17127,  RALEIGH,  N.C.  27619 

30  Years  Netlefi*Wide  Rersenal  Service 
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John  P.  Zonotti  Gory  L.  Watson 

John  P.  Zonotti  been  named  president 
and  publisher  of  the  Cincinnati  Enquirer 
and  former  publ'sher  Gary  L.  Watson  has 
been  promoted  to  president  of  the  Gan¬ 
nett  Communitv  Newspaper  Group. 

Zonotti  has  been  assistant  to  the  presi¬ 
dent  of  the  Gannett  Newspaper  Division, 
William  J.  Keating  (also.  Enquirer  chair¬ 
man),  since  October,  1984.  He  previously 
was  a  vice  president  of  Harte-Hanks  Com¬ 
munications  Inc.  and  president  of  its 
Direct  AAarketing  Group/Central. 

Denice  Miller  was  promoted  to 
retail  advertising  manager  of  the 
Salem  (Ore.)  Statesman-Journal  and 
Fred  Board  was  named  classified 
advertising  manager. 

Miller  succeeded  Scott  Haskins, 
who  was  named  advertising  director 
of  the  Marin  (Calif.)  Independent- 
Journal. 

Board  has  been  classified  advertis¬ 
ing  manager  of  the  Watsonville 
(Calif.)  Register-Pajaronian.  He  suc¬ 
ceeds  Paul  Keen,  who  was  named 
assistant  classified  manager  of  the 
Houston  Post. 


Kent  Barton  has  joined  the  Fort 
Lauderdale  News  and  Sun-Sentinel 
as  art  director  of  Sunshine,  the  pap¬ 
er’s  two-year-old  Sunday  magazine. 

Barton  moved  to  the  News/Sun- 
Sentinel  from  the  Miami  Herald, 
where  he  had  been  creative  director 
of  the  editorial  art  department  and 
chief  artist  since  1977. 

Also  at  the  News/Sun-Sentinel, 
Bob  Mack  has  been  named  chief 
photographer.  He  has  been  a  staff 
photographer  since  joining  the  paper 
from  the  Nashville  Banner  three 
years  ago. 

*  *  * 

John  B.  Omwake  is  the  new  copy 
desk  chief  and  design  editor  of  the 
Delaware  State  News.  He  most 
recently  was  features  editor  of  the 
Fort  Worth  Star-Telegram  and  prior 
to  that  worked  on  the  copy  desks  of 
the  Charleston  (S.C.)  Evening  Post 
and  the  Kingsport  (Tenn.)  Journal. 

He  began  as  a  reporter  for  the  Wil¬ 
liamsport  (Pa.)  Sun  Gazette. 

*  * 

Bill  Van  Laningham  has  been 
named  promotion  manager  of  the 
Daily  News  of  Los  Angeles,  moving 
from  circulation  promotion  coordina¬ 
tor.  He  began  his  newspaper  career  in 
1981  as  associate  editor,  special  sec¬ 
tions  of  the  Daily  News. 


Michael  Schroeder  has  been 
named  assistant  business/finance  edi¬ 
tor  of  the  Detroit  News.  Schroeder, 
banking  writer  for  the  newspaper 
since  mid- 1984,  previously  was  a 
business  writer  at  the  Pittsburgh  Post- 
Gazette. 


Speaking  of  LAT-WP ... 

“  We  had  a  pretty  bare  editorial  section 
before  we  subscribed  to  Times-Post.  It 
has  given  us  a  strong  editorial  page. 
Overall,  the  wire  gives  us  ah  opportunity  to 
have  big  league  play  in  a  small  town.” 

Frank  Fantini,  executive  editor 
,  DELAWARE  STATE  NEWS 

Dover,  Delaware 


For  details,  contact;  John  W.  Payne 
LOS  ANGELES  TIMES-WASHINGTON  POST  NEWS  SERVICE 
(202)  334-6173 
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Robert  J.  Rossi  has  been  prom¬ 
oted  to  vice  president,  newspaper  op¬ 
erations,  Park  Communications,  Inc. , 
Ithaca,  N.Y. 

Rossi,  with  Park  Newspapers  for  13 
years,  has  been  general  manager/ 
editor  of  the  Blytheville  (Ark.) 
Courier  News  and  regional  coordina¬ 
tor  of  the  Central  Division  since  1983. 
He  replaces  J.  Allan  Meath,  who 
resigned  to  become  president  of 
Alameda  Newspapers,  Inc.,  of  Hay¬ 
ward,  Calif. 

Rossi  began  his  career  with  the 
Daily  Pacifican,  the  U.S.  Army  news¬ 
paper  serving  the  Philippine  Islands  in 
1945.  He  has  held  management  posi¬ 
tions  with  newspapers  in  Ohio,  Illi¬ 
nois  and  Indiana,  and  in  1973  resigned 
as  southern  division  general  manager 
of  Thomson  Newspapers  to  join  Park. 


Susan  Bischoff 


Robert  J.  Rossi  Tomn 

Newly  named  assistant  managing 
editors  at  the  Houston  Chronicle  are 
Susan  Bischoff  and  Tommy  Miller. 

Bischoff  will  oversee  the  features 
and  lifestyle  sections  and  Miller,  the 
city  and  metro  reporting  staffs. 

Bischoff  has  been  business  editor 
since  1984,  having  joined  the  staff  as  a 
city  reporter  in  1974  and  subsequently 
moving  to  the  business  staff. 

Miller  rejoins  the  newspaper  after 
teaching  journalism  at  the  University 
of  Mississippi  and  serving  as  manag¬ 
ing  editor  of  the  Beaumont  Enter¬ 
prise.  He  was  with  the  Chronicle  from 
1973  to  1981,  first  as  a  reporter  and 
then  as  an  assistant  city  editor. 

Steve  Jetton  succeeds  Bischoff  as 
business  editor  and  Karen  Kane  has 
been  named  editor  of  the  lifestyle  sec¬ 
tion. 

Jetton  has  been  with  the  Chronicle 


since  1980,  leaving  to  serve  as  assis¬ 
tant  city  attorney  in  Galveston  in 
1982.  He  rejoining  the  newspaper  the 
next  year.  Kane  joined  the  lifestyle 
staff  in  1977  and  moved  to  Texas 
Magazine  in  1979.  She  previously 
worked  for  the  Boston  Globe  and  the 
Beverly  (Mass.)  Times. 


Gary  Swords  is  the  newly  named 
advertising  manager  of  the  La  Salle 
(Ill.)  News-Tribune.  He  has  been  with 
the  newspaper  as  a  sales  representa¬ 
tive  since  1982  and  prior  to  that  was  a 
sales  representative  of  Ottawa  Silica 
Company. 


Kathy  Soulia,  formerly  a  project 
leader  with  the  Hartford  Courant 
promotion  department,  is  the  newly 
named  promotion  manager  of  the 
Bucks  County  (Pa.)  Courier  Times, 
Levitttown.  She  succeeds  James  T. 
Lynch,  who  resigned  to  enter  private 
business. 

Soulia  joined  the  Courant  in  1984 
and  had  worked  in  the  promotion 
department  of  the  Boston  Globe 
through  the  Northeastern  Universi¬ 
ty’s  cooperative  education  program. 


Philip  M.  Koehane,  for  the  past 
year  editor  of  the  West  Edition  of  the 
Quincy  (Mass.)  Patriot-Ledger,  has 
joined  GTE  Government  Systems 
Corporation  as  manager  of  public 
affairs.  Communications  Systems 
Division  in  Needham,  Mass. 

Earlier,  he  was  editor-in-chief  of 
Transcript  Newspapers  Inc., 
Dedham,  Mass.,  and  with  United 
Press  International  in  New  York  and 
Boston. 


David  Day  and  Scott  Nielsen 
have  been  appointed  city  circulation 
managers  for  the  Sacramento  Bee. 
Both  have  been  with  the  newspaper 
since  1980  in  various  circulation  posi¬ 
tions. 


Robert  E.  Beaupre,  83,  retired 
executive  editor  of  the  Burlington 
(Vt.)  Free  Press,  died  December  29. 

He  joined  the  newspaper  as  a  repor¬ 
ter  in  1923,  became  assistant  city  edi¬ 
tor,  then  city  editor,  and  was  named 
executive  editor  in  1957.  He  retired  in 
1%5. 


Charles  L.  Towne,  73,  a  writer 
and  editor  whose  career  at  the  Hart¬ 
ford  Courant  spanned  nearly  five 
decades  before  his  retirement  in  1977, 
died  at  his  home  in  West  Hartford  on 
December  22. 

He  started  in  1930  as  a  reporter 
while  a  student  at  Trinity  College  and 
went  on  to  serve  as  night  city  editor, 
city  editor,  assistant  managing  editor 
and  associate  editor  in  charge  of  the 
editorial  and  op-ed  pages. 

After  retirement,  he  taught  jour¬ 
nalism  for  several  years  at  the  Univer¬ 
sity  of  Connecticut. 
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■  Urbanite 
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For  information,  call  312/656-8600,  ext. 
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Frank  G.  Kenesson,  72,  a  retired 
manager  of  corporate  communica¬ 
tions  for  N  W  Ayer  Inc.,  and  a  former 
reporter-editor  for  the  Associated 
Press,  died  December  19. 

Kenesson,  who  had  been  living  on 
St.  Simon’s  Island,  Ga.,  since  retiring 
from  Ayer  in  1977,  was  stricken  with  a 
heart  attack  and  was  declared  dead  on 
arrival  at  Glynn-Brunswick  Memorial 
Hospital. 


Otto  Zausmer,  78,  retired  associ¬ 
ate  editor  of  the  Boston  Globe  and  the 
long-time  analyst  and  reporter  on 
foreign  affairs,  died  December  20. 


Rockwell  International 
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was  created  in  1984  “in  response  to 
several  bad  incidents,  one  of  which 
involved  an  employee  fatally.” 

The  memo  stressed  that  any 
employee  with  a  drug  or  alcohol 
problem  can  seek  help  anonymously 
“at  company  expense.” 

The  memo,  however,  also  warned, 
“We  have  made  it  clear  that  we  abso¬ 
lutely  cannot,  and  will  not,  tolerate 
drug  trafficking,  drug  use  or  drug  pos¬ 
session  in  the  workplace.  It  is  also  the 
company’s  responsibility  to  try  to 
insure  that  the  workplace  and  com¬ 
pany  vehicles  are  free  of  illegal  sub¬ 
stances. 

“The  methods  by  which  this  will  be 
done  will  be  appropriate  to  the  parti¬ 
cular  situations  at  our  different  loca¬ 
tions.  The  procedures,  which  will  be 
selected  by  the  managers  and  employ¬ 
ees  working  together,  can  range  from 
education  and  observation  to  active 
investigation  that  is  within  the  law 
and  always  maintains  respect  for  the 
rights  of  the  individual.” 

“We  reserve  the  right  and  may  very 
well  undertake  monitoring  of  our 
work  places  in  a  lot  different  ways,” 
John  Sias,  former  head  of  the  newspa¬ 
per  division  who  was  recently  named 
president  of  ABC,  told  United  Press 
International  in  an  interview  pub¬ 
lished  Jan.  12.  “Dags  are  only  one 
way.  There  could  be  undercover 
investigations  and  there  can  be 
cameras.” 

Sias  said  Capital  Cities  is  “simply 
alerting”  its  employees  that  surveil¬ 
lance  may  occur.  “The  idea  is  not  to 
capture  or  find  something.  We  are  not 
looking  for  entrapment.” 

Sias  also  called  “absolutely  incor¬ 
rect”  reports  that  the  company  would 
require  urine  tests.  “Whether  that 
might  happen  sometime  in  the  future, 
I  don’t  know.  But  we  have  never  had 
a  urine  test,  and  we  do  not  contemp¬ 
late  one.” 

“We  are  trying  to  verify  if  there 
have  been  drugs  present  at  several  of 
our  locations,”  said  Phillip  J.  Meek, 
publisher  of  the  Fort  Worth  (Tex.) 
Star-Telegram,  after  the  dog  search 
was  announced  in  Kansas  City.  Meek 
added  that  his  newspaper  was  not 
among  the  locations  to  be  searched 
and  that  he  did  not  know  the  names 
of  any  other  locations. 

“What  tends  to  happen  is  people 
say  that  (drug  use)  may  be  happening 
somewhere  else,  but  not  at  our  com¬ 
pany,”  Meek  continued.  “This  is  not 
a  police  action.  We’re  not  out  to  catch 
anybody.  We’re  just  trying  to  see  if 
there  have  been  drugs.” 

Meek  noted  that  in  the  last  eight 
months  the  Star-Telegram  has  termi¬ 


nated  three  employees  “for  use  or 
possession”  of  drugs. 

Meek  said  he  was  a  member  of  the 
the  special  committee  on  drug  use  in 
the  workplace  which  met  about  15 
months  ago  in  New  York  to  consider 
ways  to  combat  the  problem.  One 
result  of  that  meeting  is  that  the  com¬ 
pany  has  set  up  a  toll-free  8(X)  number 
at  Fair  Oaks  Hospital  in  New  Jersey, 
which  employees  can  call  to  seek 
help,  he  said. 


“Reaction  to  my 
announcement  has  been 
swift,  substantiai  and 
unfortunate,”  said 
pubiisher  James  H.  Haie, 
in  teiiing  the  staff  the  dog 
search  had  been 
canceied. 


Capital  Cities  has  issued  a  com¬ 
pany-wide  policy  statement  which 
declares.  Meek  said,  that  “the  use  or 
possession  of  drugs  of  any  kind  on 
company  property  is  strictly  verbo- 
ten.  We  will  be  taking  steps  to  make 
sure  this  is  the  case.” 

Hale  told  E&P,  after  his  initial 
announcement  of  the  search,  that  he 


decided  to  have  the  dogs  check  the 
building  after  he’d  “been  told  by  a 
consultant  that  with  1,600  people 
working  here,  we  may  have  drugs  in 
the  workplace  and  we  don’t  want 
that.” 

The  Kansas  City  newspapers  had 
contracted  with  a  private  firm  to  con¬ 
duct  the  search.  Hale  said,  but  the 
publisher  declined  to  identify  it. 

Ari  Korpivaara,  an  attorney  with 
the  American  Civil  Liberties  Union  in 
New  York,  said  that  since  the  search 
was  to  be  conducted  by  the  employer 
with  the  aid  of  a  private  firm,  “there 
probably  aren’t  any  employee  rights 
being  violated.  Publicity  is  usually  the 
only  thing  that  can  be  done  about  it.” 

(Jfficer  David  Bums  of  the  Kansas 
City  Police  Department  said  that  usu¬ 
ally  German  Shepherds  are  used  for 
narcotics  searches.  He  said  the 
department  was  not  involved  in  the 
search  and  would  be  reluctant  to  do  so 
in  any  case  since  the  situation  “was 
not  being  looked  at  from  a  criminal 
standpoint.” 

“In  almost  any  community,  rela¬ 
tionships  between  the  media  and  the 
police  can  be  somewhat  tenuous,”  he 
added.  The  officer  said  the  depart¬ 
ment  would  be  reluctant  to  jeopardize 
the  “good  relations”  it  felt  it  had  with 
the  Kansas  City  papers. 

(Continued  on  page  37) 


Jim  Davis  has  done  it  again!  Created  a  delightful  comic  strip  your  readers 
will  love  —  even  kidsi  More  than  400  newspapers  across  the  U.S.A.  are  in 
for  the  March  3  debut  including  the  New  York  Daily  News,  The  Washington 
Post  and  the  Chicago  Sun-Times.  Cultivate  this  funny  new  strip. 

U.S.  ACRES.  A  farm  full  of  laughs. 

For  more  information,  call  Brad  Bushell  at  1-800-221-4816 
(in  New  York,  212-692-3700). 
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Should  juvenile  offenders’  names  be  published? 

Pennsylvania  law  requires  the  names  of  all  juvenile  offenders  to  be  released, 
but  Harrisburg  papers  will  still  use  discretion  before  using  them  in  a  story 


By  Debra  Gersh 

When  the  Dauphin  County  Juvenile 
Probation  Office  in  Harrisburg,  Pa., 
realized  that  state  law  said  the  names 
of  particular  juvenile  offenders 
should  be  released,  it  did  just  that  — 
in  two  press  releases  so  far,  one  for 
each  month  since  it  was  called  to 
attention. 

But  according  to  the  editor  of  the 
Patriot-News  Co.-owned  newspapers 
there,  it  didn’t  change  the  papers’ 
policy  at  all.  Reporters  could  always 
get  the  names  of  juveniles  from  other 
sources,  and  the  names  have  been 
used  in  widely  celebrated  and  similar 
cases  in  the  past.  The  papers  also 
have  no  intention  of  printing  the 
names  just  because  they  are  “handed 
over  on  a  silver  platter.” 

According  to  Stephen  J.  Suknaic, 
chief  of  the  probation  office,  the  law 
concerning  releasing  the  names  of 


certain  juveniles  has  been  on  the 
books  for  a  long  time,  but  it  was  not 
something  that  gained  much  attention 
because  “nobody  was  pushing  for 
it.” 


“We’re  not  fooling 
ourselves  that  putting 
a  kid’s  name  in  the  paper 
is  going  to  deter  another 
kid”  from  committing 
a  crime... 


The  policy  change  came  after  an 
assistant  supervisor  in  his  office  did  a 
research  paper  and  Suknaic  realized 
the  law  said  the  names  “shall”  be 
released,  not  that  they  “may”  be 
released. 


According  to  the  law,  only  the 
name,  age,  address,  crime  and  dis¬ 
position  of  the  juvenile’s  case  can  be 
released,  and  only  in  cases  of  con¬ 
victed  juveniles  aged  14-17  who  have 
committed  serious  crimes  such  as 
rape,  aggravated  assault,  arson,  rob¬ 
bery,  burglary  or  threat  of  serious 
bodily  harm. 

The  probation  office  has  released 
22  such  names  since  November,  and 
Suknaic  estimated  that  out  of  the 
approximately  600-700  juveniles  who 
pass  through  the  system  there  each 
year,  12%  of  the  juvenile  cases  in  1984 
and  15%  of  the  cases  in  1985  would 
have  been  in  the  same  group. 

“We’re  not  fooling  ourselves  that 
putting  a  kid’s  name  in  the  paper  is 
going  to  deter  another  kid”  from  com¬ 
mitting  a  crime,  Suknaic  said,  adding 
that  releasing  the  names  is  more  the 
“public’s  right  to  know”  under  the 
law. 

Ronald  Minard,  editor  of  the  Har¬ 
risburg  newspapers,  said  the  paper 
has  always  had  its  own  policy  for 
using  names. 

“Because  the  county  has  changed 
its  policy  does  not  mean  we’re  going 
to  be  changing  ours,”  he  said,  adding 
that  if  anything,  their  policy  errs  on 
the  side  of  not  using  juveniles’  names 
when  making  a  decision. 

The  names  of  juveniles  are  usually 
available  to  reporters  from  sources 
other  than  the  probation  office,  he 
said.  For  example,  a  juvenile's  name 
will  often  appear  in  the  police  blotter 
after  an  arrest,  and  other  kids  in  the 
neighborhood  usually  know  who  is  in 
trouble. 

“Where  we  use  the  name  it’s  going 
to  be  an  exception,”  Minard  said. 

He  said  the  decision  process  often 
goes  beyond  the  editorial  board  room 
and  into  the  newsroom  to  see  if  it  is 
fair.  “If  we’re  always  fair  .  .  .  we’re 
not  going  to  get  into  legal  problems,” 
he  said. 

He  said  the  new  county  policy  will 
certainly  make  information  gathering 
easier  for  reporters,  but  the  decision 
regarding  using  the  name  will  still  be 
made  on  a  case-by-case  basis  because 
the  offenders  are  still  juveniles  who 
“have  a  right  to  make  a  mistake.” 

If  anything,  the  county  policy 
seems  to  run  concurrent  with  the 
_ (Continued  on  page  26) _ 


Newspapers,  let 
E&P  Research,  Inc, 
work  for  you... 

E&P  Research,  Inc.  can  provide  you  with 
reliable  and  affordable  market  data,  and  show 
you  how  to  use  it  to  increase  ad  revenue! 

For  more  information,  write  or  call: 

E&P  Research,  Inc. 

11  West  19  Street,  New  %rk,  N.Y.  10011 
212-645-0396 
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Read  that  again,  just  to  be  sure  you  read  it 
correctly. 

Because,  believe  it  or  not,  it's  true. 

Even  today,  about  one  American  adult  in 
three  can't  read  adequately.  And,  each  year  that 
goes  by,  reading  skills  continue  to  decline  while 
the  standards  for  literacy  keep  rising.  By  the  year 
2000,  Americans  will  need  greater  reading  skills 
than  ever  before,  but  fewer  Americans  will  have 
them.  If  these  trends  continue  unchecked  for 
two  decades,  U.S.  News  &  World  Report 
envisions  an  America  with  a  literacy  rate  of  only 
30%.  Which  means  that  the  average  person 
with  three  grandchildren  could  find  that  two  of 
them  are  considered  illiterate. 

Before  that  America  comes  to  be,  you  can 
stop  it  by  joining  the  fight  against  illiteracy 
today.  It  takes  no  special  qualifications.  If  you 


CBalition  for  Literacy 


can  read,  you  can  tutor  or  help  us  in  countless 
other  ways.  You'll  be  trained  to  work  in 
programs  right  in  your  own  community,  sharing 
the  satisfaction  of  seeing  people  learning  and 
growing.  And  you'll  know  that  you're  not  just 
helping  them  but  their  children  and 
grandchildren,  too.  Because  you're  stopping 
illiteracy  before  it  reaches  them. 

So  join  the  effort.  Call  the  Coalition  for 
Literacy  toll-free  800-228-8813.  You'll  be 
fighting  illiteracy  for  generations  to  come. 


Volunteer  Against  Illiteracy. 
The  only  degree  you  need 
is  a  degree  of  caring. 


The  Pulliam  Journalism  Fellowships 


Eugene  C.  Pulliam  wanted  to 
help  young  journalists  start  out 
right  on  their  first  job  in  the 
newspaper  business.  They 

should  be  educated,  exper¬ 

ienced  and  polished,  the  veter¬ 
an  newsman  thought,  with  train¬ 
ing  they  could  not  receive  in  the 
classroom.  Before  he  died  in 
1975,  Pulliam  created  the  Fel¬ 
lowships  to  do  the  job. 

Central  Newspapers,  Inc.,  the  Eugei 

corporation  Pulliam  founded,  , 

has  carried  through  with  his  ciassn 

dream.  For  the  last  12  summers,  L 
outstanding  journalism  graduates  have  been 
selected  to  come  to  The  Indianapolis  News 
and  The  Indianapolis  Star  for  the  special 
internship.  In  1984,  the  Fellowships  were 
expanded  to  CNI’s  papers  in  Arizona  —  The 
Arizona  Republic  and  The  Phoenix  Gazette. 

During  the  program  —  now  expanded  to 
ten  weeks  —  Fellows  work  in  newsrooms  as 
reporters,  copy  editors  or  editorial  writers. 
Their  writing  is  critiqued  by  a  full-time 
writing  coach  in  individual  and  group  ses¬ 
sions  before  and  after  publication.  Seminars 
twice  a  week  are  led  by  staff  members, 
including  Eugene  S.  Pulliam;  by  top  jour¬ 
nalists  from  throughout  the  country  and  by 
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Eugene  C.  Pulliam 
1889-1975 

"Let’s  build  a  bridge  from 
classroom  to  newsroom." 


experts  in  law,  economics  and 
newspaper  design. 

Guest  leaders  have  included 
Helen  Thomas,  David  Broder, 
James  Kilpatrick,  Georgie  Anne 
Geyer,  James  Reston,  Ralph 
Looney,  Luke  Feck,  Bill  Bur¬ 
leigh,  Edmund  Arnold,  Sarah 
McLendon,  Walter  Mears, 
Maryin  Schwartz,  Hugh  Mul- 
ligan,  Rene  Cappon,  Christy 
Uiliam  Bulkeley,  Ralph  Holsinger,  Betty 
^  Debnan,  Robert  Novak,  George 

sroom/’  Gill.  H.L.  Stevenson,  Dr.  Warren 
— Agee,  Joe  Fromm,  Donald  Lam- 
bro,  Herbert  Klein,  Jack  Sissors,  Jules  Loh, 
Lucille  deView,  Donald  Jones,  Sara  Fritz, 
Verne  Edwards  and  George  Esper. 

Ten  men  and  ten  women  successfully 
completed  the  latest  program  in  Indian¬ 
apolis  and  Phoenix,  joining  136  “alumni,” 
most  of  whom  are  working  on  newspapers 
throughout  the  country  —  many  in  executive 
positions. 

Now  we  urge  colleges  and  universities  to 
nominate  their  best  seniors  for  the  1986 
class,  which  will  assemble  in  Indianapolis 
and  Phoenix  on  June  9.  The  stipend  will  be 
$2,950. 


Application  materials  are  available  by  contacting 
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Timothy  L.  Buckwalter 
Leola,  Pa. 

Goshen  College 


Dorraine  M.  Harris  James  D.  King  Kevin  J.  Kirkland 

Colorado  Springs, Colo.  Lorain,  Ohio  Buffalo,  N.Y. 

University  of  Denver  Kent  State  University  St.  Bonaventure 


Pulliam  Fellows  1985 


Cynthia  L.  Salter 
Wellsvilla,  Ohio 
Ohio  Wesleyan  University 


The  Phoenix  Gazette 


.a  bridge  to  excellence 


The  Indianapolis  Star 


Tbii  Arizona  Republic 


Madeleine  L.  Doubek 

Chicago,  III. 

Eastern  lllnois  University 


Janice  L  Kowalski 

Erie,  Pa. 

Gannon  University 


David  J.  Ramirez  Gregory  S.  Schneider 

San  Angelo,  Texas  Hampton,  Va. 

Angelo  University  College  of  William  and  Mary 


Dawn  L.  Ummel 

Das  Moines,  Iowa 

University  of  Iowa 


Jeff  J.  Herman 

Florissant,  Mo. 

Southern  Illinois  University 
at  Edwardsville 


Jones  A.  Hayden 

Laonardtown,  Md. 
University  of  Maryland 


Kristi  B.  Stone 

Roaring  Spring, Pa. 

Anderson  College 


Marcy  L.  Mermel 

Huntington,  Pa. 
Pennsylvania  State  University 
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Charles  T.  Huddleston 

Somerset,  Ky. 

Centre  College 


Christina  A.  Kelly 

Burlington,  Iowa 
Drake  University 


Michelle  K.  Lewis 
Dayton,  Ohio 
University  of  Dayton 


Laura  A.  Novello 
Zionsvilla,  Ind. 
Butler  University 


John  R.  O’Neill 

Delphi,  Ind. 

Northwestern  University 


Daniel  Pearl 
Encino,  Calif. 
Stanford  University 


Poynter  Institute  moves  into  new  headquarters 


The  Poynter  Institute  for  Media 
Studies  recently  found  a  new  home  in 
St.  Petersburg,  Fla.,  in  a  building  seen 
as  a  fitting  tribute  to  the  late  Nelson 
Poynter,  founder  of  the  Institute  and 
former  chairman  of  the  board  of  the 
Times  Publishing  Company. 

The  Institute’s  purpose  is  to  devise 
original  teaching,  research  and 
exploratory  programs  to  help  news¬ 
papers,  the  people  who  put  them  out 
and  the  communications  media  in 
general  to  achieve  new  levels  of  ex¬ 
cellence.  It’s  four  centers  are  devoted 
to  writing,  graphics  and  design,  media 
management  and  ethics. 

Seminars  are  held  there  for  high 
school,  college  and  graduate  school 
students  as  well  as  teachers  and 
working  professionals.  Although 
most  of  its  seminars  in  the  past  have 
been  for  print  journalists,  a  seminar 
for  television  professionals  is  sched¬ 
uled  for  the  spring.  The  Institute’s 
second  seminar  in  Spanish  is  also 
scheduled  for  later  this  year,  and 
other  foreign  language  seminars  are 
being  considered. 

The  Institute  also  publishes  books 
and  has  produced  a  television  series 
called  “News  Leaders,”  30-minute 
video  interviews  with  leading  jour¬ 
nalists  who  have  had  a  major  impact 
on  the  American  press.  Out-takes 
from  those  interviews  will  be  devel¬ 
oped  into  an  archive  for  future 
researchers. 

The  31,000-square-foot  building, 
with  its  polished  marble  floors,  rich 
mahogany  woodwork  and  unusual 
design,  combines  “gentle  grace, 
which  was  Nelson  Poynter  on  the  sur¬ 
face,  with  solid  steel,  which  was  Nel- 


Juvenile  offenders 
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papers’  policy.  If  the  crime  is  serious 
enough  for  the  name  to  be  released, 
the  newspaper  might  have  already 
determined  that  the  case  was  so  seri¬ 
ous  or  widely  celebrated  to  warrant 
printing  the  name. 

Suknaic  said  in  order  to  be  fair,  he 
would  rather  release  all  the  names 
allowed  under  the  law,  rather  than 
make  a  subjective  determination  for 
different  cases. 

Although  releasing  specific  names 
is  a  state  statute,  Suknaic  said  many 
Pennsylvania  counties  do  not  release 
them  because  they  believe  the  law 
leaves  the  decision  to  their  discretion. 
Nationwide  he  speculated  that  similar 
laws  run  the  gamut  from  one  end  of 
the  spectrum  to  the  other,  but  that  on 


son  Poynter  at  the  core,”  said  Robert 
J.  Haiman,  Institute  president. 

The  new  building  includes  a  90-seat 
amphitheatre,  large  production  and 
graphic  laboratories,  five  seminar 
rooms,  a  20,000-volume  media  library 
and  video  editing  facilities,  as  well  as 
staff  offices  and  other  administrative 
areas.  The  central  Great  Hall  has  a  55- 
foot  high  atrium  with  a  2,500-square- 
foot  skylight.  The  largest  architecture 
firm  in  Boston,  Mass.,  Jung/Brannen 
Associates,  was  contracted  to  build 
the  center  in  1984. 

Basic  design  of  the  building  is  of 

Pa.  teacher  sues 
media  for  invasion 


of  privacy 


The  York  (Fa.)  Daily  Record,  a  tele¬ 
vision  station,  three  radio  stations 
and  a  radio  reporter  are  among  103 
defendants  in  an  $800,000  defamation 
suit  filed  in  York  County  Court  by  a 
local  teacher,  who  parents  of  students 
said  advocated  immorality  in  human 
sexuality  classes. 

Although  the  Red  Lion  Citizens  for 
Decency  petitoned  the  school  board 
to  fire  the  teacher,  Marlene  P.  Stein, 
the  board  said  it  found  no  basis  for 
dismissal. 

The  suit  charges  the  defendants, 
most  of  whom  are  those  who  signed 
the  petitions,  with  20  counts  of  inva¬ 
sion  of  privacy,  1 1  counts  of  inten¬ 
tional  infliction  of  emotional  distress, 
three  counts  of  negligence  and  one 
count  each  of  interference  with  con¬ 
tractual  relations,  conspiracy  to  de¬ 
fame  and  trespass. 


the  whole  they  probably  balance  out 
between  those  who  allow  it  and  those 
who  do  not. 

The  police,  the  district  attorney  and 
other  law  enforcement  officials  have 
been  very  supportive  of  the  policy 
change,  Suknaic  said,  adding  that  one 
judge  “mentioned  that  these  are  a 
group  of  kids  who  had  been  over-pro¬ 
tected  in  the  past.” 

One  of  the  reasons  for  the  miscon¬ 
ception  may  have  been  because  so 
much  in  juvenile  proceedings  is  done 
behind  closed  doors,  he  said. 

“That’s  a  natural  tendency.  It’s 
human  nature  for  people  to  be  suspi¬ 
cious”  of  “secretive”  proceedings. 

Suknaic  plans  to  display  posters  in 
schools  and  municipal  buildings,  such 
as  police  stations  and  courts, 
explaining  to  both  kids  and  adults 
alike  that  once  a  youth  is  convicted  of 


five  connected  structures  —  a  central 
two-story  building  with  four  one- 
story  pavilions  at  the  comers.  The 
pavilions  are  linked  to  the  main  build¬ 
ing  by  a  series  of  open  and  closed 
courtyards,  trellised  walkways  and  a 
reflection  pool  and  terrace. 

Nelson  Poynter  created  Modern 
Media  Institute  in  1975  and  endowed 
it  with  controlling  stock  in  Times 
Publishing  Co.,  the  dividends  of 
which  paid  for  the  new  building  and 
support  the  Institute’s  programs. 
After  Poynter’s  death  in  1978,  the 
Institute  was  renamed  in  his  honor. 

The  Times  Publishing  Co.,  which 
publishes  the  St.  Petersburg  Times 
and  Evening  Independent,  also  owns 
Congressional  Quarterly  and  Editor¬ 
ial  Research  Reports,  Florida  Trend 
and  Georgia  Trend  magazines,  and 
Modern  Graphic  Arts  of  St.  Peters¬ 
burg. 

Denver  Post 
carrier  awarded 
a  Coh/ette 

As  part  of  its  program  to  attract 
newspaper  deliverers,  the  Denver 
Post  recently  awarded  a  prized  1974 
Corvette  in  mint  condition  to  one  of 
its  top  carriers. 

The  winner,  Ken  Neer,  16,  who  has 
been  delivering  the  Post  for  five  years 
in  nearby  Aurora,  was  one  of  100 
carriers  who  were  given  a  chance  to 
draw  the  right  key  for  the  Corvette. 

They  were  part  of  a  “Winners 
Circle”  promotion,  which  urged  car¬ 
riers  to  reach  new  subscription  quotas 
during  a  10- week  period. 


a  juvenile  offense,  that  record  is  not 
destroyed  and  can  be  used  in  any 
sentencing  for  the  rest  of  the  offen¬ 
der’s  life. 

Juvenile  court  hearings  are  still 
closed  to  the  public,  unless,  at  the 
discretion  of  the  presiding  judge, 
there  are  people  who  have  a  legiti¬ 
mate  interest  in  the  case  or  the  pro¬ 
ceedings  of  the  court.  Reporters  have 
been  allowed  into  the  juvenile  court¬ 
room,  but  they  could  not  use  the  kid’s 
name  unless  the  case  fell  under  the 
state  guidelines. 

When  the  policy  change  was  first 
announced,  Suknaic  said  there  was 
some  concern  that  his  office  was 
going  to  be  targeting  kids  who  simply 
got  into  small  mischief,  but,  he  added, 
“When  you  get  raped  it  doesn’t  mat¬ 
ter  if  it’s  an  18-year-old,  a  17-year- 
old,  or  a  15-year-old  for  that  matter.” 
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Finally — a  portable  that  matches 
the  performance  of  a  desktop  com¬ 
puter.  Our  new  Tandy  600  features 
a  16-bit  microprocessor,  an  80- 
character  by  16-line  display,  a  built- 
in  3V2"  disk  drive  that  stores  360K 
of  data  and  32K  RAM  (expandable 
to  224K*). 

Five  Resident  Applications 

With  Tandy  600’s  larger  display 
and  memory.  Multiplan  spreadsheet 
analysis  can  hold  more  information. 
Word  processing  is  as  easy  as  using 
MS-Word.  You’ll  have  quicker  ac¬ 
cess  to  documents  and  better  stor¬ 
age  with  the  built-in  disk  drive.  File 
is  an  electronic  data  base  for  names 
and  addresses,  expenses,  client  bill¬ 
ing,  inventory  and  more.  And  you 
can  keep  a  large  number  of  differ¬ 
ent  files  on  the  pocket  size  disk¬ 
ettes.  With  Telecom  and  the  Tandy 
600’s  built-in  modem,  you’re  able 


to  communicate  with  other  com¬ 
puters  over  phone  lines.  Telecom 
will  even  dial  the  phone  number  of 
anyone  listed  in  the  File  program. 
CaJendar  helps  you  keep  track  of 
daily  tasks  and  activities. 

The  easy-to-leam  resident  Sys¬ 
tem  Manager  lets  you  run  each  ap¬ 
plication,  exchange  information 
between  applications  and  manage 
the  files  created.  You  can  even  set  it 
to  turn  itself  on  for  unattended  op¬ 
erations.  And  you  can  add  BASIC 
lan^age  ROM  (26-3904,  $129.95) 
to  write  your  own  programs. 

Tandy. . .  Clearly  Superior™ 

If  you’ve  been  looking  at  porta¬ 
ble  computers,  comnare  them  with 
the  Tandy  600  (26-3901,  $1599). 
You’ll  be  amazed  at  what  it  can  do! 
Visit  a  Radio  Shack  Computer 
Center  today. 


Anilablt  at  oirar  1200 
Radio  Shack  Computar  Canlan  and  at 
participating  Radio  Shack  aloras  and  daalars. 

Radio  /haoK 

COMPUTER  CENTERS 

A  DIVISION  OF  TANDY  CORPORATION 


■  Send  Me  a  Free 

Tandy  600  Brochure. 

I  Radio  Shack,  Dept.  86-A-839 

1  300  One  Tandy  Center 

Fort  Worth,  TX  76102 

I 

■■  Nani*»  _  _  _ 

III  (Tnmpany  - 

®  AddrgM  — 

I  - 

s 


Zip,. 


*RAM  upgrades  are  in  banks  of  96K  each  (26-3910,  $399.95).  Prices  apply  at  Radio  Shack  Computer  Centers  and  participating  stores  and  dealers.  Muitiptan  and  MS-Word^M  Microsoft  Corp. 
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No  more  smudges 

More  and  more  newspapers  are  switching  to  iow-rub  inks; 
prices  are  high,  but  newspapers  are  deciding  that  better  quaiity  is  worth  it 


By  George  Garneau 

Help  is  on  the  way  for  millions  of 
newspaper  readers  exasperated  by 
black  ink  smudges  on  their  hands  — 
an  added  and  unwanted  price  for 
reading  the  paper. 

News  inks  that  rub  off  less  from 
newspapers  onto  readers’  hands  are 
catching  on  in  the  newspaper  in¬ 
dustry. 

USA  Today,  the  nation’s  third 
largest  circulation  daily,  switched  to 
low-rub  black  ink  in  September,  and 
its  owner,  Gannett  Co.  Inc.,  among 
the  nation’s  biggest  newspaper 
chains,  has  ordered  all  of  its  86  dailies 
to  budget  for  low-rub  inks  this  year. 

Knight-Ridder  Newspapers  Inc. 
executives  said  they  are  pushing 
offset-printed  newspapers  in  the 
chain  of  28  dailies  to  switch  to  low-rub 
inks. 


“Low-rub  inks  are 
being  used  or  iooked  at 
aii  over  the  country, said 
Leonard  Waiie,  marketing 
manager  for  Fiint  ink 
Corp. 


And  newspapers  across  the  coun¬ 
try  appear  to  be  falling  in  line,  despite 
prices  about  one-third  higher.  They 
cite  a  reduction  of  up  to  80%  in  ink 
rub-off,  about  15%  more  newspapers 
from  a  pound  of  ink  and,  in  some 
cases,  sharper  print  quality  because 
of  reduced  absorbtion. 

So-called  low-rub  inks,  which  have 
been  available  in  inferior  forms  for 
about  two  years,  are  gaining  accep¬ 
tance  by  newspapers  at  a  time  of 
increasing  competition  for  readers 
and  greater  attention  to  quality  con¬ 
trol  in  newspaper  production.  Though 
low-rub  inks  cost  between  30%  and 
35%  more  than  standard  blends, 
newspapers  increasingly  are  deciding 
they  are  worth  the  extra  money. 

“Low-rub  inks  are  being  used  or 

28 


looked  at  all  over  the  country,”  said 
Leonard  Walle,  marketing  manager 
for  Flint  Ink  Corp.  in  Detroit. 

Michael  Mylett,  marketing  mana¬ 
ger  for  the  General  Printing  Ink  divi¬ 
sion  of  Sun  Chemical  Corp.,  said 
about  half  the  company’s  newspaper 
customers  —  including  the  Boston 
Globe,  The  Record  of  Bergen  Co., 
N.J.,  Fort  Myers  (Fla.)  News-Press, 
Cincinnati  Inquirer  and  Asbury  Park 
(N.J.)  Press  —  have  switched  to  low- 
rub  black  ink.  He  anticipated  that  all 
offset  newspapers  would  make  the 
switch  later  this  year. 

Newspaper  production  executives 
seem  pleased  with  the  new  low-rub 
formulations. 

“We  used  to  get  complaints  about 
rub-off  on  a  regular  basis,”  said  Gor¬ 
don  Pratt,  vice  president  for  produc¬ 
tion  of  Westchester  Rockland  News¬ 
papers,  which  has  been  using  low-rub 
ink  for  several  months.  “We  don’t  get 
any  complaints  now.” 

“We’re  extremely  pleased  with  the 
new  ink,”  said  James  O’Dell,  presi¬ 
dent  and  operations  director  for  the 
Orlando  (Fla.)  Sentinel,  which 
switched  in  December  to  low-rub  ink 
after  testing  formulas  from  five  com¬ 
panies.  It  reported  rub-off  down  71% 
plus  sharper  print,  saying  it  was  worth 
56%  more  for  the  new  ink. 

Ink  rub-off  has  been  a  chronic 
newspaper  problem.  But  in  an  age 
when  snowballing  technology  is  re¬ 
volutionizing  newspaper  production 
almost  daily,  it  seems  somehow  in¬ 
conceivable  that  newspaper  readers 
have  to  suffer  with  black  ink  smudges 
on  their  hands,  faces  and  collars  — 
merely  because  they  read  the  news¬ 
paper.  Rub-off  is  cited  as  a  major 
cause  of  cancelled  subscriptions  and  a 
leading,  if  not  the  prime,  cause  of 
complaints  from  readers. 

It  wasn’t  until  last  year  that 
improved  formulations  of  low-rub 
inks  became  available  and  were 
tested  at  newspapers  with  encourag¬ 
ing  effects. 

Standard  black  news  inks  contain  a 
pigment  of  carbon  black  in  a  vehicle 
of  napthenic  oils.  They  never  dry 
completely  but  are  absorbed  into  the 
paper  fibers.  Low-rub  formulations 


contain  wood-based  resins  that  set 
the  ink  more  on  the  surface  of  the 
sheet.  Since  the  ink  holds  together 
better  on  the  surface  and  is  absorbed 
less,  less  ink  is  required,  partially 
offsetting  the  additional  cost  of  the 
ink. 

Interest  is  greater  on  the  part  of 
offset  printers,  who  have  a  greater 
rub-off  problem  than  letterpress 
forces  ink  into  the  fibers  more  than  in 
offset.  Color  inks  are  less  involved 
because  they  already  contain  many 
resins. 


Newspaper  production 
executives  seem  pieased 
with  the  new  iow-rub 
formuiations. 


William  Metzfield,  president  of 
Gannett  Supply  Corp.,  the  central 
agent  for  Gannett  papers,  said  trials 
are  taking  place  throughout  the  com¬ 
pany  and  the  switch  to  low-rub  inks  is 
expected  this  year.  The  company 
expects  to  spend  $20  million  for  ink. 

Gannett’s  main  reason  is  to 
improve  the  product  for  readers, 
Metzfield  said,  echoing  the  sentiment 
of  most  newspaper  executives. 

Knight-Ridder  Newspapers  Inc.’s 
28  papers  are  being  “encouraged”  to 
switch  to  low-rub  formulations  and 
most  offset  papers  have  moved  in  that 
direction. 

“Most  folks,  I  feel  pretty  confi¬ 
dent,  will  switch  to  low-rub  offset,  but 
it’s  their  decision,”  said  Larry  Mar- 
bert,  director  of  construction  and 
mechanical  systems  for  Knight-Rid¬ 
der.  He  doubted  that  letterpress  oper¬ 
ations  would  switch  to  lo  v-rub  inks 
because  of  the  price  differential. 

Metzfield  and  others  noted  that 
there  were  still  some  problems  with 
the  performance  of  low-rub  inks,  but 
their  successful  use  at  USA  Today 
and  other  papers  demonstrates  that 
they  work. 

Executives  at  newspapers  and  ink 
companies  said  tests  are  underway 
and  improvements  in  low-rub  formu- 
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las  are  expected. 

Problems  most  frequently  men¬ 
tioned  with  low-rub  inks  include 
buildups  of  ink  setting  off  on  pipe  rol¬ 
lers  and  on  folder  former  boards. 
Drying  requires  extra  cleanup  work 
and  extra  blanket  wash.  Previous 
complaints,  now  mostly  in  hand,  in¬ 
volved  ink  running  over  rails. 

Low-rub  inks  “require  greater 
attention  in  terms  of  housekeeping," 
Walle  said.  He  added  that  tests  were 
underway  to  “fine  tune”  low-rub  for¬ 
mulations. 

Mylett  of  GPI  said  low-rub  formu¬ 
lations  run  better  at  densities  of  1 .00 
to  1.05  and  that  if  density  drops,  dry¬ 
ing  on  pipe  rollers  increases.  He  also 
said  acidic  fountain  solutions  could 
cause  problems  with  low-rub  formu¬ 
lations. 

The  switch  to  low-rub  inks  was 
accelerated  by  another  reformulation 
that  took  place  last  year  virtually 
industry  wide.  That  was  from  unre¬ 
fined  oils  to  refined  oils.  Oil  vehicles 
form  the  majority  of  ink  volume.  Old 
blends  would  have  required  labeling 
as  potentially  carcinogenic. 

The  higher  price  of  the  refined-oil 
inks  and  for  low-rub  inks  together 
made  the  cost  differential  attractive 
for  refined-oil,  low-rub  inks  for  offset 
—  but  not  for  letterpress. 

Ink  manufacturers  reported  that 


“If  it  weren’t  for  the  setoff  this 
would  be  a  hell  of  a  product,”  Pratt  of 
Westchester  Rockland  said.  “This  is 
something  the  industry  has  been 
looking  for  for  a  long  time.” 

Ohio  daily 
adds  VU/TEXT 

The  Columbus  (Ohio)  Dispatch  has 
begun  using  Knight  Ridder’s  VU/ 
TEXT  data  base  and  library  service  as 
its  own  electronic  library. 

VU/TEXT  provides  electronic  lib¬ 
rary  service  to  21  newspapers  and  the 
Associated  Press. 

Viewdata  enhances 
videotex  service 

Viewdata  Corp.  of  America  has 
announced  additions  to  its  videotex 
service  permitting  subscribers  to 
book  their  own  airline  flights  and 
arrange  ticketing  and  seating  from 
their  home  computers. 

The  enhancements  to  Official  Air¬ 
line  Guides  Electronic  Edition  allow 
subscribers  to  check  for  the  most  con¬ 
venient  flight  schedule  and  best  fares 
before  setting  ticketing  and  seating, 
according  to  Viewdata,  a  subsidiary 
of  Knight-Ridder  Newspapers  Inc. 


the  switch  to  refined-oil  news  inks  is 
virtually  complete,  with  some  discon¬ 
tinuing  production  of  inks  made  with 
unrefined  oil. 

“We  went  from  treated  oils  to  low- 
rub  in  a  year.  That’s  a  hell  of  a  lot  of 
R&D  work  to  put  in  one  spoon,”  said 
Andy  McDonnell,  market  manager/ 
news  inks,  for  J.M.  Huber  Corp.  He 
projected  that  what  his  company  is 
calling  “no-rub”  ink,  which  he  admit¬ 
ted  was  something  of  a  misnomer, 
would  account  for  a  third  of  the  com¬ 
pany’s  sales  this  year. 

A  test  to  measure  ink  rub-off  was 
formalized  last  year  by  the  ANPA. 
The  test  involves  dragging  a  tissue 
with  a  set  weight  on  it  across  a  set  area 
of  the  printed  page  of  a  newspaper. 
The  blackness  appearing  on  the  tissue 
is  the  rub-off  and  is  measured  by  eye 
or  with  a  densitometer. 

Meanwhile,  an  Ohio  company,  Sar- 
anda  Corp.  is  testing  at  several  news¬ 
papers  a  dye-based  ink  said  to  reduce 
rub-off  by  95%  or  more. 

Saranda’s  dye-based  ink  for  letter- 
press  printing  costs  about  the  same  as 
standard  low-rub  inks.  Roger  Gamb- 
lin,  the  inventor  of  the  ink  and  secre¬ 
tary  of  the  company,  said  the  ink 
spreads  less  when  applied  to  paper 
and  therefore  eliminates  the  mottle 
found  in  some  letterpress  printing. 


Harris  Graphics  RS-25 
\  breaks  the  bottleneck 
^  Hi  press  delivery. 


The  RS-25  works  directly  inline 
■g  with  most  standard  press  del iv- 

H  •  eries  to  produce  counted, com- 
H  ^  pressed,  and  compensated  stacks 
rf  of  signatures,  4  to  96  pages,  at  rates 

'  ^  up  to  70,000  cycles  per  hour. 

It  significantly  reduces 
manning  requirements  and  im- 
proves  stack  quality  so  follow- 
.  on  operations  are  more  efficient. 

Used  inline  with  slitter/trimmers, 
the  RS-25  produces  stacks  of  glued-on- 
press,  stitched-on-press,  or  unbound  book¬ 
lets,  flyers,  preprints,  and  other  material. 

For  more  information,  write  Harris  Graphics 
Corporation,  Bindery  Systems  Division, 
Champlain,  NY  12919. 


HARRIS 

GRAPHICS 
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Harris  Graphics,  Motter  in  joint  effort 

Two  press  manufacturers  team  up  to  develop  a  pinless  diverter  folder; 
product  has  applications  in  freestanding  ad  inserts  for  newspapers 


By  George  Garneau 

In  a  rare  cooperative  effort  by  two 
press  manufacturers,  the  Motter 
Printing  Press  Co.  and  Harris 
Graphics  Corp.  have  developed  a 
pinless  diverter  folder,  with  adjust¬ 
able  cutoffs,  for  high-speed  offset 
printing. 

Long  used  on  folders  for  gravure 
presses,  pinless  technology  now 
expands  the  threshold  on  offset  print¬ 
ing  speeds  up  to  2,800  feet  a  minute, 
or  90,000  impressions  per  hour,  from 
a  previous  maximum  of  1 ,600  feet  per 
minute,  according  to  company  execu¬ 
tives. 

The  joint  effort  by  the  marginally 
competitive  press  makers,  plus  World 


The  patented  folder  Is 
being  marketed  by  both 
firms  under  a  licensing 
agreement. 


Color  Press  printers,  was  termed 
“most  unusual”  by  Ted  Eckhardt, 
Harris  Graphics  merchandising  man¬ 
ager  for  publication  presses. 

Eckhardt  said  the  folder  “for  all 
intents  and  purposes”  has  removed 
the  logjam  at  the  folder  that  had  been 
limiting  offset  press  speeds. 

“We  know  it  has  tested  at  2,800  feet 
a  second,  but  nobody's  got  a  press 
that  can  run  that  fast,”  Eckhardt  said. 
“It’s  of  tremendous  importance 
because  it  removes  a  barrier.” 

The  folder  has  applications  in  free¬ 
standing  advertising  inserts  for  news¬ 
papers,  quarter  folded  products,  in  a 
broad  spectrum  of  commercial  print¬ 
ing,  especially  magazines. 

Unless  folders  have  been  available 
previously  for  gravure  presses  but 
they  were  very  expensive,  ranging 
between  $1  million  and  $2  million, 
Eckhardt  explained. 

“By  putting  our  technology  with 
Motter’ s  technology  and  information 
from  World  Color,  we  developed  a 
pinless  folder  that  is  competitive  with 
other  folders  available  for  newspa¬ 


pers  and  commercial  presses,”  Eck¬ 
hardt  said. 

The  patented  folder  is  being  mar¬ 
keted  by  both  firms  under  a  licensing 
agreement.  Harris  Graphics  of  Mel¬ 
bourne,  Fla.,  is  offering  its  still 
unnamed  folder  with  several  presses. 
Motter  of  York,  Pa.,  is  calling  its  ver¬ 
sion  the  Motter  Diverter  Folder  and 
offering  it  for  offset,  gravure  and  cus¬ 
tom  built  presses. 

The  first  public  showing  is 
expected  by  Harris  Graphics  at 
DRUPA,  the  world’s  biggest  printing 
equipment  show,  in  Dusseldorf,  West 
Germany,  later  this  year. 

The  pinless  diverter  folder  should 
become  available  in  a  year,  after  an 
initial  order  of  six  for  World  Color  has 
been  filled  by  Motter.  Prices  were  not 
available,  but  it  is  said  to  be  less 
expensive  that  previously  available 
pinless  folders. 

“It  has  worked  well  for  both  Harris 
Graphics  and  Motter,”  said  Paul 
Dickinson,  a  Motter  official. 

The  development  project  began 
about  four  years  ago,  when  Harris 
Graphics,  the  nation’s  largest  manu¬ 
facturer  of  commercial  presses, 
sought  to  increase  the  speeds  and 
maintain  the  affordability  of  its  fold¬ 
ers,  which  had  been  limiting  the  pro¬ 
ductivity  of  its  advanced  offset 
presses.  It  turned  to  Motter,  whose 
history  as  a  successful  manufacturer 
of  custom  gravure  presses  and  folders 
and  as  a  subcontractor  for  Harris 
Graphics,  made  it  a  likely  choice. 

Motter  developed  the  complicated 
lower  cylinder  section  and  delivery 
system.  Harris  worked  on  the  top 
half,  the  ribbon  control  devices  and 
formers.  World  Color  tested  the 
folder  at  two  of  its  plants  using  an  M- 
1000  and  N-954  on  signatures  mea¬ 
suring  1  Ws  inches  and  IOV2  inches.  It 
avoids  time  consuming-in-line  or 
post-press  quarterfolding. 

The  folder’s  variable  feature  allows 
the  cutoff  to  be  adjusted  without  ma¬ 
jor  effort  in  '/g-inch  increments,  be¬ 
tween  21  inches  and  23  inches, 
according  to  Harris  Graphics,  and  be¬ 
tween  10'/2  inches  and  IP/g  inches, 
according  to  Motter. 


The  heart  of  the  design  is  a  diverter 
mechanism  consisting  of  two  cam¬ 
shaped  cylinders  that  divert  signa¬ 
tures  alternately  into  two  deliveries. 


The  first  public 
showing  is  expectted  by 
Harris  Graphis  at 
DRUPA  ...in  Dusseldorf, 
West  Germany,  later  this 
year. 


The  double  former  concept  utilized 
two  diverters  and  provides  up  to  four 
deliveries.  The  pins  of  conventional 
folders  are  replaced  by  a  system  of 
endless  tapes  leading  to  delivery  fans. 

The  design  is  said  to  be  simple  and 
reliable,  and  the  pinless  folder 
requires  less  maintenance,  because 
there  are  less  moving  parts. 

API’s  Kraner  wins 
graphic  arts  award 

The  public  relations  director  of  the 
American  Paper  Institute,  Thomas 
Kraher,  has  won  a  merit  award  for  his 
design  of  a  promotional  cube-shaped 
writing  pad. 

The  award  came  from  the  1985 
Graphic  Arts  Awards  Competition, 
which  received  more  than  6,000 
entries  worldwide. 

Kraner’ s  entry  was  called  “Paper 
cube:  Environmental/Energy 
Awards”  and  was  produced  by  Inter¬ 
national  Cube  Corp.  of  Syracuse, 
N.Y. 

Burgin  out  at 
S.F.  Examiner 

David  Burgin,  who  was  named  edi¬ 
tor  of  the  San  Francisco  Examiner 
seven  months  ago,  has  been  relieved 
of  his  duties  at  the  Hearst-owned 
newspaper. 

Examiner  publisher  Will  Hearst 
will  assume  Burgin ’s  title  and  plans  to 
name  an  executive  editor  within  90 
days. 
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Here  comes  K-Flex 


Here  comes  the  new  generation 
of  flexographic  newsprint 
from  Kruger.  “ 


Count  on  Kruger  for  leadership  in  flexographic  technology. 
K-Flex  newsprint  has  been  developed  with  special  surface 
characteristics  to  help  you  get  the  full  potential  frpm  your 
flexography  investment. 


r  Krugerinc. 


Photo  courtesy  of  Motter 
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Ownership  Changes 


Hagadone  Newspapers  has  sold  the 
35 ,000-e vening-circulation  Elizabeth 
Daily  Journal  in  New  Jersey  to  Gar¬ 
den  State  Newspapers. 

Garden  State  is  40%  owned  by 
Media  General.  The  other  principals 
are  Richard  Scudder,  former  owner  of 
the  defunct  Newark  News,  and  Wil¬ 
liam  Dean  Singleton,  former  presi¬ 
dent  of  Allbritton  Newspapers. 

Through  Garden  State  and  other 
companies  they  formed,  Singleton 
and  Scudder  now  own  15  daily  news¬ 
papers. 

!|c  4c  !|( 

Times  Publications  in  Kettering, 
Ohio,  has  purchased  the  Fairborn 
Daily  Herald  and  The  Marketplace 
from  James  G.  McMillan. 

*  ♦  ♦ 

The  Moline  (Ill.)  Daily  Dispatch,  a 
member  of  the  Small  Newspaper 
Group,  has  purchased  the  18,000- 
evening-circulation  Rock  Island 
Argus  for  an  undisclosed  sum  from 
the  Potter  family. 

The  asset  sale  was  prompted  by  a 
“severe  contraction”  in  the  local 
economy  which  is  dependent  on  the 
farm  equipment  business. 

♦  ♦  ♦ 

Donrey  Media  has  acquired  the 
2 1 ,000-evening-circulation  Clinton 
Herald  in  Iowa  from  Robert  E.  Evans. 
Donrey  also  acquired  the  2,000  twice- 
weekly-circulation  Savanna  (Ill.) 
Times  Journal. 

♦  ♦  ♦ 

Knight-Ridder  Newspapers  has 
reached  an  agreement  in  principal  to 
sell  four  weeklies  published  by  its 
West  Orange  Publishing  Co.  of 
Orange  County,  Calif. 

Scripps  Howard  has  agreed  to 
purchase  the  La  Mirada  Lamplighter 
and  the  Buena  Park  News. 

Ingersoll  Publications  has  agreed  to 
purchase  the  Huntingdon  Beach  Inde¬ 
pendent  and  Fountain  Valley  Indepen¬ 
dent. 

♦  *  ♦ 

Hearst  Corp.  sold  the  four  remain¬ 
ing  free-circulation  weeklies  in  its 
once  17-newspaper-strong  San  Fer¬ 
nando  group  to  Independent  Com¬ 
munity  Newspapers,  a  company 
which  was  formed  last  April. 

The  other  13-free-circulation 
weeklies  in  the  Hearst  group  have 
been  sold  to  Scripps  Howard. 

♦  ♦  ♦ 

Senior  Publications,  which 
publishes  newspapers  for  senior  citi¬ 
zens,  has  been  purchased  by  Spec¬ 


trum,  Inc.,  a  corporation  owned  by 
Ron  Hemig,  former  circulation  mana¬ 
ger  of  the  Sacramento  (Calif.)  Bee, 
and  Steve  Chanecko. 

♦  ♦  ♦ 

The  Sioux  Center  (Iowa)  News  has 
been  purchased  by  Warren  and  Bar¬ 
bara  Overlie  from  Wayne  and  Linda 
Dominowski.  The  sale  was  negotiated 
by  John  van  der  Linden,  a  newspaper 
broker  in  Spirit  Lake,  Iowa. 

♦  ♦  * 

Park  Communications  has  pur¬ 
chased  four  weekly  newspapers  in 
Kentucky  with  a  combined  paid  cir¬ 
culation  of  over  3 1 ,700  from  A1  Smith 
of  London,  Ky. 

The  newspapers  are  the  London 
Sentinel-Echo,  Russellville  News- 
Democrat,  Logan  Leader  and  Leitch- 
field  News-Gazette. 

Park  also  purchased  the  weekly 
Mooresville  (N.C.)  Tribune  and  the 
controlled-circulation-weekly  Shop¬ 
per’s  Guide  from  the  family  interests 
of  J.D.  Chamberlain  and  Leonard 
Sullivan. 

4c  4c  4c 

Woods  County  Publishing,  a  sub¬ 
sidiary  of  Blue  Bonnet  Media,  Inc., 
has  purchased  the  weekly  Mineola 
(Tex.)  Monitor  from  Rickenbacher 
Publications. 

4c  4c  4c 

Century  Newspapers  of  Winches¬ 
ter,  Mass.,  has  acquired  three  com¬ 
munity  weekly  newspapers  published 
by  the  Herald  Printing  and  ^blishing 
Co.  of  Belmont,  Mass. 

The  newspapers  are  the  Belmont 
Herald,  Watertown  Sun  and  the  free 
circulation  Villager  &  Transcript  in 
Newton,  Mass. 

4c  4c  4c 

The  Belmond  (Iowa)  Independent 
has  been  sold  to  Dirk  and  Lee  van  der 
Linden  by  James  and  Rosie  Gargano. 

4c  4c  4c 

The  2, 000- weekly-circulation  Low 
Country  Weekly,  published  in  Hard- 
eeville,  S.C.,  has  been  sold  by  Wil¬ 
liam  C.  Homung  to  Julie  and  Dewey 
Knudson.  The  sale  also  included  a 
3,000-circulation-biweekly  shopper 
and  an  office  supply  store. 

4c  4c  4c 

The  Fairfield  (Tex.)  Recorder  has 
been  sold  by  Mr.  and  Mrs.  Joe  Lee 
Kirgan  Jr.  to  Joe  and  Vicki  Reavis. 
Reavis  has  been  publisher  of  the 
Moore  County  News-Press  in  Du- 
mans  for  the  past  two  years.  He  joined 
the  News-Press  in  1977  while  it  was 
owned  by  his  family  and  remained 


there  following  its  sale  one  year  ago. 

4c  4c  4c 

Gibson  Radio  and  Publishing  Co. 
has  purchased  the  4,000  circulation 
Dixon  (Calif.)  Tribune  from  Gordon 
Gojkovich.  The  Tribune  is  Gibson’s 
third  community  newspaper. 

4c  4c  4c 

The  Hartford-based  Connecticut 
Business  and  Financial  Review,  23,000 
monthly-circulation  tabloid,  has  been 
purchased  by  Keith  McGlade,  former 
publisher  of  Times  Mirror’s  Hartford 
Courant  and  Jay  A.  Shaw,  former 
chairman  of  TM’s  Greenwich  Time 
and  the  Advocate  in  Stamford. 

4c  4c  4c 

The  Times,  an  Oregon  weekly 
serving  Brownsville,  Halsey  and 
Shedd,  has  been  sold  by  John  and 
Pauline  Roberts  and  Bob  and  Mar¬ 
garet  Carey  to  Ralph  and  Jean  Sand  of 
Shelby,  Mont. 

Pacific  NW  Newspaper  Associates 
handled  the  sale. 

4c  4c  4c 

Independent  Newspaper  Inc.  of 
Dover,  Del.,  has  purchased  the 
weekly  Country  Scribe  in  Indiantown, 
Fla.,  from  Bird  Publishing  Co.  The 
Scribe  has  been  redesigned  and 
renamed,  the  Indiantown  Sun. 

Independent  also  purchased  Fine 
Times  Magazine,  a  monthly  entertain¬ 
ment  tabloid  in  Wilmington,  Del. 

4c  4c  4c 

Gary  Gerlach,  former  publisher  of 
the  Des  Moines  Register  and  Michael 
Gartner,  former  president  of  the  Des 
Moines  Register  and  Tribune  Co., 
have  teamed  up  to  acquire  the  16,000- 
daily-circulation  Worthington 
(Minn.)  Daily  Globe. 

The  paper  was  sold  by  James  L. 
Vance,  Owen  Van  Essen  and  Paul  D. 
Gruchow. 

Gerlach  and  Gartner  purchased  the 
Globe  through  a  newly  formed  com¬ 
pany,  Midwest  Newspapers,  Incor¬ 
porated. 

4c  4c  4c 

Officials  of  FPSS,  Ag.  Publications 
Enterprises  have  reached  an  agree¬ 
ment  to  operate  and  manage  The 
Voice,  serving  suburban  Jefferson 
County,  Ky.,  and  Louisville  Skyline,  a 
tabloid  distributed  throughout  metro¬ 
politan  Louisville. 

Though  the  agreement  gives  FPSS 
total  operational  and  editorial  con¬ 
trol,  there  has  been  no  transfer  of 
ownership. 
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Shop  talk 

(Continued  from  page  48) 


quality  newspaper  without  profes¬ 
sional  supervision?” 

My  20  years  of  university  journal¬ 
ism  teaching  tell  me,  “No!”  It’s  usual¬ 
ly  the  blind  leading  the  blind. 

The  campus  newspaper  should 
exist  for  only  one  reason:  to  train 
news-editorial  majors  to  become  pro¬ 
fessionals  in  print  media.  Many 
schools  of  journalism  seem  to  have 
forgotten  this  fact,  which  causes  them 
to  turn  out  journalists  who  know  little 
of  the  real  Inunction  of  a  newspaper  in 
a  free  society. 


. . .  many  potentially 
strong  news-editorial 
students  do  not  work  for 
the  university 
paper . . .  they  know  it  is 
nothing  more  than  a 
public  relations  tool  for 
the  school. 


I  believe  two  things  must  occur  to 
produce  journalism  graduates  with 
strong  news-editorial  backgrounds. 
First,  the  university  newspaper 
should  be  published  by  the  journalism 
department,  and  should  be  listed  as 
publisher  on  the  publication. 

A  look  at  current  campus  newspa¬ 
pers  shows  a  variety  of  publishers: 
boards  of  regents,  university  presi¬ 
dents,  schools  of  journalism,  journal¬ 
ism  department  heads,  editors,  uni¬ 
versity  publications  boards,  student 
associations.  Who  is  listed  as  pub¬ 
lisher  of  the  university  newspaper  is 
important.  It’s  important  because  a 
relationship  often  exists  between  the 
listed  publisher  and  the  amount  of 
censorship  exercised  over  the  paper. 

Second,  and  perhaps  most  impor¬ 
tant,  newspaper  editors  must  become 
directly  involved  in  defining  and 
shaping  the  role  and  function  of  the 
campus  press. 

If  editors  became  members  of  the 
advisory  or  publications  boards  that 
oversee  campus  newspapers,  they 
would  have  input  into  important  cam¬ 
pus  newspaper  policies,  including 
establishing  criteria  for  hiring  qualifi¬ 
cations  of  the  newspaper  advisers. 

University  administrators  do  not 
listen  to  those  within  the  system.  But, 
the  power  of  the  press  is  strong 
enough  that  administrators  will  listen 
to  state  newspaper  editors  and 
publishers. 

Hopefully,  newspaper  editors  will 


become  concerned  enough  about  the 
quality  of  the  college-educated  jour¬ 
nalists  they  hire  to  take  a  more  active 


role  in  the  campus  press. 

If  not,  they  will  pay  the  price  for 
their  indifference  in  the  years  ahead. 


Toronto  daily  opens  Moscow  bureau 


The  Toronto  Globe  and  Mail  has 
opened  a  new  bureau  in  Moscow  with 
veteran  reporter  Lawrence  Martin  as 
the  first  correspondent. 

Martin,  38,  was  formerly  the  news¬ 
paper’s  bureau  chief  in  Washington 
and  Montreal.  His  successor  as  Mon¬ 
treal  bureau  chief  is  Allen  Abel,  35, 


former  sports  columnist  who  finished 
a  two-year  posting  as  Peking  corres¬ 
pondent  in  September. 

The  Globe  and  Mail  now  has  28  cor¬ 
respondents  based  in  15  bureaus  in 
Canada  and  abroad,  including  Lon¬ 
don,  Washington,  Peking,  Mexico 
City,  Harare  and  Tokyo. 


Calif,  paper  expands  its  base 


The  weekly  Paramount  (Calif.) 
Journal  has  expanded  into  four  other 
cities  through  an  agreement  between 
its  owner  and  Harry  Polgar,  a  20-year 
newspaper  veteran. 

Editions  have  opened  in  Cerritos, 
Artesia,  Bellflower  and  Norwalk,  all 
the  the  Los  Angelos  area. 

Polgar,  who  owns  Millenneum 
Press, said  he  suggested  to  Journal 
publisher  Don  Plunkett  that  the  repu¬ 
tation  of  the  63-year-old  paper  was  a 
solid  basis  for  franchises  in  the  other 
communities. 

Already,  said  Polgar,  the  fledgling 
publications  have  attracted  full  page 
ads  from  Sears,  several  hospitals  and 
one  of  Southern  California’s  leading 
automobile  dealerships. 


Money  for  free 


Polgar  was  with  Knight-Ridder’s 
West  Orange  Publishing  Group  for 
nine  years  and  previously  worked  for 
the  Herald  American  chain  in  the 
area. 

In  describing  the  role  of  the  Journal 
group,  Polgar  remarked  that  “We’re 
not  the  Los  Angeles  Times,  but  we 
don’t  pretend  to  be.  We  don’t  care 
about  national  or  international  news; 
that’s  not  our  function.  But  if  we  can 
acknowledge  the  achievement  of 
someone  from  the  individual  com¬ 
munities,  be  it  the  youngest  pre¬ 
schooler  or  the  oldest  senior  citizen, 
then  we  have  accomplished  a  portion 
of  our  function. 

“Our  goal  is  to  emphasize  the  posi¬ 
tive  without  ignoring  the  negative.” 


With  TV  EXTRA,  there  is  such  a  thing.  The  money  comes  from 
national  TV  advertisers  who  want  to  insert  their  small,  boldface 
ads  in  your  program  listings.  TV  EXTRA  automatically  embeds 
the  ads  in  your  listings,  so  it  couldn’t  be  easier. 


Let  us  know  when  you  want  your  money. 
Call  Hal  Bauer  at  212-692-3973. 
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She  aims  money  messages  at  women 

Columnist  Judith  Birmingham  writes  about  stock  investments, 

IRAs,  Social  Security  benefits,  and  other  financial  matters 


By  David  Astor 

About  16  months  ago,  editors  at  the 
Dallas  Times  Herald  held  a  meeting  to 
discuss  how  to  attract  more  female 
readers  to  the  newspaper’s  business 
section. 

A  few  days  later,  by  a  total  coinci¬ 
dence,  Judith  Birmingham  sent  the 
Times  Herald  samples  of  her  just- 
created  “Wor/ien  and  Money”  col¬ 
umn.  The  paper  immediately 
accepted  the  question-and-answer 
feature,  and  began  running  it  on  a 
weekly  basis  in  September  of  1984. 

It  was  about  as  easy  an  entry  into 
the  column  business  as  could  be  im¬ 
agined.  But  once  Birmingham  had  a 
publication  for  “Women  and  Money,” 
she  found  that  actually  writing  the  fea¬ 
ture  each  week  was  a  bit  harder. 

The  letters  readers  send,  explained 
Birmingham,  are  often  very  long  and 
involved.  So  the  columnist  spends  a 
lot  of  time  paring  letters  down  to  rel¬ 
atively  short  questions  and  making 
them  applicable  to  a  general  audi¬ 
ence.  More  time,  in  fact,  than  she 
spends  on  drafting  her  answers. 

Not  that  Birmingham’s  replies  are 
something  she  just  knocks  out.  The 
columnist — an  associate  with  the 
Moeller  Financial  Group  in  Fort 
Worth — does  draw  on  the  knowledge 
she  has  picked  up  over  the  years.  But 
she  also  calls  various  experts  around 
the  country  and  refers  to  books  and 
periodicals  before  writing  her 
“Women  and  Money”  answers. 

Birmingham,  who  said  she  tries  to 
take  an  “educational  focus”  in  her  col¬ 
umn,  reported  that  she  gets  a  “ton”  of 
reader  questions  about  Individual  Re¬ 
tirement  Accounts  (IRAs).  She  also 
gets  a  lot  of  queries  about  Social 
Security,  divorce-related  financial 
matters,  and  real  estate  investments. 

One  reader  asked  if  she  could  re¬ 
ceive  benefits  from  her  deceased  hus¬ 
band’s  Social  Security  account  even 
though  she  had  remarried.  Another 
said  she  was  just  divorced,  had  some 
money  to  invest,  and  was  wondering 
whether  to  open  a  money  market 
account.  Still  another  desired  advice 
about  buying  stocks.  And  yet  another 
reader — who  was  seeking  a  loan  to 


Judith  Birmingham 

pay  all  her  debts  so  she  would  only 
have  to  worry  about  one  bill  a 
month — asked  if  companies  that  ran 
magazine  ads  offering  fast  loans  by 
mail  were  “too  good  to  be  true.” 

Birmingham  replied,  “Most  things 
that  sound  too  good  to  be  true,  are.  At 
a  minimum,  you  would  probably  ex¬ 
pect  to  pay  an  exorbitant  interest  rate 
and  would  have  to  pledge  some  asset 
for  collateral  .  .  .  .”  The  columnist 
advised  the  reader  to  contact  her  local 
consumer  credit  counseling  service 
for  help. 

As  the  above  questions  indicate, 
“Women  and  Money”  is  read  by  both 
the  wealthy  and  the  not-so-affluent. 
(If  someone  seems  to  have  a  really 
serious  financial  problem — “Some  of 
the  letters  I  get  are  heart-rending,” 
Birmingham  reported — the  columnist 
writes  a  personal  response  containing 
whatever  advice  she  can  offer.)  The 
feature  is  also  followed  by  women  of 
various  ages,  women  who  are  single, 
married,  divorced,  and  widowed — 
and  by  some  men,  too. 

Why  a  money  column  aimed  at 
women?  “Women  have  more  econo¬ 
mic  power  than  ever  before,”  stated 
Birmingham,  although  she  noted  that 
they  are  still  a  long  way  from  attaining 


financial  parity  with  men.  “The  surge 
of  women  in  the  workplace  over  the 
last  20  years  may  be  one  of  the  most 
significant  happenings  of  this  cen¬ 
tury.  For  the  first  time,  more  than  half 
of  the  adult  women  in  this  country 
work  outside  the  home,  earning  $500 
billion  a  year  and  taking  home  nearly 
one-third  of  the  nation’s  pay. 

“As  women  continue  to  become  a 
major  force  in  the  economy,  in 
careers  and  as  consumers  and  inves¬ 
tors,  they  are  becoming  aware  of  the 
need  to  assume  responsibility  for 
their  financial  security  or  to  share  this 
responsibility  with  their  spouses.  At 
the  same  time,  men  have  begun  to 
welcome  the  concept  of ‘joint  respon¬ 
sibility’  for  the  family’s  day-to-day 
money  management  and  financial 
security.” 

Birmingham — who  has  been  syndi¬ 
cated  by  the  New  York  City-based 
Columbia  Features  since  last  spring — 
got  the  idea  for  her  column  while 
teaching  a  financial  planning  course 
for  women  at  the  University  of  Texas 
at  Arlington  in  1983  and  1984. 

The  42-year-old  columnist  is  cur¬ 
rently  on  leave  from  UTA,  where  she 
was  assistant  to  the  dean  for  adminis¬ 
tration  and  finance  at  the  Graduate 
School  of  Social  Work.  But  she  now 
teaches  a  financial  planning  work¬ 
shop  for  women  at  Texas  Christian 
University. 

Birmingham  also  hosts  a  “Money 
Matters”  segment  on  cable  television. 
“I  was  a  guest  on  a  talk  show,  and  I 
thought,  ‘I  could  do  that,  too!”’  she 
recalled.  And  the  columnist  does 
speaking  engagements,  and  designs 
and  conducts  workshops  on  “person¬ 
alized  financial  planning  to  meet  spe¬ 
cialized  needs.” 

At  Moeller,  Birmingham  develops 
financial  proposals  for  families  and  in¬ 
dividuals  with  a  particular  emphasis 
on  work  with  women,  and  also  works 
with  small  businesses.  The  col¬ 
umnist — who  is  licensed  in  insurance, 
securities,  annuities,  and  direct  parti¬ 
cipation  programs,  and  is  currently 
working  on  the  requirements  for  a 
Certified  Financial  Planner  designa¬ 
tion  from  the  College  for  Financial 
Planning  in  Denver— -joined  Moeller 
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about  the  time  that  “Women  and 
Money”  was  accepted  by  the  Times 
Herald. 

Birmingham  began  her  career  as  a 
high  school  teacher  after  graduating 
from  Lamar  State  University  in  Texas 
with  a  B.S.  in  education.  She  then 
worked  at  the  Texas  Department  of 
Human  Resources  between  1%8  and 
1978,  starting  as  a  caseworker  and 
finishing  as  a  regional  director  with 
overall  responsibility  for  child  wel¬ 
fare  services  in  a  19-county  region 
with  a  staff  of  565  people  and  a  $10 
million  budget. 


In  1974,  Birmingham  earned  an 
M.S.  in  social  work  from  the 
aforementioned  UTA  Graduate 
School  of  Social  Work,  where  she  was 
hired  as  director  of  field  education  in 
1978. 

The  columnist  still  does  a  lot  of 
volunteer  community  service.  She 
is — among  other  things — a  member 
(and  past  president)  of  the  Tarrant 
County  Child  Welfare  Board  and  a 
member  of  a  United  Way  allocations 
committee. 

Birmingham's  interest  in  the  finan¬ 
cial  field  evolved  gradually  over  the 


years,  fueled  by  her  experience  with 
managing  her  own  family’s  money 
(the  columnist  is  married  and  has  a 
teenage  daughter).  “My  interest  area 
became  a  career,”  she  stated. 

But  Birmingham  noted  that  she  was 
also  happy  with  her  previous  career, 
and  observed  that  her  social  work  ex¬ 
perience  was  good  training  for  listen¬ 
ing  to  and  helping  Moeller  clients. 
And  when  it  comes  to  reading  the 
questions  she  receives  for  “Women 
and  Money,”  Birmingham  said  her 
background  helps  her  “understand 
the  feelings  behind  the  words.” 


King  Features  now  handling  Mister  Rogers  coiumn 


Fred  Rogers’  “Insights  into  Child¬ 
hood”  column,  which  was  introduced 
by  Family  Syndications  about  17 
months  ago,  is  now  being  distributed 
by  King  Features  Syndicate. 

The  weekly  “parenting  column” 
(see  E&P,  July  21 , 1984)  covers  topics 
such  as  the  habits  of  children  at  family 


Mister  Rogers  with  a  pediatrician  and  her 
patient. 


meals,  hiring  a  baby  sitter,  the  origin 
of  babies,  and  the  “phases”  kids  go 
through. 

In  his  column  on  the  last  topic,  Ro¬ 
gers  stated:  “If  ...  we  expect  our 
children  to  grow  always  smoothly  and 
steadily  and  happily,  then  we’re  going 
to  worry  a  lot  more  than  if  we  are 
comfortable  with  the  fact  that  human 
growth  is  full  of  slides  backward  as 
well  as  leaps  forward  .  .  .  .” 

The  feature  is  written  by  Rogers — 
with  Barry  Head — in  consultation 
with  educators  and  child  psycholo¬ 
gists. 

Rogers,  of  course,  hosts  the  Emmy- 
winning  Mister  Rogers’  Neighbor¬ 
hood,  which  is  carried  by  more  than 
280  Public  Broadcasting  Service  sta¬ 
tions  and  reaches  over  seven  million 


Column  about  cutting  utility  bilis 


“Cut  Your  Utility  Bills,”  a  weekly 
self-syndicated  column  with  a  ques- 
tion-and-answer  format,  is  now  in 
over  55  newspapers. 

Clients  include  the  Atlantic  City 
Sunday  Press,  Cleveland  Plain  Deal¬ 
er,  Indianapolis  Star,  Knoxville 
News-Sentinel,  Milwaukee  Sentinel, 
and  Detroit  News. 

Topics  that  columnist  James  T. 
Dulley  has  covered  include  the  most 
energy-efficient  light  bulbs  people 
can  use,  how  certain  window  screens 
can  help  cool  a  home  during  the  sum¬ 
mer,  and  how  a  whole-house  fan  can 
be  substituted  for  an  air  conditioner 
part  of  the  time. 

Dulley — who  individualizes  his 
illustrated  column  for  specific  papers 
and  various  regions  of  the  country — 
also  offers  a  different  “Utility  Bills 
Update”  that  readers  can  write  in  for 
each  week.  The  updates,  which  are 
three-hole  punched  so  that  they  can 


be  placed  in  a  binder  for  later  refer¬ 
ence,  have  “do-it-yourself’  informa¬ 
tion  for  reducing  monthly  utility  bills. 

The  450-to-5()0-word  column  has 
attracted  a  lot  of  mail.  For  instance, 
the  Cincinnati  Post — where  “Cut 
Your  Utility  Bills”  began  in  1982 — 
received  2,591  reader  letters  between 
April  1984  and  March  1985.  This, 
stated  the  Post,  was  “more  than  four 
times  the  mail  generated  by  any  other 
columnist”  in  the  paper. 

Dulley — based  at  Starcott  Media 
Services,  2654  Jessup  Rd.,  Cincinnati, 
Ohio  45239 — has  a  B.S.  in  mechanical 
engineering  and  an  MBA  in  market- 
in^management  from  the  University 
of  Cincinnati  and  has  been  a  doctoral 
candidate  in  management/energy  at 
Harvard  University.  He  has  taught 
energy  seminars  for  U  of  C  and  the 
Army,  conducted  residential  and 
business  energy  audits,  served  on 
energy  committees,  and  written 
magazine  articles. 


households.  The  20-year-old  televi¬ 
sion  show  is  produced  by  Family 
Communications  (which  holds  the 
column  copyright)  in  conjunction 
with  WtJED  Pittsburgh. 

Bom  in  Pennsylvania  in  1928,  Ro¬ 
gers  graduated  from  Rollins  College 
with  a  degree  in  music  composition. 
He  was  ordained  as  a  Presbyterian 
minister  in  1%2. 

The  Rogers  column  is  also  a  part  of 
King’s  “Sunday  Woman  Plus” 
package. 


MORE 

READERS  ARE 
ASNAR 

/  1  \ 


Travel  and  photography  writers  Ann 
and  Carl  Purcell  make  taking  a  great 
picture  a  snap.  And  they  use  a  photo 
in  each  weekly  column  to  demon¬ 
strate  fail-proof  techniques.  Shoot 
your  request  for  VACATION  CAM¬ 
ERA  in  now,  and  we'll  send  you  more 
readers  in  a  flash. 

Call  toll-free  800-445-4555  for  a 
free  sample  of  our  packages.  Alaska, 
California,  Hawaii  and  Canada,  call 
collect  (619)  293-1818.  Get  the  pack¬ 
age  that  ties  up  readership  and 
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Cartoonists  creating  a  big  painting  to  heip  children 


About  60  cartoonists  are  inking  in 
their  characters  and  signatures  on  a 
three-by-four-foot  painting  that  will 
raise  money  for  the  Child  Welfare 
League  of  America. 

The  “Voice  for  Children”  painting 
is  expected  to  be  completed  next 
month  after  traveling  about  175,000 
miles  from  cartoonist  to  cartoonist  via 
Federal  Express. 

It  will  subsequently  be  unveiled  at 
CWL’s  65th  anniversary  national 
convention  in  Washington,  D.C.,  this 
March — and  then  auctioned  off  and 
presented  at  the  National  Cartoonists 
Society’s  Reuben  Award  dinner  in 
D.C.  this  April.  The  estimated  value 
of  the  full-color  painting  is  $150,000  to 
$250,000. 

A  limited  edition  of  100  signed  litho¬ 
graphs  will  be  made  available  for 
$3,000  apiece,  followed  by  posters  of 
the  painting  for  $4  each. 

The  “Art  For  Kids’  Sake”  project  is 
co-chaired  by  “Steve  Canyon” 
creator  Milt  Caniff  of  News  America 
Syndicate  and  King  Features  Syndi¬ 
cate  and  “Dondi”  cartoonist  Irwin 


-ill 


on.tfc' 

Jt'  fijiiut' 


Hasen  of  Tribune  Media  Services.  (based  at  23301  Meadow  Park,  De- 
“Voice  for  Children”  was  created  troit,  Mich.  48239).  Several  other 
by  Paul  Burke  of  Stabur  Graphics,  a  people  and  companies  are  also  in¬ 
publisher  and  agency  for  cartoonists  volved  in  the  project. 


LATS  columnist  Joseph  Kraft  dies  at  the  age  of  61 


Joseph  Kraft,  whose  Los  Angeles 
Times  Syndicate-distributed  column 
appeared  in  over  200  newspapers, 
died  January  10  in  Washington,  D.C., 
at  the  age  of  61.  The  cause  of  death 
was  listed  as  heart  failure. 

Kraft,  who  was  also  a  columnist  for 
the  Los  Angeles  Times,  suffered  his 
first  heart  attack  in  the  mid-1960s  and 
had  another  one  a  decade  later.  But  he 
still  kept  working  hard. 

Bom  in  New  Jersey,  Kraft  entered 
journalism  as  a  14-year-old  sports 
stringer  for  the  New  York  World- 
Telegram.  He  went  on  to  study  at  Col¬ 
umbia  University,  the  Institute  for 
Advanced  Study  at  Princeton,  and  the 
Sorbonne. 

Kraft  worked  for  the  Washington 
Post  as  an  editorial  writer,  the  New 
York  Times  as  a  Sunday  staff  writer, 
and  Harper’s  magazine  as  Washing¬ 
ton  correspondent.  He  also  contri¬ 
buted  regularly  to  The  New  Yorker 
magazine. 

The  columnist — who  won  three 
Overseas  Press  Club  awards  and 
other  honors — wrote  four  books:  The 
Struggle  for  Algeria  (1961),  The 
Grand  Design  (1%2),  Profiles  in  Pow¬ 
er  (1966),  and  The  Chinese  Difference 


(1973).  The  coiner  of  the  term  “middle 
America”  also  penned  speeches  for 
Jphn  F.  Kennedy. 

Kraft  began  writing  his  column  in 
1965  for  what  is  now  called  News 
America  Syndicate,  and  switched  to 
LATS  in  1980. 

LATS  has  announced  that  veteran 
political  commentator  William  Pfaff  is 
taking  over  Kraft’s  column.  The  750- 
word,  twice-weekly  feature  will  re¬ 


main  on  the  same  schedule. 

Pfaff  has  written  political  commen¬ 
taries  (“Reflections”)  for  The  New 
Yorker  since  1971  and  has  been  an 
editorial  page  columnist  for  the  Inter¬ 
national  Herald  Tribune  in  Paris  since 
1978.  His  contributions  to  the  Los 
Angeles  Times  opinion  pages  date 
back  to  the  mid-1960s,  and  he  has 
written  articles  for  such  papers  as  the 
Washington  Post. 


Cartoonist  Jackie  Ormes  passes  away 


Jackie  Ormes,  68,  believed  to  be  the 
first  black  woman  to  have  drawn  her 
own  syndicated  comic,  died  of  a 
stroke  January  2  in  Chicago. 

A  former  newspaper  reporter,  she 
created  the  comics  “Torchy  Brown  in 
Dixie  to  Harlem,”  “Patti-Jo  ‘n’  Gin¬ 
ger”  and  “Candy,”  which  appeared  in 
major  black-interest  newspapers  such 
as  the  Chicago  Defender  and  Pitts¬ 
burgh  Courier. 

Ormes  began  drawing  “Torchy,” 
which  followed  the  heroic  exploits  of 
Torchy  Brown,  in  1937  for  the 
Courier.  In  1942,  she  moved  to  Chica¬ 
go  and  became  a  general  assignment 


reporter  for  the  Defender  while  con¬ 
tinuing  to  draw  her  comics. 

While  at  the  Defender,  Ormes  cre¬ 
ated  the  black  dolls  Patti-Jo  and  her 
brother  Benji.  Based  on  her  cartoon 
characters,  they  were  believed  to  be 
the  first  widely  distributed  black 
dolls. 

She  ended  her  comics  career  in  the 
late  1960s  when  rheumatoid  arthritis 
made  drawing  too  difficult. 

Also,  Doug  Storer,  86,  writer  of  the 
syndicated  “Amazing  But  True”  col¬ 
umn,  died  in  Clearwater,  Fla.,  of  con¬ 
gestive  heart  failure  last  month. 

— Mark  Fitzgerald 
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Louisville 

(Continued  from  page  II) 


In  March  1985,  a  new  10-year  vot¬ 
ing  trust  was  created  which  controlled 
77%  of  the  voting  stock  in  all  three 
family-owned  companies,  with  Barry 
Bingham  Sr.  as  trustee.  Bingham  Sr. 
was  already  trustee  of  the  Robert 
Worth  Bingham  Trust  which  con¬ 
trolled  18%  of  the  voting  stock,  and  as 
a  result  of  the  10-year  trust’s  creation, 
he  controlled  95%  of  the  voting  stock. 

Then  in  July  1985,  the  Bingham 
family  reached  a  new  agreement  to 
give  Barry  Bingham  Jr.  control  of  the 
Louisville  newspapers  and  his  sister, 
Eleanor  Bingham  Miller,  control  of 
WHAS.  Sallie  Bingham  did  not  parti¬ 
cipate  in  that  agreement.  The  agree¬ 
ment,  while  giving  the  two  siblings 
control  of  the  companies,  would  not 
give  them  majority  ownership  of  the 
stock  until  after  their  parent’s  deaths. 

However,  a  source  at  the  Louisville 
newspapers  said  that  agreement  ran 
into  trouble  because  Eleanor  was  also 
insisting  that  Sallie’s  financial  con¬ 
cerns  be  satisfied. 

Another  option  being  considered, 
the  source  said,  was  for  “the  family  to 
sell  the  broadcast  property’’  to  allow 
“considerable  payment”  to  both  sis¬ 
ters,  while  Barry  Bingham  Jr.  would 
continue  to  control  the  newspapers. 

In  submitting  his  resignation,  Barry 
Bingham  Jr.  stated  that  his  father’s 
decision  “to  sell  all  of  the  family- 
owned  companies  is  in  my  opinion 
both  irrational  and  ill-advised.  Other 
options  have  been  presented  to  the 
family  which  would  have  preserved 
my  management  of  at  least  one  of  the 
companies  and  in  a  strong  financial 
condition  for  the  future. 

“These  options  have  been  rejected 
despite  my  insistence  that  they  repre¬ 
sented  my  best  interests  and  those  of 
my  wife  and  our  children  as  well  as  of 
the  children  of  my  sister-in-law,  Joan 
Bingham. 

Joan  Bingham  is  the  widow  of 
Worth  Bingham,  Barry  Sr.’s  oldest 
son,  who  died  in  1966  in  a  car  acci¬ 
dent. 

Barry  Bingham  Jr.  became  head  of 
WHAS  in  1962.  He  went  to  work  for 
the  Louisville  newspaper  after  his 
brother  Worth’s  death,  becoming 
publisher  in  1971. 

Bingham  Jr.  said  in  his  statement 
that  he  viewed  his  father’s  decision  as 
“a  betrayal  of  the  traditions  and  prin¬ 
ciples  which  I  have  sought  to  perpetu¬ 
ate.  It  fails  to  meet  any  standards  of 
fairness  that  I  can  comprehend.  Had  I 
thought  in  the  early  1%0’s  that  my 
career  would  be  abbreviated  by  my 
parents  in  this  summary  way,  I  would 
have  dedicated  my  life’s  work  to 
other  enterprises.” 


“I  am  sorry  for  my  brother  and  my 
parents,”  Sallie  Bingham  told  the 
New  York  Times,  “but  from  the  point 


Dogs 

(Continued  from  page  21) 

Hale  said  he  likened  the  search  to 
“taking  an  inventory.” 

Hale,  however,  declined  to  com¬ 
ment  “why  the  consultant  advised 
this.  It’s  been  his  opinion  that  we 
might  have  some  drug  use  here  while 
people  are  working  and  we  want  to 
see  if  it’s  true.” 

Hale  also  said  originally  that  the 
dogs,  which  “can  determine  if  there 
are  drugs  in  a  desk  or  a  locker,”  were 
not  being  brought  in  to  catch  any  spe¬ 
cific  individuals.  He  said  suspect 
desks  and  lockers  would  not  be 


of  view  of  the  family  as  a  whole  and 
Louisville  and  the  state,  it’s  a  positive 
step,  which  I  think  is  healthy.” 


opened  during  the  search,  nor  would 
officials  be  taking  any  notes  or  mak¬ 
ing  attempts  to  identify  the  owners  of 
the  desks  and  lockers. 

In  cancelling  the  search.  Hale 
stated  that  he  didn’t  realize  desks  and 
lockers  would  have  to  be  opened  “for 
the  dogs  to  be  effective.” 

Hale  said  he  was  also  considering 
whether  or  not  to  implement  a  drug 
testing  program  for  either  existing 
employees  or  new  hires.  He  said  if 
such  a  program  is  begun,  it  will  apply 
to  all  levels,  “including  the 
publisher.” 

“I’m  not  saying  it  won’t  (be  imple¬ 
mented),”  he  said.  “I’ve  been  listen¬ 
ing,  that’s  all.” 


Last  Chicago  evening  edition  to  end 


Chicago’s  long  tradition  of  evening 
newspapers  will  die  Jan.  31  with  the 
discontinuation  of  the  Chicago  Sun- 
Times’  “Red  Streak”  p.m.  editions, 
the  paper  announced. 

Last  August,  the  Chicago  Tribune 
discontinued  its  “Green  Streak” 
evening  editions  and  moved  to  a 
morning-only  publishing  cycle. 

In  an  interview  with  his  paper,  Sun- 
Times  publisher  Robert  E.  Page  said 
the  two  Red  Streak  editions,  which 
have  a  combined  circulation  of 
22,000,  were  no  longer  profitable. 

“It’s  an  economic  move.  It  is  no 
longer  cost-justifiable  to  continue  an 
afternoon  paper,”  Page  said. 

Only  five  years  ago,  the  late  day 
editions  boasted  a  combined  circula¬ 


tion  of  about  45,000. 

“There  is  a  lack  of  enthusiasm  in  the 
marketplace  for  an  afternoon  paper,” 
Page  said.  “This  is  an  early  commute 
town.  People  are  home  by  five 
o’clock.  And  even  the  tv  news  now 
comes  on  at  4  p.m.  in  Chicago.” 

Page  estimated  the  dropping  of  the 
Red  Streak  editions  would  not  drop 
overall  circulation  by  more  than 
6,000.  In  the  latest  Audit  Bureau  of 
Circulations  reporting  period,  the  tab¬ 
loid’s  daily  circulation  fell  26,368 
from  the  year-ago  period  to  623,523. 

When  the  Tribune  dropped  its 
evening  editions,  it  said  it  suffered  a 
circulation  decline  directly  attribut¬ 
able  to  the  discontinuation  of  9,084 
from  previous  year  levels. 


In  tribute  to  distinguished  journalist, 
syndicated  columnist  and  author 

JOSEPH  KRAFT 


foremost  analyst  of  national 
and  international  affairs 

whose  exceptional  commentary  earned  him  worldwide  recognition 
and  many  awards  for  journalistic  achievement. 

His  untimely  death  January  10,  1986, 
leaves  a  great  void  in  the  corridors  of  journalism, 
and  we  will  miss  him. 

Los  Angeles  Times  Syndicate 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ANNOUNCEMENTS 


CARTOONS  I 


EDITORIAL  CARTOONS  and  comment. 
Church  directory  illustrations,  horo¬ 
scope,  movie  reviews,  crossword 
puzzles,  humorous  cartoons,  other 
quality  features  for  the  weekly  editor 
(offset).  Mark  Morg-in,  Inc,  PO  Box 
995,  Newnan  GA  30264;  (404) 
253-5355. 

_ ANTIQUES _ 

YOUR  READERS  may  have  valuable  ! 
antiques  or  collectibles  they  know  | 
nothing  about.  This  proven  weekly 
column,  written  by  a  veteran  antique 
dealer,  reveals  the  secrets  of  determin¬ 
ing  the  value  of  antiques.  History, 
repair,  use  and  care  of  antiques  plus  j 
current  market  trends  covering  a  wide 
range  of  subjects.  Samples,  write  Nadja  | 
Maril,  2  Steele  Ave.,  Annapciis,  MD  I 
21401. _ i 


_ ANIMALS _ ! 

AWARD-WINNING  ANIMAL  COLUMN.  I 
^mples:  EARTHLINGS-Bennett,  513  I 
Lake  St.,  Crystal  Lake  IL  60()14i 
(815)455-4995. _ 

CURRENT  AFFAIRS 

Bill  Wallace’s  current  affairs  column  is 
thoughtful,  witty  and  develops  a  follow¬ 
ing.  Why  be  without  it?  The  80s.  Box 
15,  Fraser,  NY  13753. 


POLITICAL  COLUMNS 


NEWS  RELEASES  from  all  Federal 
Agencies,  The  Congressional  Press 
Galleries  and  Committees  mailed  daily. 
$50  monthly  each.  Call  Dave 
(202)737-4434. 


"OUT  OF  THE  BLUE”  Send  today  for 
samples  of  this  hot  new  feature  by 
Robert  Woods  Mann.  Write  RWM,  Suite 
207,  1750  Suiter  St.,  San  Francisco, 
CA  94115. _ 

'.’POETIC  LICENSE"  Spice  up  your 
news  with  terse  verse  on  timely  topics. 
Samples,  low  rates.  George  Ludcke, 
2318  Parkwoods  Road,  St.  Louis,  MN 
55416. 

_ MONEY _ 

"MORE  FOR  YOUR  MONEY’’— Proven 
weekly  column  and  fillers  of  money 
saving  consumer  news.  Mike  LeFan, 
1802  S  13th,  Temple,  TX  76501. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  11th  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 

_ SENIORS _ 

TEMPT  YOUR  older  readers  to  respond 
to  the  delightful  advice  column  that 
discusses  finances,  in-laws,  sex,  inde¬ 
pendent  living  and  more.  Seniors! 
$5.00  each  500-800  words.  PO  Box 
55908,  Seattle,  WA  98155. 

_ REAL  ESTATE _ 

"HOUSE  CALLS’’-Oklahoman,  Miami  j 
Herald,  Sun-Times,  100  others.  Lively, 
lucid  800-word  Q&A  weekly  on  real 
estate.  1 1th  year,  8  national  awards. 
Edith  Lank,  240  Hemingway,  Roches- 
ter,  NY  14620.  (716)  473-4973. 

POLITICAL  COLUMNS 

NEW  HUMOROUS  socio-political 
commentary.  Weekly  column.  Samples: 
Wordwright,  Box  291,  Fanwood  NJ 


"BITE  BACK"  by  H.  Dale  Hall,  D.D.S  is 
a  dentist’s  down-to-earth  advice  and  his 
updates  on  dental  health.  It’s  just  one 
biweekly  column  in  our  weekly  news 
package  with  others  on  children’s 
health,  healthful  travel  and  facts  on 
medication  for  consumers.  Plus  timely 
news  and  features  on  health  and  medi¬ 
cine.  Our  6000  words  each  week  come 
to  you  by  mail  or  electronically  at  a 
remarkably  low  cost.  Send  for  a  sample 
or  free  trial.  Managing  Editor,  Interna¬ 
tional  Medical  Tribune  Syndicate,  257 
Park  Avenue  S.,  New  York,  NY  10010. 


'DON’T  LET  IT  HAPPEN’— Alcoholism 
need  not  be  a  career  and  drug  abuse 
can  be  stopped.  America’s  No.  1  health 
and  social  problem  addressed  and  read¬ 
ers’  questions  answered  authoritatively. 
Bi-weekly.  Samples,  rates.  Executive 
Director,  WTCOA,  6501  Boeing  Bldg. 
B,  Suite  400,  El  Paso,  TX  79999. 

"We’re  living  longer,  we’re  retiring  from 
the  work  force  earlier  &  we’ve  more  time 
for  leisure  reading,  and  newspapers 
must  pay  more  attention  to  our  needs." 
So  writes  a  reader  to  "SENIOR  CLINIC" 
America’s  only  column  by  a  specialist 
physician  who  addresses  exclusively  the 
medical  problems  of  later  life.  Now  in 
6th  year.  (Featured  weekly  since  1982 
in  Rochester  NY  Democrat  &  Chroni¬ 
cle).  Take  a  free  trial  and  let  your  read¬ 
ers  decide.  Samples,  rates.  Dr.  Macln- 
nis,  HFM  Literary  Enterprises,  PO  Box 
307,  Edmonton,  Alberta,  Canada  T5J 
2J7,  (403)  973-2361. 


NEWSPAPER  APPRAISERS  I 


APPRAISALS  FOR  THE  WEST  j 
Pacific  NW  Newspaper  Associates  ! 
Rod  Whitesmith,  (206)  892-7196  I 
Box  4487,  Vancouver,  WA  98662 

NEWSPAPER  APPRAISALS  for  estate  ! 
planning,  tax,  partnership,  loan,  depre-  I 
elation,  insurance,  corporate  and  '. 
personal  worth.  Sensible  fees,  i 
Brochure.  Krehbiel-Bolitho,  Inc.,  i 
Robert  N.  Bolitho,  4210  Johnson  Drive,  | 
Suite  lOOA,  Fairway,  KS  66205 


WASHINGTON  PRESS  INFORMATION 
NEWS  SERVICE 

Typeset,  timely  and  ready  for  review  by 
your  editor.  Information  available  on  a 
timely  basis  only  to  newspapers  and 
chains  with  Washington  bureaus.  News 
from  Agriculture,  Commerce,  Interior 
and  other  departments,  as  well  as  the 
administration  and  Congress.  Press 
information  that  is  typeset  and  sent  into 
your  computer,  set  in  cold  type  or  print¬ 
ed  out  for  as  little  as  $10  each  week. 
For  additonal  information,  call  toll-free 
l-(800)522-1301;  Interstate  News¬ 
paper  Services,  Box  331,  Clinton  MD 
20735. 

ENTERTAINMENT 

CELEBRITY  INTERVIEWS,  movie 
reviews,  "Around  Entertainment"  with 
photos.  Our  12th  year.  International 
Photo  News,  Box  2405,  West  Palm 
Beach  FL  33402. 


BOXING  -  Established  weekly  column 
of  boxing  commentary.  Well  written, 
provocative.  Excellent  offbeat  sports 
feature  about  controversial,  high  inter¬ 
est  subject  often  underestimated  by 
editors.  Will  cultivate  new  readership. 
Won’t  cost  much  in  space/money  for 
trial.  Samples.  Jon  Piper,  Sports  News 
Service,  44  Lufkin  Point  Rd.,  Essex, 
MA  01929.  (617)  768-7165. 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 

Appraisers  •  BROKERS  •  Consultants 
W.  B.  GRIMES  &  CO. 

Suite  501 

4000  Albemarle  St.,  NW 
Washington,  D.C.  20016 
(202)628-1133 

Serving  Publishers  since  1959. 
Over  300  newspapers  Sold. 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(8  1  3)733-8053  daytime; 
(813)446-0871  nights:  or  write  Box 
3364,  Clearwater  Beach  FL  33515.  No 
obligation  of  course. 

Brokers  •  Consultants  •  Appraisers 
Daily  and  Weekly  Newspapers 
JAMES  A.  MARTIN  ASSOCIATES 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 
SERVING  THE  USA 

CONFIDENTIAL  PROFESSIONAL 
SERVICE.  Call  or  write  Dick  Briggs.  No 
obligation.  RICHARD  BRIGGS  &  ASSO¬ 
CIATES,  Box  8225,  Savannah,  GA 
31412  (912)  236-1596. _ 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
Box  637,  Goochland,  VA  23063 
(804)  784-7000 

Fournier  Media  Service  Inc. 
Appraisal*Brokerage«Consulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (503)  389-3277 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 

J.F.  HICKS  MEDIA  SERVICE 
31  N.  Wyoming,  Buffalo,  WY  82834 
Jim  Hicks  (307)  684-5750 

John  E.  van  der  Linden 
Broker-Consultant  (712)  336-2805 
Box  275,  Spirit  Lake,  lA  51360 
MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 

EDITOR  i 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO,  INC 
B  rokers- Appra  isers-Consu  I  ta  nts 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4210  Johnson  Drive,  Suite  lOOA 
Fairway,  KS  66205 
Office:  (913)  236-5400 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

PHILLIPS  MEDIA,  INC. 
Newspaper  Brokers— Consultants 
PO  Box  607,  Berryville,  AR  72616 
RUPERT  PHILLIPS  (501)  423-6688 


Sales  -  Appraisals  -  Consultations 
I  ATN,  INC.  -  Bill  or  Ed  Berger 
j  1801  Exposition  -  Austin,  TX  78703 
I  (512)  476-3950 


1  SHOPPER  BROKER 

i  John  T.  Cribb  (406)  266-4223 
j  CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
I  Specializing  in  shopper  brokerage 
I  Sen/ing  all  parts  of  the  country 

I  WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
I  (205)  693-2619 _ 

'  NEWSPAPERS  FOR  SALE 

i  PACIFIC  NORTHWEST  WEEKLIES 
i  EASTERN  OREGON,  County  seat,  long 
time  owner,  no  competition,  no  shop¬ 
per,  real  estate  included,  $50,000 
down. 

I  SOUTHERN  OREGON,  one  paper 
j  serves  three  towns,  includes  monthly 
I  farm  tabloid,  well  equipped,  real  estate 
j  included,  motivated  owner.  $30,000 
down. 

EASTERN  WASHINGTON,  county  seat, 
help  forces  sale,  building  and  home 
available,  highly  profitable,  $110,000 
down. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)892-7196 
I  Box  4487,  Vancouver,  WA  98662 

j  SMALL  SOUTHWESTERN  U.S.  daily, 
no  competition.  $1.2  million. 

COUNTY  SEAT  WEEKLY,  available 
I  below  gross,  includii^  building.  $23K 
I  down.  West  central  Texas,  near  metro 
area.  We  have  others,  free  list.  ATN, 

I  Inc.,  Bill  or  Ed  Berger,  1801  Exposition 
!  Blvd.,  Austin,  TX  78703,  (512) 
i  476-3950. 

SOUTHEASTERN  MICHIGAN  weekly 
tabloid  in  high  growth  area— projected 
1.5  billion  worth  of  new  business 
growth  in  next  five  years.  Adjudicated 
weekly  with  4  different  editions.  117 
years  old,  $500,000  gross  sales,  23K 
i  circulation.  Principals  only.  $650,000. 
Box  9326.  Editor  &  Publisher. 


EDITOR  &  PUBLISHER 
11  West  19th  Street,  NY  NY 
_ 10011 _ 

ZONE  5  SHOPPER:  $900,000  gross 
top  shelf  shopper  with  $80,000  build¬ 
ing  and  small  web  plant  interest,  cash 
flow  of  $100,000.  $675,000  total 
’  price,  $165,000  down,  good  terms. 

:  ZONE  5  SHOPPER:  $230,000  gross 
shopper  in  skiing,  veation  area,  growth 
[market.  $120,000  total  price, 
$30,000  down,  good  terms. 

■  CRIBB  MEDIA  SERVICE,  John  T.  Cribb, 

!  Box  1220,  Townsend,  MT  59644, 

I  406-266-4223. 
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ANNOUNCEMENTS 

INDUSTRY  SERVICES 

NEWSPAPERS  FOR  SALE 

CIRCULATION  SERVICES  \ 

SOUTH’S  BEST  BUYS 

BRAND  NEW  LISTING!  3,000  paid 
circulation  in  rich  dairy  country. 
Revenues  increased  significantly  each 

PROFESSIONAL  SALES  TRAINING  and 
counseling  for  carriers.  Weekly  and 
daily  publications.  Zone  2.  PO  Box 
474,  Holbrook  NY  11741. 

of  past  four  years. 

-$180,000  Terms 

ANOTHER  NEW  LISTING!  Commercial 

PROFESSIONALISM  IN  TELEPHONE 
and  door-to-door  sales,  circulation 
Development,  Inc.  (314)625-2315. 

printing  is  the  forte  of  this  newspaper 
shop.  Near  a  capital  city  in  spotless 
remodeled  building. 

-$495,000  Terms 

THIS  ONE  TOO!  Premier  deep  South 
weekly  at  important  transportation 
crossroads.  Uncontested  in  city  and 
county.  Valuable  real  estate  included. 
Excellent  staff  in  place. 

-$1,100,000  Terms 

TWINS  LISTED!  Most  attractive  shop- 

TEMPORARY  MANAGEMENT,  projects 
by  top  reputation  shirt-sleeves  director. 
Jim  Crowl,  consultant  (503)472-8282. 

ENGINEERING  & 
INSTALLATIONS 

Dan-Bar  Industrial  Contractors 

We  move  and  install  new  and  used 
printing  press  equipment.  Electrical, 
Piping,  Rigging  Total  Turn  Key  Job. 
Contact  Mr.  Arnold  C.  Rose  (305) 
293-4985. 

equipment.  Also  near  capital  city  with 
great  potential.  Quick  close  wanted. 

-$500,000  Terms 

TRY  THIS  ONE!  Pleasant,  friendly  town 
inviting  feature  for  new  owner  of  this 
2,000  paid  circulation  weekly. 

UTERARY  AGENCY 

SELLING  NATIONAL  LITERARY  AGEN¬ 
CY  desires  clients.  SASE.  RHODES 
LITERARY  AGENCY,  2065  N.W.  Flan¬ 
ders  Street,  Suite  302,  Portland  OR 
97209. 

Cooperative  seller  and  outstanding 
equipment. 

FREELANCE  SERVICES 

-$102,000  Terms 

ALSO,  two  Volunteer  State  weeklies  and 
other  properites  Southwide  listed, 
including  one  of  the  nation's  finest 
small  groups.  For  additional  details, 
call  Jim  Hall  today. 

MEDICARE/CAID,  st.  &fed.  health  poli¬ 
cy.  Natl. columnist/consultant  accept¬ 
ing  new  clients.  Bruce  Gebhardt,  123 
W.  Mt.  Airy,  Philadelphia  PA  19119 
(215)247-(3384. 

CONSULTANTS 

Jim  Hall  Media  Services,  Inc. 

Post  Office  Box  1088 

Troy,  Alabama  36081 

(205)  566-7198 

S&M  CANADIAN  WEB  CONSULTANTS 
LTD.  Professionals  in  Web  pressroom 
equipment  and  personnel  evaluation. 
Maintenance  and  training  program, 
installations  and  repairs.  20  years 
experience.  Phone  (705)  673-6607. 

NEWSPAPERS  WANTED 

EXPANDING  COMMUNITY  NEWSPAP¬ 
ER  GROUP  seeks  to  purchase  exclusive 
weeklies  with  5000  or  more  paid  circu¬ 
lation.  We  can  act  quickly  and  will  hold 
your  replies  confidential.  Write  Box 
8826,  Editor  &  Publisher. 

TIME  TO  CLEAN 

UP  YOUR 

NEWSROOM’S  ACT 

PUBUCATIONS  AVAILABLE 

A  nationally  published  writer 

JOURNALISM,  CARTOON  ART,  News¬ 
papers,  Photograghy,  Autographs, 
Media.  Send  $2  applicable  to  order  to 
’’Bill  The  Booky”,  PO  Box  6228,  L.I.C. 
NY  11106  (718)728-4791. 

SHOULD  YOU  OWN  a  weekly?  Read 
"How  to  Purchase  a  Newspaper  and 
Succeed"  by  editor— publisher— broker 
Jay  Brodell.  $22.50  to  Mountain  West 
Pub  Co.,  Box  1841,  Grand  Junction, 
Colo.  81502. 

who  was  an  editor  for  30  years 
and  now  teaches  writing  is  avail¬ 
able  to  critique  your  newsroom's 
output— stories,  headlines, 
outlines.  Quality  of  writing, 
soundness  of  reporting  will  be 
subject  to  detailed,  hard-nosed, 
surprisingly-inexpensive  review 
by  mail.  For  details  write:  Harry 

A.  Haines,  119  Cherry  Lane, 
Murfreesboro  TN  37130. 

Unique,  national  livestock  monthly.  60 
year  history.  $350,000  gross  annual 
advertising  and  subscriptions.  Wilson 
Co.,  Box  30984,  Phoenix  AZ 
85046-0984. 

INDUSTRY 

SERVICES 

EQUIPMENT 
&  SUPPLIES 

CIRCULATION  SERVICES 

DAILIES,  WEEKLIES,  NON-DAILIES. 

The  most  trusted  and  respected  circula¬ 
tion  professional  on  the  national  and 

COMPUTER  SOFTWARE 

international  level  (and  still  growing). 
KEVIN  S.  PAPPERT,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national 
references,  for  action  call;  (201) 
966-5250. 

PROBLEM  WITH  your  billing?  Our 
publisher  developed  packages  will  fit 
easily  into  your  office.  Single  or  multi¬ 
zone  versions  available  for  the  IBM  PC 
or  TANDY  microcomputers.  Our 
BASIC-400  starter  system  costs  under 
$6000.  This  includes  the  computer, 
printer  and  billing  software  for  up  to 
400  customers.  Call  or  write  to  Jim 
Sutton  or  Steve  Kuckuk,  Publisher 
Control  Systems,  223  W  5th,  Shawano 
Wl  54166;  (715)  526-6547. 

TELEMARKETING  SALES  &  CONSUL¬ 
TANTS  for  the  newspaper  industry. 
“Quantity  With  Quality."  Call  Teleforce 
(516)  794-1500. 
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EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


NEWSPAPER  ACCOUNTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  systems  for  small-to- 
medium  sized  newspapers.  Includes 
advertising  accounts  receivable  with 
billing  and  history  reporting,  accounts 
payable  and  payroll,  each  fully  inter¬ 
faced  to  general  ledger.  Turnkey  system 
includes  newspaper  accounting  soft¬ 
ware,  NCR  Tower  computer,  2  termi¬ 
nals,  printer  and  on-site  operator 
training. 

DAILY  CIRCULATION  SYSTEM  PRICE 

I.  5000  $23,803 

II.  16,500  $28,953 

III. 27,500  $45,154 

IV. 50,000-t-  $65,758  + 

Please  inquire  for  weeklies  and  shop¬ 
pers.  Call  Fred  McDaniel,  Tamarix 
Systems,  (505)  326-7143  or  write  to 
101  E.  30th  St.,  Farmington,  NM 
87401. 


_ COMPUTERS _ 

FOR  SALE 

New  twin  star  washout  unit  NAPP 
system  for  twin  star  plate  processor. 
Never  used.  For  more  details  calls  Best 
Publishing  Co., (213)  548-4545. 

_ MAILROOM _ 


NEW  FROM  GRAPHIC  MANAGEMENT 
SHERIDAN  11-48P  INSERTER  WITH 
11  HOPPERS 

High  Speed  Remanufactured  Sheridan 
72P,  48P,  and  24P  inserters  with  Mr- 
formance  improvements.  SPEEDS  TO 
40,000  PER  HOUR. 

GMA  will  provide  you  with  a  remanu¬ 
factured  Sheridan  Inserting  system 
or  WE  WILL  REMANUFACTURE  YOUR 
EXISTING  MACHINE. 

Remanufactured  Sheridan  MS  and  HH 
Hoppers  with  ELECTRIC  CLUTCH 
FEATURE  -  INCREASES  NET 
THRUPUT. 

NEW  folded  Edge  First  Delivery  System 
for  Sheridan  inserters. 

Muller  227  and  227E  inserters. 

Sta  Hi  251,  257  and  IDAB  440  counter 
stackers. 

Cutler  Hammer  conveyor,  bottom  wraps 
and  pacers. 

Signode  and  Power  Strap  tying 
machines. 

NEW  Hall  Monitor  Counter  Stackers  and 
complete  line  of  NEW  Hall  Mailroom 
Equipment. 

ALL  REMANUFACTURED  EQUIPMENT 
IS  FACTORY  GUARANTEED  WITH  ONE 
YEAR  WARRANTY. 

INSERTER  INSTALLATION  AND 
DISASSEMBLY  SERVICES  ALSO 
PROVIDED. 

WANTED  TO  BUY;  INSERTERS  AND 
MAILROOM  EQUIPMENT.  COMPLETE 
DISASSEMBLY  AND  REMOVAL  FROM 
YOUR  PLANT. 

Graphic  Management  Associates,  Inc. 
11  Main  Street 
Southboro,  MA  01722 

_ (617)  481-8562 _ 

NORTHEAST  INDUSTRIES  manufac¬ 
tures  their  own  wire  conveyors.  Stan¬ 
dard  flex  and  extra  flex,  also  manufac¬ 
tures  wire  tyers.  (213)  256-4791. 

CUTLER-HAMMER  conveyors  and 
spare  parts.  Also  Nolan  Channel  Flex 
conveyors  apd  spare  parts. 

Rollertop  conveyors,  all  sizes 
Bottom  wrappers 

Sta-Hi  251  &  257  S  stackers  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45°  90°  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


i  •24-P,  48-P  and  72-P  SHERIDAN/ 

:  HARRIS  STUFFERS  Guaranteed 
I  production;  refurbished  and  installed  in 
j  your  plant;  training  program  included. 
•FOR  SALE:  New  manufactured  fold 
!  first  delivery  beds  for  Harris/Sheridan 
i  stuffers. 

;  ^WANTED  TO  BUY:  48-P  and  72-P  late 
I  model  stuffers. 

I  JIMMY  R.  FOX,  MAIL  ROOM  CONSUL- 
;  TANT;  (713)  468-5827. 

7  Cuttler  Hammer  Mark  V  Counter 
I  Stackers.  Running  every  day  on  a 
I  650,000  product.  Good  condition, 
super  price.  The  Detroit  News 
I  (313)826-7013  Jack  Delphy. 

I  AVAILABLE  NOW  FOR  ITC  CREDIT 
I  Muller  227  inserters,  231  stackers 
!  Muller  259/270  counter  stackers 
:  Kansa  320  inserters,  1981-82 
AMPAG  in-line  strapper,  $2,000 
!  IDAB  BOTTOM  WRAPS, 

!  ONE  Corporation/ Atlanta 
!  (404)  458-9351  Telex  700563 

I  - 

I  SHERIDAN  48P  8  into  1  remanufac¬ 
tured,  new  drive,  guaranteed.  Installed 
In  your  plant,  training  program 
I  included. 

I  Northeast  Industries 

(213)  256-4791. 


I  GOOD  RECONDITIONED  Cheshire  and 
I  Magnacraft  labeling  machines  with 
I  single  and  multiwide  label  heads  and 
'  quarter  folders.  Call  Scott  or  Ed  Hels- 
ley;  (800)  527-1668  or  (214) 
I  357-0196. _ 

STEPPER  Model  74  QFL  ‘/i  folder/ 
labeler,  damaged.  Also  used  IBM 
system  34  CPU.  Call  David  Mathis  or 
Jeff  Scott  (502)443-1771. 


_ NEWSPRINT _ 

30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


CAMERA  a  DARKROOM 

I  SQUeeze  Lenses  for  SAU/TAB. 
i  Lens  repair/optimize.  Herb  Carlbom,  CK 
!  Optical,  213/372-0372,  PO  Box  1067, 

I  Qa<>/«K  pa  OnOTQ 


WITH  A  MACNASCAN 
ONE  MAN  COLON  DEPT. 


$59,500  RJUPNICE. 
INaUDES  INSTALLATION 
TRAINING  A  WARRANTY,  j 

i 

NATIONWIDE  REFERENCES 
A  DEMO’S  AVAILABLE 

U.P.I.  AND  A.P.  WIRE  SEPS 
BEST  OUAUTY  RESULTS 

FITS  IN  A  10*  X  12'  ROOM. 
EXPOSES  20"  X  24"  IMAGE. 

CALL  SCANTRONIX 

(MS)  829-S022 


!  PHOTOTYPESETTING 

|(2)C0MPUGRAPHIC  Advantage  II 
{  $10,500  each.  Also  1  input  terminal 
I  MDT  350  $1,500.  All  well  maintained 
i  and  in  excellent  condition.  Contact  Jim 
I  Mason  (305)  461-2050. 
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EQUIPMENT  8.  SUPPLIES 
PHOTOTYPESETTING 


EQUIPMENT  &  SUPPLIES 
PRESSES 


CLASSIFIED  ADVERTISING 
Order  Blank 


Advantage  I,  Edit  I/O,  $8000; 
VIDEOSETTER  UNIVERSAL,  $8000; 
MDT  350,  $2000. 

BOB  V/EBER.  (216)  831-0480. 

AM,  CG,  VGC.  Buy,  Sell  Rent.  $150  per 
month  and  up.  30  day  warranty.  Weber 
(216)  729-2858.  _ 


BEFORE  YOU  BUY  expensive  photo¬ 
typesetting  equipment  call  us.  The 
Electronic  Publisher  system  is  a 
complete  publishing  solution.  Laser 
typesetting  on  cost  efficient  plain  paper 
produces  text,  graphics  and  complete 
camera-ready  ads.  Networked  work 
stations  allow  for  editing  at  any  termi¬ 
nal.  The  secret  is  proven  dependability 
with  23  newspapers  and  shoppers 
nationwide,  now  using  our  system. 
Turnkey  training  and  complete  senrice 
and  warranty.  Call  (816)637-7233  fw 
complete  information.  The  Electronic 
Publisher,  Inc.,  210  South  Marietta, 
Excelsior  Springs  MO  64024. _ 

8UY/SELL/BR0KER  reconditioned  CG 
typesetting  equipment.  Large  supply  of 
CG  parts  available,  (iail  GRAPH-X  INC. 
(215)  439-1942. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 


CG  7200,  GC  with  30  strips,  etc.,  also: 
COMPUWRITER,  GC,  strips,  etc.  Both 
negotiable.  (919)  368-2222. 

CG  8600-45  pica— 350  fonts— 
excellent  condition.  Inland, 
(800)255-6746. _ 

COMP  IV  B  HR,  With  Parts  Kit,  $4500.; 
COMP  IV  B  HR,  (Model  48),  $3000.; 
CG  7200  I  TG  HEADLINER,  14-72  PT., 
20  Strips,  Pica  Counter,  $2000.; 

BOB  WEBER.  (216)  831-0480. 

COMPUGRAPHIC  UNIVERSAL 
Videosetter,  RLO,  Reade4r  and/or  Data- 
port  Interface,  serial  #697.  Contract. 
Grids,  spare  parts.  $7,000.  2  CG 
MDR's.  Ken  at  (913)823-6363  exten¬ 
sion  314. 


DAVID  JOHN  COMPANY 
National  Equipment  Brokers 
"Buy  for  the  least" 

"Sell  for  the  most” 
(216)  562-5000 


EDIT  7500  HR,  Rev  D,  Excellent, 
$6000; 

EDIT  7700  HR,  Rev  D,  $7250; 

EDIT  2750,  $2500. 

BOB  WEBER.  (216)  831-0480. 

EDITWRITER  7300  incl.  fonts,  good,  5 
yrs.,  $5,200,  Tom  Stein, 
(813)294-5511. 


FOR  SALE:  Log  E  Model  RAP  20 
processor.  Excellent  condition.  Spare 
parts.  $2,000.  Carl  Vinson  - 
(601)842-2611. 


HARRIS  1420  TERMINAL,  $2250; 
HARRIS  COMPUEDIT  1020,  (Format) 
$900; 

HARRIS  COMPUEDIT  TERMINAL, 
Plain,  $500. 

BOB  WEBER.  (216)  831-0480. 


MCS  10  8400,  Preview,  2  Term.,  4 
Floppies,  512K,  Ruling,  $29,000; 
MICROTEK  MC  110,  3Term..  Dual  1.1 
Meg  Floppy,  Class  Ad,  I'/^yr., 
$16,500. 

BOB  WEBER.  (216)  831-0480. 

MCS  8400/8600  systems.  Buy,  sell 
and  broker.  Inland,  (800)255-6746. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


8  UNIT  GEMINI  WEB  OFFSET  PRESS 
4  Stacked  Units,  Brush  Dampeners, 

21  Vi"  cut-off  X  36",  Two  Collecting 
Jaw  Folders,  One  Gemini  'A  page 
folder.  Three  Automatic  Autopasters. 
Call  S.  Juhasz  (716)876-6410. 

AVAILABLE  NOW  FOR  ITC  CREDIT 
GOSS  SSC,  5  units  1978-9 
Daily  King  II,  6  units  1977-9 
Harris  V  I5A,  2  units  1976 
Goss  COMMUNITY  ADD-ON  units 
1971 

Harris  1650,  4  units,  1974 
Goss  URBANITE  3  color  unit 
Harris  845,  10  units,  1979-80 
News  King,  3  units,  KJ8,  1982 
ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 

Double  3-2  Goss  Imperial  folder 
Double  out  delivery 

22  3/4  cutoff  with  balloon  former 
This  folder  has  been  magnafluxed  (no 

NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


GOSS,  4  UNIT  Community  oil.  6  web 
folder,  25  h.p.  drive,  rebuilt.  Available 
immediately.  $195,000. 

Goss  8  unit  S/C.  Two  folders,  rebuilt. 
Available  March.  $430,000. 

Goss  1100  series  Suburban  floor  unit, 
rebuilt.  Available  immediately. 
$33,500. 

Community  add  on  units  REBUILT- 
immediate  delivery.  $42,500  FOB. 
Dauphin  Graphic  Machines 
Box  573 

Elizabethville  PA  17023 
(717)362-3266 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary’s 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands, 

drives  and  accessories 

Goss  Community  units,  folders  and 

Goss  SSC  Commuity  4  high  plus  3 
mono  21‘/i  cutoff 

Goss  Urbanite  1200  Series  Half  folder 

Harris  1650  Add-on  unit 

Harris  1650  5  unit  press 

Harris  845  six  3  color  units,  2  mono 

units,  folder  1982 

Harris  V-25  8  units  1982 

Harris  A-15C  6  units  1979 

Harris  folders,  roll  stands,  upper 

balloon  formers  &  drives 

Harris  V25  upper  balloon  former 

KING 

KJ-6  folders  1980 
4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

3  Cary  Flying  Pasters  (running  on 
Urbanite) 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 

GOSS  SSC  3  units  21-1/2”  cutoff  end 
folder  and  drive.  New  1983. 
IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)O,  IL  60090 
(312)  459-9700  Telex  206766 


HOE  COLOR  MATIC-22  3/4"  cutoff 
8  units  1  double  3:2  folder 
5  color  cylinders 
1  color  half  deck 
8  fully  automatic  reels 
GE  motors  and  drive  -  3  years  old 
Northeast  Industries 

(213)  256-4791 


Company 

Aririratu; 

City 

Rfata 

7ip 

Phone 

Cla-ssifioation 

Authorized  Signature 

Copy 

CLASSIFIED  ADVERTISING  RATES 


Effective  January  1,  1986 

POSITIONS  WANTED 


LINE  ADS 

1  week  —  $5.25  per  line 

2  weeks  —  $4.70  per  line,  per  issue. 

3  weeks  —  $3.95  per  line,  per  issue. 

4  weeks  —  $3.15  per  line,  per  issue. 

Add  $5.50  per  insertion  for  box  service. 


1  week  —  $3.50  per  line 

2  weeks  —  $2.90  per  line,  per  issue. 

3  weeks  —  $2.50  per  line,  per  issue. 

4  weeks  —  $2.30  per  line,  per  issue. 

Add  $3.50  per  insertion  for  tx>x  sendee. 


Count  as  an  additional  line  in  copy.  Count  as  an  additional  line  in  copy. 


Count  approximately  37  characters  and/or  spaces  per  line. 
3  lines  minimum. 

NO  ABBREVIATIONS. 


DEADLINE:  Every  Tuesday,  2  pm  (ET) 

For  Saturday’s  isssue. 

Payment  must  accompany  all  Positions  Wanted  ads. 
DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rates  for  display-classified  are:  1  time-$75  per 
column  inch;  2  or  more  times-$70  per  column  inch,  per  insertion. 

DEADLINE:  8  days  prior  to  publication  date. 

Contract  rates  available  upon  request. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 

Editor  ft  Publisher 

11  West  19th  Street,  NY,  NY  10011.  (212)  675-4380. 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  t  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


TWO  GOSS  MARK  V  8-UNIT  PRESSES 
Each  consisting  of: 

8  -  Standard  printing  units 
1  -  Half  deck 
8  -  Color  cylinders 

1  -  Double  3:2  Imperial  folder 
with  upper  formers 

2  -  4-Bar  angle  bar  sections 

8  -  Full  digital  Goss  reels  (40”) 
Tension  lockup  -  with  K&F  Dilitho 
saddles 

Electric  compensators,  skip  slitter 
GOSS  MARK  V  ADD-ON 
Excellent  Condition 

9  -  Standard  units 

4  -  Half  decks 

1  -  Color  cylinder 

HOE  COLORMATIC  -  22  3/4" 
cutoff 
8  -  units 

1  -  double  3:2  folder 
6  -  color  cylinders 

2  -  color  halfdecks 

8  -  fully  automatic  reels 
MISC.  EQUIPMENT 

Goss  color  halfdecks  -  ABO 

5  Goss  digital  reels 

4  Goss  Mark  II  color  cylinders 
1  Goss  double  3:2  folder  (23 
9/16"cutoff) 

1  Gosss  uniflow  (2:1)  double 
folder;  1  Goss  digital  3-arm 
reel,  tension  and  paster 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050 _ Tlx  4-2362 

IMMEDIATE  DELIVERY 
Goss  SSC.  5  units  with  circ  register, 
folder,  60  HP.  1979.  Very  good 
mechanics  and  appearance. 

ONE  dkirporation 

(404)458-9351  Telex700563 

Unisetters,  MOR,  4  MDTs  package  or 
individual.  Call  Graph-X  (215) 

439-1942. _ 

FOUR  UNIT  Color  king,  folder 
2  unit  Color  King,  folder 
(2)four  unit  pacers,  folders 
2  unit  C  &  P  perfector,  18  x  24, 
sheeter  and  folder 
Todd  (201)652-7270. 


Goss  suburban  6  units,  2  folders  1  w/ 
double  parallel.  All  units  running 
circumfrential. 

Harris  8  unit  V  15A  as  is  or  completely 
refurbished.  50  HP  drive  Harris  V125A 
add  on  units  completely  refurbished 
Harris  V-25  add  on  units  (two) 
completely  refurbished 
All  equipment  available  immediately  in 
our  warehouse,  deliverly,  installation 
and  financing  can  be  arranged. 

All  Equipment  Guaranteed 
MIRACLE  INDUSTRIES  INC. 
(203)264-1802  Telex  140186 

HARRIS 

-N-1650,  6  units,  1982,  22  3/4”. 
-V-22,  4  units,  1970. 

-V-15D,  8  units,  1980. 

-V-15A,  4  units. 

-V-15  "Vanguard”,  5  units. 

GOSS 

-“Metroliner”,  6  units,  3  half  decks, 
22",  2:1  folders,  1981. 

-Urbanite,  6  units,  2  folders,  Cary 
pasters,  900  series. 

-SSC  Community,  8  units,  1982. 

KING 

-Colorking,  5  units,  KJ8. 

-Colorking,  2  units,  KJ4. 

BELL-CAMP  INCORPORATED 
(201)  796-8442  Telex  130326 


NEED  MORE  COLOR? 

•OFFSET 

•FLEXO 

•LETTERPRESS 
LET  US  ADD  NEW  OR  USED 
•HUMPS 
•DECKS 
•UNITS 

WE  ALSO  HAVE... 

•USED  PRESS  EQUIPMENT 
•NEW  PRESS  DRIVE  SYSTEMS 
•RTP  UPGRADES 
•PUMP  &  RAIL  INK  SYSTEMS 
PUBLISHERS  EQUIPMENT  CORP. 
3230  Commander  Drive 
Carrollton,  Texas  75006 
(214)  931-2312 


Attention  Advertisers: 

Please  note  these  reminders  when  sending  classi¬ 
fied  ad  copy: 

•  Please  specify  an  exact  classification  within  a  sec¬ 
tion  of  ads;  for  instance,  help  wanted-sales;  equip¬ 
ment  &  supplies-phototypesetting.  Help  us  put  your 
ad  where  it  will  do  you  the  most  good. 

•  Be  sure  to  indicate  how  many  times  you  wish  the  ad 
to  appear,  and  whether  an  E&P  box  number  is  re¬ 
quired. 

•  Orders  for  classified  display  advertising  should 
include  the  number  of  columns  and  inches  you  wish 
the  ad  to  be,  as  well  as  how  many  weeks  the  ad 
should  run. 

Remember  —  in  all  correspondence  regarding 
your  ad,  please  include  a  copy  of  the  invoice. 


Thank  you  for  helping  us  serve  you  better! 


E&P  Classified  Department 


EDITOR  &  PUBLISHER  for  January  18,  1986 


WE  HAVE  IN  STORAGE:  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

Complete  7  unit  Goss  Mark  II  press, 

7  42  inch  R.T.P.,  4  half  decks 

Double  3-2  Goss  Imperial  folder 

balloon  formers  C.O.  22  3/4". 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2:1  folder-22  3/4  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systen;s 
Capitol  roll-handling  equipment,  new  & 
used 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machineiy  moving  and  erecting 
We  buy  printing  equipment 
NORTHEAST  INDUSTRIES,  INC. 
(213)  256-4791 


NEWSPAPER  PRESSES 
Rebuilt  and  guaranteed 

GOSS  COMMUNITY 
7-units  SC  press  1976-79 

1-3/C  space  UOP  units  1979 
6-units  1976 

1-SC  1/2-1/4  folder  50  horsepower 
1979 

1- SC  combination  1/2-1/4-D/P  40 
horse¬ 
power  1976 

2- units  press  1969  oil  bath  20  horse- 
powerdrive 

3- Community  add-on  units  1971-68 
1-Goss  Community  1/2-1/4  folder  25 
horsepowerdrive 

NEWSKING 

4- units  1969-73  side  and  circumferen¬ 
tial  register,  KJ6  folder. 

MISCELLANEOUS 

1- V15A  balloon  former  1979 

2- Butler  splicers  1978 

WANTED  TO  BUY 

Goss-Harris-King  presses  and 
accessories 

(Call  us  before  you  trade!) 

Call  us  for  installation  prices 


EXCLUSIVE  OFFERING 
GOSS  METRO 
ADD-ON 
22  3/4”  Cutoff 

1  —  Unit 
1  —  Half  Deck 
Available  immediately 

Inland  Newspaper  Machinery 
Corp. 

Lenexa,  KS 

(913)492-9050  Tlx  4-2362 


THE 

INDUSTRY’S 

MEETING 

PLACE 

When  you  need  to  reach 
newspaper  people,  you  can 
meet  all  the  people  you  want 
to  meet— Buyers,  sellers, 
employers,  job-seekers,  and 
more,  in  the  pages  of 

E&P  Classified 
Advertising 
11  W.  19th  St. 
New  York,  NY 
10011. 


OFFSET  WEB  SALES,  INC. 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND,  WA  98292 
(206)  387-0097 


PRESS  EQUIPMENT 

5  Unit  Color  King  with  KJ6 
folder.  Complete  press  or  add¬ 
on  units. 

5  Unit  Daily  King  II  with  KJ8 
folder  mfg.  1983,  like  new, 
available  now,  see  to  appreciate. 

4  Unit  grease  lubricated  Goss 
Community. 

4  Unit  Goss  Community,  Comm¬ 
unity  folder,  oil  bath 

3  Unit  Goss  Community,  Commun¬ 
ity  C-931  folder 

3  Unit  Urbanite  U-705,  2  mono 
printing  units,  one  tri-color 
and  1/2  page  Urbanite  folder. 

2  V-15A  add-on  units,  mfg. 

1968. 

6  Unit  V-15A  with  JF7  folder,  upper 
former  and  30  HP  drive. 

7  Unit/2  folder  V-15A  -  4  units 
1975;  2  units  1977;  1  unit 
1979.  Available  -  June  1986 

4  Unit  Solna  RP36  Commercial 
web  press  with  combination 
folder,  can  be  used  for  news¬ 
paper  and/or  commercial  appli¬ 
cations. 

8  Goss  fully  digital  RTP’s  for 

Urbanite  press. 

3  Add-on  Goss  Community  units  -  mfg. 
1972. 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 

(913)  492-9050  Tlx  4-2362 


For  information 
call 

(212)  675-4380. 


WANTED  TO  BUY 

Custom  Built  deliver  table  for  Goss  S-C 
folder;  also  cross-perf  and  parallel  fold 
cylinder.  Call  Vince  at  805-656-6565. 

HARRIS  JF4  or  JFIO  Folder.  Immediate 
Need.  Contact: 

John  Quirk 

MPG  Communications 
PO  Box  959 
Plymouth,  MA  02360 
(617)  746-5555 


WANT  TO  BUY:  A  good  custom  built 

3-knife  trimmer.  Contact  K.  Lesnar, 
(605)339-3633. 


WANTED  TO  BUY 


Sheridan  48P  or  72P  inserter  for 
daily  newspaper  operation.  Must 
be  in  good  operating  condition. 
Reply  Box  9627,  Editor  & 
Publisher. 
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HELP 

WMTED 


_ ACADEMIC _ 

ADVISER/INSTRUCTOR:  Oversee  busi¬ 
ness  and  advertising  for  award-winning 
Student  Publications,  teach  one  class 
each  term.  Prefer  MA/MS,  three  years 
experience.  Contact  Dr.  John  David 
Reed,  Journalism,  Eastern  Illinois 
University,  Charleston  IL  61920,  by 
Jan.  30,  1986.  EO/AA  employer. 

BROADCASTING  ASSISTANT  PROFES- 
SOR,  TENURE  TRACK,  beginning  Fall 
quarter  1986  (Sept.  22).  Courses  to  be 
taught  include:  Broadcast  production/ 
direction,  broadcast  news  preparation 
and  dissemination,  radio/TV  workshop. 
Candidate  will  advise  on-campus  radio 
facility,  and  will  develop  contacts  with 
Bay  Area  broadcast  media.  Nine- 
months  academic  year;  salary  range 
$23,000-$28,000,  depending  on 
candidate's  qualifications.  M.A. 
required;  Ph.D  preferred,  together  with 
university-level  teaching  and  media 
experience.  Applications  after  this  date 
may  be  considered  if  no  qualified  appl¬ 
icants  have  applied.  Applicants  should 
send  letter  of  application,  vitae,  and 
three  letters  of  recommendation  tO:  Dr. 
Thomas  S.  McCoy,  Chair,  Search 
Committee,  Department  of  Mass 
Communication,  California  State 
University,  Hayward,  CA  94542, 

EXPERIENCED  newspaper  adviser, 
teacher  needed  for  tenure-track,  news/ 
editorial  position  beginning  August 
1986.  Will  teach  two  courses  per 
semester  and  advise  the  twice-weekly, 
8-to-16  page  broadsheet  newspaper. 
Will  supervise  staff  of  25,  monitor 
advertising/business  functions  and 
circulation.  Instructor/Assistant  rank. 
Master's  required,  Ph.D.  preferred. 
Salary  competitive  and  contingent  upon 
contracted  months  and  experience. 
Send  letter,  vita  and  three  letters  of 
recommendation  by  February  1,  1986, 
to  Chairman,  Department  of  Journal¬ 
ism,  Southern  Station,  Box  5121, 
University  of  Southern  Mississippi, 
Hattiesburg,  MS  39406-5121.  AA/ 
EOE. 


FACULTY  OPENING  for  beginning  and 
advanced  magazine  writing,  general 
reporting  and  editing  courses.  Must 
have  extensive  professional  experience. 
Graduate  degree  preferred.  Salaries 
competitive.  Appointment  effective 
August  16,  1986.  Application  deadline 
March  1,  1986.  Applicants  should  send 
letter  of  application,  vita  and  three 
references  to  Dr.  Henry  T.  Price, 
College  of  Journalism,  University  of 
South  Carolina,  Columbia,  SC  29208. 
Equal  Opportunity  and  Affirmative 
Action  Employer. 

FACULTY  POSITION  to  teach  courses  in 
advertising  and  develop  newly  formed 
advertising  sequence.  College  of 
Communications  is  an  accreditied  unit 
with  programs  in  advetising,  news 
editorial,  public  relations,  photojournal¬ 
ism,  community  journalism  and  radio/ 
television.  Ph.D.  preferred.  Master's 
required  with  professional  experience. 
Application  deadline:  March  14,  1986. 
Equal  Opportunity/Affirmative  Action 
Employer  M/F.  Send  resume  and  list  of 
references  to  Joel  Gambill,  Department 
of  Journalism  and  Printing,  Arkansas 
State  University,  State  University  AR 
72467. 


HELP  WANTED 


ACADEMIC _ 

GRADUATE  FELLOWSHIPS  available 
for  study  on  MA  or  Ph.D  in  journalism 
with  health  and  nutrition  emphasis. 
$5,000  per  year  to  begin  fall  1986. 
Send  resume  and  brief  summary  of  j 
career  goals  by  Febuary  15th  to 
Missouri  Health  and  Nutrition  Journal¬ 
ism  Program,  PO  Box  838,  School  of 
Journalism,  University  of  Missouri, 
Columbia  MO  65205.  (314) 
882-2880. 


JOURNALISM.  TENURE  TRACK  POSI¬ 
TION.  Ph.D  preferred,  journalism 
experience,  potential  as  successful 
teacher  and  researcher  for  department 
of  550  undergraduate  m^ors;  graduate 
program  to  start  fall  1986.  Rank  and 
salary  dependent  upon  qualifications. 
Deadline  for  application,  February  21, 
1986.  Send  letter  of  application  and 
curriculum  vita  to:  Dr.  Larry  Lorenz, 
Chairmen,  Department  of  Communica¬ 
tions,  Loyola  University,  New  Orleans, 
LA  70118.  Loyola  University  is  an  affir¬ 
mative  action/equal  opportunity 
employer. 

I  MEDIA  WRITING  position  to  be  filled 
!  August  1 986  at  assistant  professor 
(tenure  track)  or  lecturer  (not  tenurable) 
level  depending  on  qualifications. 
Successful  candidate  will  teach  various 
writing  courses  and  other  courses  in 
area  or  interest.  For  assistant  professor 
rank:  Ph.D.  in  journalism/mass  commu¬ 
nication.  Professional  background, 
university-level  teaching  experience 
and  evidence  of  research  ability  desir¬ 
able.  ScholarlWcreative  productivity, 
supervision  of  interns  and  graduate 
students,  and  general  university  and 
community  service  will  be  expected.  For 
lecturer:  Master's  with  strong  profes¬ 
sional  background.  Four-class/semester 
teaching  load  in  lieu  of  other  activity. 
Sala|7  depends  on  qualifications.  Send 
application  letter,  vita,  and  three  letters 
I  of  recommmendations  to  Dr.  Barbara 
Cloud,  Department  of  Communication 
Studies,  University  of  Nevada,  Las 
Vegas  NV  89154.  Review  of  appiica- 
tions  will  begin  March  1,  1986,  and 
continue  until  the  position  is  filled. 
UNLV  is  an  equal  oppiortunity/ 
affirmative  action  employer. 

MICHIGAN  STATE  UNIVERSITY  School 
of  Journalism  Graduate  Teaching  Assis¬ 
tants  begining  Fall  1986.  Teach  photo¬ 
journalism,  reporting  or  editing.  Must 
be  enrolled  in  M.A.  program  in  journal¬ 
ism.  Desire  persons  with  professional 
media  experience.  Contact  Howard 
Bossen,  School  of  Journalism,  305 
Communication  Arts  Building,  Michi¬ 
gan  State  University  ,  East  Lansing,  Ml 
48824-1212.  Michigan  State  Universi¬ 
ty  is  an  equal  opportunity/affirmative 
action  institution. 

E&P  Classified 
Advertising 
11  W.  19th  St. 
New  York,  NY 
10011. 

ROOSEVELT  UNIVERSITY  seeks  visit¬ 
ing  assistant  or  associate  professor  for 
development  of  electronic  newsroom 
and  new  and  revised  curriculum  under 
federal  grant.  Master's  or  Ph.D  with 
minimum  two  years  experience 
required.  Initial  one-year  ap^intment; 

I  renewal  possible.  To  $30,000  for 
12-month  contract.  No  teaching  duties 
for  at  least  one  semester.  Application 
deadline  March  15.  Affirmative  action, 
equal  opportunity  employer.  Applica¬ 
tions  to:  (;harles-(jene  McDaniel,  Chair¬ 
man,  Department  of  Journalism, 
Roosevelt  University,  430  S.  Michigan 
Ave.,  Chicago  II  60605. 


HELP  WANTED 


ACADEMIC 


NOTICE 

Two  full-time  positions  open.  Journal¬ 
ism  Department,  San  Francisco  State 
University,  beginning  September  1986. 
'Tenure-track  assistant  or  associate 
professor,  depending  on  qualifications, 
to  teach  basic  and  advanced  editing, 
reporting,  writing. 

*C)ne-year  lecturer  in  design,  graphics, 
photojournalism.  Candidate  must  have 
extensive  professional  experience  on 
newspapers  or  magazines.  Bachelor  or 
master's  degree  if  candidate  also  has 
six  to  ten  years  experience.  Alternative- 
,  a  Ph.D.  with  four  years  experience. 
Previous  teaching  preferred. 

The  department,  which  is  accredited, 
has  three  programs — news  editorial, 
magazine,  photojournalism.  Students 
have  won  regional  and  national  awards 
for  investigative  reporting,  magazine 
writing,  photojournalism. 

Send  letter  of  applicatin,  vita,  samples 
of  work  as  a  journalist  and  syllabus  of 
course  in  candidate's  area  of  strongest 
expertise  to:  Betty  Medsger,  Chair, 
Journalism  Department,  San  Francisco 
State  University,  1600  Holloway  Ave., 
San  Francisco,  CA  94132.  Call 
415/469-2663.  Deadline:  Feb.  15, 
1986.  An  equal  opportunity/affirmative 
action  employer. 

POSITION  ANNOUNCEMENT 
Kent  State  University  is  seeking  appli¬ 
cations  for  two  tenure-track  news- 
editorial  positions  with  a  rank  of  assis¬ 
tant  or  associate  professor.  Candidates 
for  the  first  position  should  have  the 
ability  to  teach  public  affairs  reporting 
and  other  advanced  writing  and  report¬ 
ing  classes,  and  should  have  interest  in 
serving  as  editorial  adviser  for  the  Daily 
Kent  Sater.  Master's  degree  and  five 
years  experience  expected;  bachelor's 
degree  and  outstanding  professional 
experience  will  be  considered.  Candi¬ 
dates  for  the  second  position  should  be 
able  to  teach  undergraduate  and  gradu¬ 
ate  skills  courses  and  to  direct  master's 
research.  Must  also  have  background  to 
teach  in  one  or  more  of  the  following 
areas:  mass  media  law,  ethics,  history, 
theory  or  research  methods.  Ph.D.  and 
a  minimum  of  three  years  professional 
print  news  experience  required.  A.B.D. 
acceptable  with  assurances  that  docto¬ 
rate  will  be  completed.  Salaries  negoti¬ 
able.  Appointments  effective  Fall 
1986.  Send  letter  of  application,  vita, 
transcript  and  three  letters  of  recom¬ 
mendation  to  Dr.  Joseph  Harper,  Direc¬ 
tor,  School  of  Journalism,  Kent  State 
University,  Kent,  Ohio,  44242.  Dead¬ 
line:  Feb.  28, 1986.  Kent  State  Univer¬ 
sity  is  an  affirmative  action/equal 
opportunity  employer  and  specifically 
invites  and  encourages  applications 
from  women  and  minorities. 


WASHBURN  UNIVERSITY,  instructor 
or  assistant  professor  of  journalism. 
Nine-month  tenure-track  position, 
available  August  1986.  M.A.  required 
Ph.D.  required  for  assistant  professor 
rank.  Professional  experience  and 
teaching  record  desirable.  Individual 
must  be  prepared  to  assist  in  develop¬ 
ing  print/electronic  journalism  program. 
Duties  include  one-fourth  time  advisor 
to  campus  newspaper  and  yearbook, 
three-fourths  time  teaching  responsibil¬ 
ities  in  journalism.  Candidate  must 
have  strong  applied  orientation  and  be 
willing  to  pursue  scholarly  activities. 
Salary  commensurate  with  qualifica¬ 
tions 

and  experience.  Application  deadline 
February  1,  1986  or  until  suitable 
candidate  is  identified.  Send  profes¬ 
sional  resume,  letter  of  interest  and 
three  letters  of  recommendation  to 
Frank  Chorba,  Chair,  Center  For  Media 
and  Commmunication  Studies,  Wash¬ 
burn  University,  Topeka  KS  66621 
(913)295-6380.  Washburn  University 
is  an  Equal  Opportunity  /Affirmatiove 
Action  Employer. 


HELP  WANTED 


I _ ACADEMIC _ 

j  SOUTH  DAKOTA  STATE  UNIVERSITY 
I  is  seeking  an  assistant  or  associate^’ 
{  professor  who  will  serve  as  director  ofi 
!  the  South  Dakota  High  School  Press 
I  Association  and  will  teach  in  an 
I  academic  area.  The  High  School  Press 
I  program  includes  convention,  summer 
I  worKshops,  newsletter  and  contests. 

I  Teaching  may  be  in  public  relations, 
j  news  editorial  or  advertising.  Tenure 
I  track.  Salary  and  rank  negotiable.  Begin 
I  August  1986.  PhD  preferred.  Masters 
required.  Scholastic  journalism  and 
professional  journalism  experience 
desireable.  Accreditied  department. 
Send  resume  and  names  of  three  refer¬ 
ences  to  Richard  Lee,  Head,  Depart¬ 
ment  of  Journalism,  SDSU,  Brookings, 
SD  57007-0596.  Deadline  Feb.  10, 
1986,  or  until  filled.  An  equal 
opportunity/affirmative  action 
employer. 

i  TENURE  TRACK  assistant  or  associate 
I  professor  sought  for  new,  vigorous 
I  Department  of  Communication 
i  Studies  to  begin  September  1986. 

I  Primary  duties  include  teaching  print 
journalism  courses,  and  department- 
!  wide  courses  in  mass  media  and  socie¬ 
ty,  communication  theory,  and  media 
law/ethics.  The  ideal  candidate  will 
have  solid,  recent  journalism  experi¬ 
ence,  as  well  familarity  with  related 
{  areas  such  as  public  relations  and 
advertising.  Cortland  emphasis  advise- 
!  ment  and  interaction  with  students,  as 
well  as  department  and  college-wide 
I  participation,  competitive  salary, 

:  potential  for  personal  and  professional 
I  growth,  and  a  collegial  faculty.  Ph.D, 
college  teaching  experience,  and 
research  interest  required.  The  college 
is  an  Affirmative  Action,  Equal  Oppor¬ 
tunity  Employer.  Send  cover  letter, 

I  resume,  and  three  letters  of  recommen- 
j  dation  by  Febuaro  15,  1986,  to:  Jane 
Rhodes,  Search  Clommittee,  Communi¬ 
cations  Studies,  SUNY  Cortland,  PO 
Box  2000,  Cortland  NY  13045. 

THE  DEPARTMENT  OF  JOURNALISM 
of  the  University  of  Wisconsin-Oshkosh 
seeks  to  fill  a  vacancy  at  the  assistant/ 
associate  professor  level  in  its  news- 
editorial  sequence  for  Fall  Semester, 

I  1986.  The  position  is  tenure-track; 

I  salajy  is  competitive.  Course  responsi¬ 
bilities  include  news  writing,  editing, 
reporting,  and  feature  writing;  there  is  a 
!  possibility  of  course  development  to 
take  advantage  of  applicant's  interests 
and  experience.  A  doctrate  is  preferred, 
but  a  master's  with  signficant  and 
recent  professional  experience  is 
necessary. 

The  university  has  a  special  fund  for 
supporting  faculty  research  and  profes¬ 
sional  growth  and  development.  Facutly 
are  supported  in  seeking  extramural 
funding  where  appropriate. 

Please  send  a  letter  of  application,  vita, 
and  names  of  three  references  to  Gary 
Coll,  Department  of  Journalism,  UW- 
Oshkosh,  Oshkosh,  Wl  54901.  screen¬ 
ing  of  candidates  will  begin  Febuary  15. 

The  University  of  Wisconsin  Oshkosh  is 
an  Affirmative  Action/Equal  Opportuni¬ 
ty  employer. 


ADMINISTRATIVE 

DIRECTOR  OF  SALES 
Immediate  opening  on  West  Coast  for 
an  aggressive  manager.  Should  be  a 
motivator  and  goal  oriented.  We  are  a 
known  company  with  excellent  benefits. 
Please  submit  current  resume  and 
salary  history  in  confidence  to  Box 
9590,  Editor  &  Publisher. 

GENERAL  MANAGER  with  strong  adv. 
sales  background  for  expanding  NYC 
based  group  of  weekly  newspapers  and 
shoppers.  Box  9567,  Editor  & 
Publisher. 
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HELP  WANTED 


HELP  WANTED 


ADMINISTRATIVE 


CONTROLLER/CFO  for  small  growth- 
oriented  Zone  3  newspaper  group.  CPA 
preferred.  Five-10  years  experience  in 
management  including  computer  appli¬ 
cations,  cash  management  and  finan¬ 
cial  reporting.  Strong  people  skills. 
Excellent  fringe  benefits  and  compen¬ 
sation  package.  Send  details  of  profes¬ 
sional  achievements  full  resume,  refer¬ 
ences,  salary  requirements  to  Box 
9585,  Editor  &  Publisher. 


NEWSROOM 

MANAGEMENT  $30-$40,000 

Our  client  is  seeking  a  journalist  exper¬ 
ienced  in  newsroom  management  for  a 
top  editorial  position  on  his  daily  and 
Sunday  newspaper  in  the  suburbs  of  a 
major  metropolitan  area. 

The  journalist  he  seeks  will  have  a  love 
of  the  language  and  the  ability  to  distin¬ 
guish  news  from  puff.  He  will  be 
responsible  for  the  day  to  day  perfor¬ 
mance  of  26  news  professionals, 
layout,  stroy  generation,  edition  produc- 
tion,  and  budgeting.  Salary  is 
$30-$40,000  with  an  excellent  benefit 
package.  All  replies  in  confidence  to: 
AL  RICHARDSON 
GORDON  WAHLS  COMPANY 
610  East  Baltimore  Pike,  PO  Box  905 
Media,  Pennsylvania  19063 
(215)  565-0800 


PUBLISHER/GENERAL  MANAGER 
Rapidly  growing  suburban  newspaper 
group  is  seeking  a  publisher  for  its  east¬ 
ern  production  facility.  You  would  be 
responsible  for  a  daily  and  two  shopping 
guides  with  a  total  circulation  of  over 
32,000.  Applicants  must  possess 
excellent  people  skills  and  be  able  to 
lead  and  motivate  staff  of  approximately 
40.  This  position  reports  directly  to  the 
president  of  our  company.  Minimum  of 
five  years  newspaper  management 
experience  requir^.  Competitive  salary 
plus  bonus  and  benefit  package.  Send 
resume  in  confidence  to  Box  9583, 
Editor  &  Publisher. 


PUBLISHER  for  successful  group- 
owned  Zone  3  weekly.  Five  years 
management  plus  significant  strength 
in  editorial  and/or  advertising.  Strong 
people  skills.  Excellent  opportunity  for 
right  person.  Send  list  of  personal 
achievements,  resume,  references  and 
salary  requirements  to  Box  9587, 
Editor  &  Publisher. 


ZONE  4  CHAIN  seeking  general  mana- 
ers  for  two  of  its  larger  weeklies, 
trengths  should  be  in  advertising  sales 
and  community  relations.  Some  experi¬ 
ence  in  commercial  printing  helpful. 
These  operations  call  for  the  general 
manager  to  be  the  top  advertising 
producer.  Quality  family-living  areas. 
Box  9576,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  DIRECTOR 
Growing  Zone  1  group-owned  daily  has 
an  opening  for  a  seasoned  manager  with 
competitive  market  experience.  Posi¬ 
tion  requires  imaginative  self-starter 
with  demonstrated  marketing  skills  and 
the  ability  to  train  and  motivate  staff. 
Excellent  opportunity  for  the  right 
person  to  move  up  in  progressive, 
nation-wide  group.  Salary  and  bonus  to 
28,000  plus  with  excellent  benefit 
package.  Send  resume  and  cover  letter 
stating  qualifications  in  complete  confi¬ 
dence  to  Box  9594,  Editor  &  Publisher. 


ADVERTISING  SALES  MANAGER  ROP 
display/insert  sales.  We’re  the  leader  in 
a  highly  competitive  East  Coast/ 
suburban  market.  Looking  for  a  dynam¬ 
ic  leader  to  motivate  and  manage  our 
30  person  staff.  Enthusiasm,  fresh 
ideas  and  loyality  are  the  key  ingre¬ 
dients.  Write  Box  9618,  Editor  & 
Publisher. 


_ ADVERTISING _ 

AD  DIRECTOR  needed  for  mid-sized 
daily  in  fiercely  competitive  mid- 
america  market.  Candidate  must  be 
able  to  motivate  sales  staff  of  25  to 
reach  higher  and  higher  goals  for  this 
growth  oriented  newspaper.  Candidate 
must  have  proven  sales  management, 
TMC  and  major  account  experience. 
Salary  plus  incentive  bonus  and  excel¬ 
lent  benefits  make  this  an  outstanding 
opportunity  for  the  right  individual. 
Send  current  resume  and  salary  history 
to  Box  9611,  Editor  &  Publisher. 


AD  MANAGER/GENERAL  MANAGER 
Family-owned  publishing  woup  needs 
experienced  ad  manager  for  Zone  5, 
county  seat, twice  weekly  plus  sister 
weekly  and  TMCs  (located  near  metro¬ 
politan  area).  Prior  experience  or 
demonstration  of  ability  will  lead  to 
general  manager's  position.  Salary 
commensurate  with  experience.  Apply 
by  resume  stating  salary  history  and 
expectations  to  Box  9561.  Editor  & 
Publisher. 


ADVERTISING  DIRECTOR  I 
We  are  a  Zone  2  smaller  daily  with  two 
weeklies  and  two  speciality  products 
looking  for  an  imaginative,  aggressive 
sales  director.  The  right  candidate 
should  be  a  hands-on  manager  able  to 
conceive,  implement  and  complete 
solid  sales  promotions,  recruit  and 
develop  quality  people  as  well  as  train 
and  motivate  our  existing  staff.  The. 
right  person  will  develop  a  high 
community  profile  and  enjoy  living  in  a 
resort  oriented  town. 


CLASSIFIED  ADVERTISING 
MANAGER 

Medium-sized,  Zone  1  daily  seeks  an 
experienced  person  to  oversee  all  facets 
of  our  extremely  busy  classified  and 
classified  display  operation.  Competi¬ 
tive  market  with  growth  potential. 
Excellent  salary,  bonus  and  benefit 
package  await  the  right  candidate. 
Send  resume,  including  salary  history, 
to  Box  9623,  Editor  &  Publisher. 


EXPERIENCED  SALESPERSON  who 
can  evidence  successful  sales  record  to 
handle  a  list  of  national  and  local  adver¬ 
tising  agencies  and  clients  for  the  top 
newspaper  in  one  of  the  Sun  Belt’s 
choice  markets.  Salary  plus  commis¬ 
sion.  Attractive  benefits  package. 
Newspaper  advertising  experience  a 
must.  Send  current  resume  to  Paul 
Connelly,  the  Charlotte  Observer,  PO 
Box  32188,  Charlotte  NC  28232.  EOE. 


EXPERIENCED  NEWSPAPER  sales 
manager  needed  to  fill  unique  career 
position  as  advisor  to  group  division 
advertising  managers.  Prefer  experi¬ 
ence  in  both  classified  and  retail  sales. 
Promotion  experience  an  added  advan¬ 
tage.  Experience  in  small  and  medium 
markets  an  essential  requirement. 
Weekly  travel  from  Midwest  based- 
home  weekends.  Position  offers  future 
growth  opportunity.  Send  complete 
resume  with  salary  history  in  complete 
confidence  to  Box  96(J2,  Editor  & 
Publisher. 


MARKETING  AND  ADVERTISING 
MANAGER  needed  for  2  weekly  news¬ 
papers  and  3  shoppers  in  central  New 
York  area.  Must  be  able  to  manage  staff 
of  7  people,  duties  to  include  major 
account  selling  as  well  as  planning  and 
organizing  activities  of  sales  staff.  Write 
Box  9613,  Editor  &  Publisher. 

NEWSPAPER  AD  MANAGER 
Magazine  is  expanding  its  Display  & 
Classified  depts.  Seeks  take-charge, 
hardworking,  highly  motivated  sales 
manager  with  a  proven  track  record  in 
space  sales.  Outstanding  opportunity  to 
work  with  extensive  sales  tools  &  excel¬ 
lent  back-up.  R.apid  earnings,  growth 
with  good  base,  high  commission  + 
txinuses.  Mr.  Daniels  (212)868-1417. 
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ADVERTISING 


EXPERIENCED  RETAIL 

AD  MANAGER  | 

Mid-west  newspaper  is  seeking  an  I 
experienced  professional  with  proven  1 
managerial  experience,  a  strong  record 
of  achievement  to  lead,  motivate,  and 
train  a  veteran  retail  sales  staff  plus 
budgeting  experience.  Salary  commen¬ 
surate  with  experience  plus  commis¬ 
sion.  Excellent  company  benefits.  Send 
resume,  salary  history,  requirements 
and  references  to  Box  9582,  Editor  & 
Publisher.  Equal  opportunity  employer. 


SHOPPER  CAREERS 
President,  Eastern  US,  lOOK 

General  Manager,  Zone  2,  85K 

General  Manager,  Zone  6,  80K 

Director  of  Sales,  Zones  4-9,  60K 

Sales  Managers,  Zones  2-9,  40K 

Sales  Reps,  Zones  1-9,  Open 

Production  Positions,  Zones  1-9,  Open 


Please  call  (818)  881-0271  or  send 
resume  to: 

MULTI-MEDIA  ENTERPRISES 
5699  Kanan  Road 
Agoura  Hills,  CA  91301 


SOUTH  EAST  FLORIDA  DAILY  needs 
classified  phone  room  supervisor  with 
knowledge  of  newspapers  sales.  Must 
be  a  leader  with  ability  to  keep  phone 
sales  personnel  trained  and  motivated. 
Must  be  willing  to  persue  new  business, 
and  follow  through  on  all  special  sales 
projects.  Send  resume  and  salary 
history  to  Box  9634,  Editor  & 
Publisher. 


WE  DON’T  WANT  just  anybody  for  our 
advertisng  manager.  Our  5-day  daily 
(7000)  and  10,000  TMC  weekly  in 
Zone  7  need  aggressive  self-starter  to 
handle  some  accounts,  inspire  a  staff  of 
6,  and  work  closely  with  other  depart¬ 
ments  in  planning  ROP  and  special 
editions.  We  need  a  creative,  outgoing 
person  who  wants  an  active  role  in 
community  as  well  ad  business.  We  may 
launch  Sunday  edition  in  fall.  We’ll 
consider  all  levels  of  experience,  but  we 
don’t  want  a  beginner.  Salary  starts  at 
hign  20s,  plus  benefits.  If  you  can  give 
orders,  set  standards  of  excellence  and 
stick  to  them,  send  your  resume,  clips 
anc  letter  of  introduction  tO:  Box  9620, 
Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


NON-SUBSCRIBER  PRODUCT 
SALES  PROFESSIONAL 
One  of  Americas’s  most  prestigious 
daily  and  Sunday  newspapers  located  in 
dynamic  Zone  4  metropolitan  growth 
market  is  seeking  shirt-sleeve  ad^rtis- 
I  ing  sales  professional.  Highly  motivated 
and  goal  oriented  individual  will  have 
total  advertising  sales  and  supervisory 
responsibilities  for  well  established  and 
respected  weekly  non-subscriber 
,  newspaper. 

A  challenging  and  rewarding  positioin 
offering  an  excellent  career  opportunity. 
Send  comprehensive  resume  to  Box 
9591,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
Are  you  a  person  on  the  way  up  in  the 
newspaper  advertising  business?  Do  you 
I  welcome  challenge  and  seek  an  oppor- 
I  tunity  to  prove  your  management  skills? 

;  If  so,  this  may  be  the  right  opportunity 
;  for  you. 

I  We  need  an  aggressive  RAM  who  is 
I  readv  to  reach  ror  high  personal  and 
j  staff-wide  performance.  Should  have 
I  some  prior  successful  management 
'  experience  and  the  desire  to  win  in  a 
I  competitive  market.  You  will  direct  the 
daily  activities  of  a  dozen  territory  sales 
reps,  spearhead  special  sections  and 
I  maintain  personal  contacts  with  impor- 
I  tant  accounts.  You’ll  have  the  support 
I  of  marketing,  research  and  promotion 
{  departments  at  an  outstanding  50,(X)0 
I  circulation  daily  that  is  a  market  leader. 

I  This  Zone  2  newspaper  is  part  of  (^pitol 
I  Cities  Communications.  We  offer 
'  competitive  salary,  performance  bonus 
I  and  excellent  fringe  benefits,  as  well  as 
an  attractive  low-cost  area  in  which  to 
live. 

If  you’re  interested,  write  to  Box  9574, 
Editor  &  Publisher.  Equal  Opportunity 
Employer. 


I  SALES  DIRECTOR 

{ A  unique  position  for  the  person  that 
'  has  advertising,  circulation  and  market- 
!  ing  background.  This  position  will  have 
I  the  responsibility  to  totally  "sell"  the 
I  newspaper.  The  circulation  and  adver¬ 
tising  managers  will  report  to  the  Sales 
j  Director.  The  Day  is  a  40,000  daily  and 
I  Sunday  AM  independent  newspaper.  A 
proven  track  record,  exceptional  mana- 
^gerial  ability,  excellent  academic 
I  credentials,  and  a  high  degree  of  moti- 
I  vation  and  creativity  is  a  must  for  this 
'  position.  Excellent  salary  and  benefits 
I  go  with  this  position.  Send  resume  and 
[salary  history  only  to  Richard  Flath, 
INew  London  Day,  PO  Box  1231,  New 
I  London  CT  06320.  An  Equal  Opportun- 
I  ity  Employer. 


CLASSIFIED 

TELEMARKETING  MANAGER 

The  Hartford  Courant,  a  major  New  Eng'land  newspaper,  has 
a  telemarketing  manager’s  position  available  in  classified 
advertising 

The  position  will  require  an  individual  with  strong  skills  in 
the  development  and  implementation  of  sales  programs  and 
incentive  packages.  The  ability  to  motivate  an  aggressive 
sales  staff  and  a  strong  track  history  in  the  acquisition  of  new 
business  also  required. 

The  ideal  candidate  should  have  3  to  5  years  managerial 
experience  plus  a  strong  telemarketing  backg^und.  If  you 
are  a  creative,  high-energy  achiever  who  enjoys  the  chal¬ 
lenge  of  competition  and  possesses  the  skills  to  manage  and 
motivate  a  successful  telemarketing  team,  please  send  de¬ 
tailed  resume  with  salary  history  and  career  objective  to: 
Michael  Steeves,  Human  Resources  Department,  The  Hart¬ 
ford  Courant,  285  Broad  St.,  Hartford  CT  06115.  Equal 
Opportunity  Employer. 


HELP  WANTED 

HELP  WANTED  j 

HELP  WANTED 

HELP  WANTED 

ADVERTISING 

CIRCULATION  \ 

EDITORIAL  I 

EDITORIAL 

SALES  MANAGER 

Enthusiasm,  drive,  and  solid  sales 
management  skills  are  required  for  this 
retail  sales  manager  position.  You  would 
manage  a  staff  of  15  at  this  Mid¬ 
western  daily  and  be  responsible  for 
daily  TMC  and  special  promotion  sales. 
Best  of  all,  the  chance  for  advancement 
is  excellent  and  the  salary,  overrides 
and  benefits  meet  all  the  r^uirements 
of  a  performance  minded  professional. 
Send  resume  to  Box  9612,  Editor  & 
Publisher. 


RETAIL  MANAGER 

Pennsylvania  30,000  daily  and  Sunday 
seeks  retail  manager  to  supervise  10 
sales  reps.  Excellent  incentive  pay  to 
aggressive,  streetwise  manager  who  can 
train  and  motivate  plus  develop  sales 
ideas,  material.  Resume  and  three 
references  to  Box  9569,  Editor  & 
Publisher. 


ARTIGRAPHICS 

NEWSROOM  ARTIST 
The  Naples  Daily  News  needs  an  exper¬ 
ienced  artist  who  can  handle  all  forms 
of  graphics,  maps,  charts  and  other 
types  of  art  work.  This  is  a  full-time 
position  with  good  pay,  benefits.  Send 
resume,  samples  of  work  to  George 
Cecil,  Naples  Daily  News,  Po  Box 
7009,  Naples  FI  33940. 


_ CIRCULATION _ 

ASSISTANT  MANAGER 
We  are  seeking  an  ambitious,  aggres¬ 
sive  individual  to  fill  the  position  of 
assistant  circulation  manager  at  our 
Zone  5,  26,000  daily,  30,000  Sunday 
newspaper.  Must  be  strong  in  all  phases 
of  circulation  management  including 
carrier  recruitment,  collections,  DM 
training  and  sales.  Salary  and  commis¬ 
sion  with  first  year  potential  in  low 
$20’s.  Send  resume  stating  salary 
history  and  job  acomplishments  to  Box 
9614,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR  for  growing 
12,000  circulation  morning  daily  and 
25,000  free  circulation  shopping 
guide.  We're  aggressive  and  people 
oriented.  Offering  full  benefit  package 
plus  opportunity  to  grow  with  our  group. 
Zone  5.  Send  resume,  compensation 
history  to  Box  9579,  Editor  & 
Publisher. 


CIRCULATION  DIRECTOR 
Progressive  middle  Tennessee  15,000 
daily  and  17,000  Sunday  is  seeking  an 
experienced  circulation  director  with 
strong  marketing  and  sales  background. 
Position  includes  the  usual  sales, 
service  and  collection  duties  with 
special  emphasis  on  increase  market 
share.  Must  have  mailroom  knowledge 
and  TMC  experience.  If  you’d  like  to 
join  in  an  amressive  management  team 
on  this  quality  daily,  then  write  us.  Tell 
us  about  your  educational  background, 
your  experience,  salary  history  and 
expectations.  Sell  yourself  to  us.  Send 
resume  to  Pete  Bennett,  Publisher, 
Daily  News  Journal,  PO  Box  68, 
Murfreesboro,  TN  37133-0068. 


CIRCULATION  SALES  REPS  wanted  for 
Eastern  seaboard  lucrative  territories. 
We  are  a  leader  in  our  industry  and  want 
to  talk  to  you  if  you:  1)  enjoy  selling;  2) 
enjoy  people;  3)  enjoy  travel.  We  are  a 
full-line  supplier.  Draw,  commissions, 
expenses.  Join  us  and  you  will  have  a 
job  which  allows  you  to  set  your  own 
schedule  and  meet  the  goals  which  you 
set.  Box  9605,  Editor  &  Publisher. 

CIRCULATION  DIRECTOR  sought  for 
medium-sized  Zonr  4  daily  in  growth 
area.  Small  city,  suburban,  rural  deliv¬ 
ery.  Emphasis  not  only  on  growth,  but 
on  subscriber-carrier  relations.  Excel¬ 
lent  career  opportunity  in  showcase 
area.  Box  9575,  Editor  &  Publisher. 


CIRCULATION 

DIRECTOR 

We  are  a  leading  Southeast  newspaper 
with  combined  daily  circulation  in 
excess  of  100,000.  We  want  an  aggres¬ 
sive  marketing-oriented  manager  to 
help  us  continue  to  increase  our  share 
of  readers.  Must  have  professional 
experience  and  a  four-year  degree. 
Comprehensive  compensation  and  relo¬ 
cation  package.  Send  reesume  to  Box 
9597,  Editor  &  Publisher. 

CIRCULATION  MANAGER.  Exper- 
ienced  shirt-sleeve  circulator  sought  as 
addition  to  our  existing  management  as 
part  restructuring  for  Michigan-based 
newspaper/magazine  publishing  group. 
Conversion,  promotion,  TMC  paid  know¬ 
ledge  helpful.  Computer  knowledge  a 
plus.  This  is  a  position  for  aggressive 
person  who  enjoys  competition  and 
chance  to  make  professional  mark. 
Resume  to  D.P.  Hohendorf,  Box  14, 
Union  Lake  Ml  48085. 


CIRCULATION  MANAGER  WANTED 
Paid  circulation  weekly  newspaper 
(under  10,000)  plus  large  group  of 
shoppers  (over  50,000)  need  a  top 
person  to  run  this  department.  Rapid 
growth  on  line  for  '86.  Must  have 
management  experience  with  free 
distribution  and  paid  papers  but  will 
consider  a  #2  person  who  wants  to 
move  up.  $20,()00  annually  and  up 
depending  upon  experience,  fringe 
benefits.  Zone  5.  Box  9624,  Editor  & 
Publisher. 


Cl  RCU  LATION  M  ANAGER- 
publications-we  are  one  of  the  fastest 
growing  health  care  publishers  in  the 
United  States.  Our  six  national  titles 
have  a  combined  circulation  of 
400,000.  We  are  seeking  an  exper¬ 
ienced  circulation  pro  to  head  up  part  of 
our  effort.  We  are  located  in  Waco, 
Texas,  a  desirable  "quality  of  life" 
community,  90  miles  from  iJallas  and 
110  miles  from  Austin.  Contact 
Rachael  Taylor,  assistant  to  the  Presi- 
dent,  817/776-9000. _ 

DISTRICT  SALES  MANAGER  -  30,000 
Plus  7-day  daily  newspaper.  Are  you  an 
experienced  circulation  person  who  is 
interested  in  a  challenge?  We  need 
managers  that  are  able  to  motivate  our 
current  adult  carrier  staff  to  generate 
sales,  provide  excellent  service,  and  to 
maintain  weekly  collections.  If  your 
strengths  are  geared  to  the  above  then 
send  resume,  including  salary  history, 
to  Terry  Wagner,  Circulation  Director, 
PO  Box  2078,  Clearwater  FL  33517. 


HOME  DELIVERY  MANAGER 
Sunny  California  major  metro  has  open¬ 
ing  for  Home  Delivery  Manager  to  over¬ 
see  department  of  50  PM  District 
Managers  and  supervisors.  If  you  appre¬ 
ciate  leadership  through  motivation 
rather  than  intimidation  and  believe 
your  management  role  is  to  make 
people  successful  and  if  you  have  more 
potential  rather  than  experience  you 
might  have  found  the  perfect  career 
opportunity.  Box  9632,  Editor  & 
Publisher. 


THE  FREDERICK,  MARYLAND  NEWS- 
POST  is  seeking  an  editorial  page 
editor,  news  editor  and  local  copy  chief. 
College  degree  and  three  to  five  years 
daily  exjjerience  required.  The  news¬ 
papers  (combined  circulation  37,500) 
cover  four  growing  counties  near 
Washington  and  Baltimore.  Send  appli¬ 
cations,  including  resume  work  exam¬ 
ples  and  cover  letter  explaining  your 
ualifications  to  Bob  Martin,  Managing 
ditor,  Frederick  News-Post,  Box  578, 
Frederick,  MD  21701 


EDITOR  &  PUBLISHER 
11  West  19th  Street,  NY  NY 
10011 


ARTS  EDITOR 

Daily  and  Sunday  newspaper,  100,000  I 
plus  circulation,  seeks  experienced  I 
entertainment  editor  for  culturally  rich 
East  Coast  city.  Supervise  staff  of  three 
plus  stringers.  Send  detailed  Resume,  I 
References,  clips  Box  9619,  Editor  &  | 
Publisher. 


ASSISTANT  MANAGING  EDITOR. 
Weekly  business  tabloid  seeks  special¬ 
ist  in  page  design  and  production.  Edit¬ 
ing  experience  also  necessary.  Resumes 
and  full  page  samples  of  layouts  to 
Brian  Tucker,  Editor;  Crain’s  Cleveland 
Business;  140  Public  Sq;  Cleveland  OH 
44114. 


ASSOCIATE  PUBLISHER-magazine- 
we  have  grown  dramatically  and  have 
achieved  national  leadership  in  the 
health  care  markets  that  our  publica¬ 
tions  serve.  Now  we  are  looking  for  a  day 
sales/editorial  prop  to  head  up  one  of 
our  divisions  and  assist  in  the  launch  of  ; 
a  new  related  publication.  We  are  locat- ' 
ed  in  Waco,  Texas,  a  desirable  "quality  I 
of  life"  community,  90  miles  from  Dal-  i 
las  and  110  miles  from  Austin.  Contact  I 
Rachael  Taylor,  assistant  to  the  Presi¬ 
dent,  (817)776-9000. 


AWARD-WINNING  SUNDAY  MAGA¬ 
ZINE  is  seeking  a  talented  writer/editor. 
Applicants  must  have  considerable 
experience  in  writing  features  of  all 
types  (investigative,  profile,  consumer, 
etc.)  and  lengths  (1,000-5,000 
words).  They  will  also  need  a  solid  back- 
round  in  copy  editing  and  rewriting, 
his  is  an  outstanding  opportunity  to 
work  on  a  major  metropolitan  daily  in 
the  highly  competitive  South  Florida 
market.  Send  resume  and  clips  to  Box 
9610,  Editor  &  Publisher. 


AWARD-WINNING  DAILY  newspaper  in 
beautiful  Northwest  Michigan  seeks 
applications  for  soon-to-open  reporting 
and  copy  editing  jobs.  We  will  have  two 
openings  for  "early  career"  copy  editors 
this  spring.  We  also  want  to  hire  a  veter¬ 
an  reporter  in  early  May.  Our  communi¬ 
ty  has  been  identified  as  one  of  the 
fastest  growing  regions  in  the  Mid-West. 
We  need  top-notch  journalism  to  help 
us  face  the  challenges  that  will  accom¬ 
pany  that  group.  We  are  a  member  of 
the  Ottaway  Newspaper  group,  and  we 
are  an  equal  opportunity  employer. 
Send  resume,  clips,  cover  letter  to  Jim 
Herman,  Editor,  Travers  City  Record- 
Eagle,  120  West  Front  St.,  Travers  City 
Ml  49684. 


BUSINESS  REPORTER 
The  Hartford  Advocate,  one  in  a 
210,000  circulation  chain  of  alterna¬ 
tive  newsweeklies,  needs  a  sharp  repor¬ 
ter  with  a  healthy  interest  and  resect 
for  business  issues.  Extensive  exerience 
not  required,  but  a  tight  writing  style 
and  ability  to  cut  through  jargon  are 
essential.  Resume  and  clips  to:  J. 
Zanca,  30  Arbor  St.,  Hartford  CT 
06106.  No  calls  please. 


COPY  EDITOR 

The  Southern  Illinoisan  a  32,000  daily 
is  looking  for  a  versatile  copy  editor  to 
work  on  a  universal  copy  desk.  This 
person  must  be  strong  in  the  area  of 
design,  demonstrate  solid  news  judge¬ 
ment  and  be  a  meticulous  editor.  Our 
newspaper  is  progressive  in  ifo  layout 
and  design  and  ambit.jus — given  the 
number  and  types  of  special  sections  it 
produces,  in  addition  to  its  three-zone 
daily  product.  Send  resume  and  sam¬ 
ples  of  layout  to  Personnel  Manager,  The 
Southern  Illinoisan,  PO  Box  2108,  Car- 
bondale  IL  62901. 


REPORTER:  Large  Long  Island  weekly. 
Local  politics  and  government.  Send 
resume  to:  Charles  S.  Adams,  Editor, 
Pennysaver  News  of  Brookhaven,  Inc., 
21  Commercial  Blvd.,  Medford  NY 
11763. 


COPY  EDITOR 

Aggressive  style-conscious  25,000  PM 
daily  in  the  soul-stirring  foothills  of 
northwest  Georgia  has  immediate  open- 
ning  for  an  energetic  senior  copy  editor 
with  an  unerring  eye  for  accuracy,  an 
ear  for  sparkling  writing,  a  feel  for  snap¬ 
py  headlines  and  a  head  for  news.  Three 
years  desk  experience  preferred. 
Competitive  salary.  Please  send  resume 
and  cover  letter  along  with  layout  and 
editing  samples  to  Gary  L.  Carter,  News 
Editor,  Rome  News-Tribune,  Drawer  F, 
Rome  GA  30161.  Afternoon  calls  only. 


COPY  EDITOR — Wordsmith  with  sharp 
layout  eye  for  PM  near  Washington. 
Recent  grads  apply.  Box  9616,  Editor  & 
Publisher. 


COPY  EDITOR 

Connecticut  morning  newspaper  seeks 
experienced  copy  editor.  Knowledge  of 
makeup  and  design  essential.  Excellent 
salary  and  benefit  package.  Send 
resume  to  Robert  Veillette,  Managing 
Editor,  Waterbury  Republican,  PO  Box 
2090,  Waterbury,  CT  06722-2090. 


DESIGN  GRAPHICS  EDITOR  to  layout 
pages  and  assist  staff  of  35,000  daily 
in  design  of  news,  feature  pages  and 
use  of  graphics.  Contact  Bert  Walter, 
Editor,  The  Dispatch,  409  39th  St., 
Union  City  NJ  07087.  (201) 
863-2000. 


DO-IT-ALL  general  assignment  repor¬ 
ters  needed  by  weekly  chain.  Want  self¬ 
starters  who  know  how  to  cover  the 
story,  write  it,  take  the  pictures  and  lay 
it  out.  Long  hours,  low  pay,  but  excel¬ 
lent  chance  to  gain  solid  experience. 
Letter,  resume,  clips  to  Bill  Doughty, 
Glades  Newspapers,  PO  Box  1236, 
Clewiston  FL  33440. 


EDITOR  FOR  LARGE  twin  weekly  with 
sister  free  weekly  publication.  iJegree 
with  minimum  2  years  experience,  posi¬ 
tion  requires  excellent  writing,  editing, 
photographic  and  layout  skills.  V[)T 
experience  helpful.  Staff  of  4  plus  strin¬ 
gers.  Salary  to  $25,000  based  on 
experience.  Send  resume.  Salary 
history  in  confidence  to  Larry  Davis, 
News  Media  Corporation,  211  East 
Highway  38,  Rochelle  IL  61068 
(815)562-4171. 


EDITOR 

For  Murfreesboro  Daily  News  Journal 
one  of  Tennessee’s  fastest  growing  dail¬ 
ies  and  member  publication  of  Morris 
Newspaper  Corporation  of  Savannah, 
Georgia.  Must  be  able  to  lead  and  direct 
a  staff  of  15  plus  and  possess  the 
personality  to  assist  the  publisher  in  the 
communi^.  Position  requires  writing, 
editing  and  layout  skills.  Please  send 
resume  and  salary  requirements  to  Pete 
Bennett,  Publisher,  Daily  News  Journal, 
PO  Box  68,  Murfreesboro,  TN 
37133-0068. 


EDITOR.  Here  is  an  opportunity  to  help 
create  the  identity  of  a  boom  area’s 
newspaper.  We  will  start  publishing  a 
new  weekly  early  next  year  in  the  Sun 
Belt.  If  you  have  the  necessary  back¬ 
ground  of  management,  editing,  writ¬ 
ing,  community  involvement  and  layout 
skills,  please  respond  quickly  with 
complete  resume  including  references 
and  salary  expectation.  Box  9592, 
Editor  &  Publisher. 


EDITORS  ASSOCIATION 
MINORITY  AFFAIRS  DIRECTOR 
Newspaper  professional  association 
seeks  journalist  with  experience  in 
minorities  issues  to  staff  nationwide 
minorities  recruitment  program.  Mini¬ 
mum  5  year'  daily  newsroom  employ¬ 
ment  and  administrative  ability 
required.  Send  resume  and  salary 
requirement  to  Executive  Director,  PO 
Box  17004,  Washington  DC  20041. 
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HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


HELP  WANTED 


CITY  EDITOR 

Community  Zone  3  daily  with  rapid 
growth  near  metro  area  seeks  people- 
oriented  motivator  to  plan,  supervise, 
edit.  Three  to  5  years  daily  reporting 
essential.  Good  Advancement.  Box 
9617,  Editor  &  Publisher. 

CITY  EDITOR 

20,000  circulation  South  Texas  A.M. 
needs  high  energy  editor  with  strong 
editing  skills.  Must  have  experience 
directing  reporters  and  photp^raphers. 
Should  thrive  on  competition  and 
responsibility.  Good  future  with  oppor¬ 
tunity  for  advancement.  Reply  with 
resume,  salary  history  to  Box  9622, 
Editor  &  Publisher. 

ENTRY  LEVEL — Small  daily  has  open¬ 
ing  for  beginner  with  photo  skills. 
General  assignment  and  features. 
Contact  Chuck  Bowlus,  Rawlins  Daily 
Times,  PO  Box  370,  Rawlins  WY 
82301.  (307)324-3411. 

EXPERIENCED  REPORTER  needed  for 
expansion  position  in  daily  bureau. 
Good  pay,  benefits,  plus  live  in  sunny  | 
Southwest  Florida  near  beaches.  Send  | 
resume,  clips  to  George  Cecil,  Naples  \ 
Daily  News,  PO  Box  7009,  Naples  FL 
33940. _ 

EXPERIENCED  EDITORS,  WRITERS 
wanted  by  growing  Central  Florida 
newspaper  group.  Send  resumes  to 
Managing  Editor,  INI-Fla.,  124  West 
Central  Ave.,  Winter  Haven  FI  33880. 
(813)  294-8089. _ 

EXPERIENCED 

BUSINESS 

EDITORS 

Small  publishing  firm  in  Houston  needs 
experienced  business  writer  dissatisfied 
with  pay,  looking  for  career  upgrade. 
Company  publishes  newsletters  in  new, 
exciting,  unregulated  natural  gas  indus¬ 
try  ana  gives  conferences.  One  editor 
needed  to  PUT  TOGETHER 
CONFERENCES.  This  professional  chal¬ 
lenge  needs  the  skill  of  a  good  journalist 
who  recognizes  a  story,  knows  how  to  get 
answers,  what's  news,  who's  important. 
Pay  starts  at  $30,000  but  can  move  to 
$60,000  right  away  for  good  producer. 
Newsletters  need  MARKETS  EDITOR 
who  will  talk  with  gas  trading  produc¬ 
ing,  transporting  and  distributing 
companies  to  learn  prices,  trends, 
contract  terms  then  write  column  simil- 
iar  to  WSJournal  Heard  on  the  Street. 
Good  pay  based  on  experience. 

Rush  resumes  to  Spencer  Publishing, 
#120,  6699  Port  West  Dr.,  Houston 
77024. _ 

Experienced  Magazine  Art  Director 
Business  Writers 
Business  Editors 

JOB  BANK  has  immediate  openings  for 
the  above  positions  at  major  metropoli¬ 
tan  dailies.  For  more  information  on 
these  jobs  please  call  Director,  Debra 
Bissinger  at  (609)  786-1910  or  send 
your  resume  to  JOB  BANK,  1909 
Cinnaminson  Ave.,  Cinnaminson,  NJ 
08077.  There  is  no  referral  fee  for  the 
above  positions. 

FASHION  WRITER 

Travel  to  the  major  markets  world  wide 
and  work  with  first-class  photographers 
and  designers  on  weekly  section  and 
Lifestyle  pieces.  Need  someone  who 
can  spot  early  trends  for  sophisticated 
readers,  but  who  can  also  develop  prac¬ 
tical  style  stories.  Send  fashion  clips, 
resume  and  references  to:  Tony  Peder¬ 
son,  Managing  Editor,  Houston  Chroni- 
cle,  PO  Box  4260,  Houston  TX  77210. 

FEATURES  EDITOR— Suburban 
Washington  newspaper  seeks  exper¬ 
ienced  editor  who  can  write  sparkling 
feature  stories,  polish  others'  copy  and 
design  attractive  pages.  Write  Editor, 
The  Maryland  Independent,  7  Industrial 
Park  Cr,  Waldorf  MD  20601. 


FEATURE  WRITER  ! 

Gulf  Coast  Florida  daily  needs  a  strong 
feature  writer  for  key  position  in  news¬ 
room.  Editing  and  camera  skills  helpful. 
Salary  commensurate  with  experience. 
Two  years  experience.  Send  resume  and 
non-returnable  clips  to  Jay  Pitts, 
Managing  Editor,  Playground  Daily 
News,  PO  Box  2949,  Fort  Walton 
Beach,  FL  32549  or  telephone 
l-(904)-863-9290.  | 

GENERAL  ASSIGNMENT  REPORTER. 
38,000  AM  daily  in  Zone  5  needs  repor¬ 
ter  with  1  to  2  years  experience.  Clips 
should  show  crisp  writing  and  good 
organization.  Send  resume  and  clips  to  { 
Steve  Cooper,  City  Editor,  Sprin^ield  i 
News-Sun,  Springfield  OH  45501.  j 

GRADUATE  ASSISTANTSHIPS  avail- 1 
able  for  persons  with  at  least  three  years  I 
full-time  experience  in  reporting,  writ-  j 
ing,  editing,  in  either  print  or  broadcast  i 
media,  ready  for  mid-career  opportunity  | 
to  earn  an  MA  in  a  12-month  prwram. 
Stipends  of  approximately  $6,000  plus  I 
full  out-of-state  tuition  for  best  quali- 1 
tied  teaching  and  research  assistants. ! 
Deadline  for  applicaiton  is  April  15,  | 
1986.  Write:  Chairman,  Graduate 
Studies,  School  of  Communications, 
The  Penn^lvania  State  University,  215 
Carnegie  Building,  University  Park  PA 
16802. _ 

"HOW  TO  GET  HIRED  IN  JOURNAL- 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 

IMMEDIATE  OPPORTUNITIES 
FOR  THE  BEST 

JOURNALISTIC  PROFESSIONALS 
We  are  in  immediate  need  of  aggressive 
journalistic  professionals.  For  thou¬ 
sands  of  journalistic  professionals, 
1985  will  be  the  best  year  ever  for  the 
industry,  because  this  year  is  the  year 
for  the  job  market  where  the  markets 
are  wide  open  from  coast  to  coast  from 
every  aspect  of  the  industry. 

Most  important  to  you  is  to  find  the  best 
job  in  the  market  and  win  it  hands 
down! 

...here  at  Media  Talent  Network 
Management  Consultants,  we  stand 
prepared  and  ready  to  do  what  it  takes 
to  win  that  job  for  you.  We  have  an 
excellent  reputation  and  are  a  national 
marketing  consulting  firm  in  the  indus¬ 
try  catering  to  the  broadcast,  literary, 
and  entertainment  professionals  from 
coast  to  coast. 

For  career  marketing  informaion  on 
available  journalistic  careers  write  or 
call  Media  Talent  Network  Management 
Consultants,  2400  Merchant  Dr.,  NW, 
Suite  200,  Knoxville,  TN  37912,  (615) 
522-7900.  All  inquiries  held  in  stric¬ 
test  confidence. 

REPORTERS 

If  your  are  a  bright,  mature  self-starter 
wiling  to  work  hard  and  learn,  we  will 
consider  you  for  a  regional  reporting 
beat.  Some  experiece  helpful.  Rush 
resume,  clips  and  cover  letter  to  James 
G.  Marshall,  Publisher,  The  Post-Star, 
Lawrence  and  Cooper  St.,  Glens  Falls 
NY  12801. _ 

REPORTER  with  incentive  sought  to 
cover  city  government  beat  for  mid-size 
Kansas  daily.  Experience  preferred. 
Send  resume,  clips  to  Kay  Berenson, 
Salina  Journal,  333  South  4th,  Salina 
KS  67401. 

RUN  YOUR  OWN  SHOW/Aggressive, 
growing  Zone  1  weekly  (sales  doubled  in 
■2  years)  seeks  committed  young  jour¬ 
nalist  who  wants  to  work  1-2  years  as 
managing  editor,  then  move  on  to 
bigger  things.  Must  be  highly  organized, 
a  fast  writer  and  excellent  typist.  Work 
for  ex-national  journalist/  co-owner. 
Send  resume,  clips  and  references  to 
Box  9626,  Editor  &  Publisher. 


LEAD  REPORTER  PROJECT  EDITOR 

Tri-weekly  located  in  mountains  of  ,  Commission  design  for  decorating  and 
Western  North  ^rolina  seeking  a  lead  i  craft  projects.  Requires  writing  ikills, 
reporter  At  iMSt  three  ywrs  experience  .  good  taste  and  interesting  crafts.  Send 
preferred  but  will  consider  all.  Applic-  ,  Resume  and  writing  samples  to  Editor, 
ant  must  be  thorough,  efficient  arid  !  Creative  Ideas  For  Living,  PO  Box 
anxious  to  work.  Send  clips  and  apph-  2522,  Birmingham  AL  35201. 


cation  to  Editor,  The  Mountaineer,  PO 
Drawer  1229,  Waynesville  NC  28786. 


I  reporter  bright,  aggressive  with  at 

r.cccTvi  CC  cnnno - -  ®  experience  on  weekly  or 

c™,ii  1-  I  S'’'’®!'  daily.  New  Jersey  candidates 

Small  but  quality-wiented  North  Caroli-  preferred.  Send  resume,  clips  to  Randy 
na  daily  seeks  talented  indjvidual  to  >  Bergmann,  New  Jersey  Herald,  PO  Box 
handle  our  one-person  lifestyles  lo,  Newton  NJ  07860. 
section.  Duties  range  from  writing  '  _ 

I  REPORTERS  ne^ed  to  work  for  rapidly 


n^prpc^nn  growing  national  newsletter  company. 

Srrpn^pH°eiihierti**^.riiionT"’nr'i,*'^'  ^''eral  hard  news  positions  open.  You 
Should  be  3  Self-Starter,  ambitious, 
conditions,  competitive  salary  and  a  aggressive  and  able  to  research  facts  by 

riafiU^Mwr^f^pJtPrn  !  P™ne.  Newspaper  or  newsletter  experi- 

mn  ®  ence  necessary,  but  business  news 

expef'ence  not  necessary.  Salary 
Mik6  Jon6S,  Mdnsgin^  Editor,  Th6  romfn^nsLiratp  with  pvnpripnrp  Npw*k- 
Mrnouioii  Nauic  PO  rav  Ain  commcnsuraie  wiin  experience.  ?iews- 


^  ^  letters  pay  higher  than  newspapers. 

NC  28752.  Phone:  (704)652-3313.  |  Lots  of  rbom  for  advancement.  BasS  in 

- rPM-r/io -  San  Francisco  Bay  Area.  Send  cover 

MANAGING  EDITOR  Ig^er  and  resume  to  Crittenden  News- 

Excellent  opportunity  with  Creative  letters.  Department  A,  PO  Box  1150, 
Ideas  For  Living  (national  circulation  of  Novato  CA  94948 
750,000)  a  publication  of  Southern  ' _ ^ _ 

5''vMrs'’exM?iJn«  ■  ResoTs'i'we^for '  JOURNAL  TIMES  a  38,000  circu- 

writers,  an!  issue  planLg.  Send  Z fJ*Sp 

resume  and  writing  samples  to.  Editor,  i  n^^nf  u 

Creative  Ideas  For  Living,  PO  Box  j  ^ 

2522,  Birmingham  AL  352S1.  j 

TheabiliwSic^t^irtSn  t  ht  '  cS^e^tveS"^^^^^^^ 

i  ‘-'*7  council  and  the  rural  school  board 
1  poliCB  aod  the  county  fair-and  enjoy- 
P«'sonal  y  ^g^t  all.  Residence  in  Burlington  w 
^®i®  Tk  ®il°2r^®®®  i  immediate  area  required. 

*®  P®'*^  !  Candidates  should  have  at  least  3  years 

f  i  of  daily  reporting  experience,  solid  news 

'  judgment  and  personal  skills  along  with 
®  growing'  selFconfidence,  reliability  and  the  abil- 


MANAGING  EDITOR 


MANAGING  EDITORS 
The  ability  to  direct  staff  and  copy  tight 


'^pjp  f  i  of  daily  reporting  experience,  solid  news 

'  judgment  and  personal  skills  along  with 
*^®'^  ®  growing'  selFconfidence,reliabilitvandtheabil- 

2  P®c  ®"‘:f  ‘  ity  ‘o  ose  a  35mm  camera.  Submit 

hp^,fi*?*.®pi®*l  *2^/®^*^' .®?'  I  letters  of  application,  resume  and  5-10 

22i22!  *  pu  ®  competitive  starting  j  of  your  best  clippings  by  January  24  tO: 
sa  ary  P  eas®  send  resurne  including  I  gusan  Dembow^ki,  The  Journal  Times, 
salary  history  plus  a  copy  of  your  recent  i  212  Fourth  Street,  Racine,  Wl  53403. 

g?P®'  An  Equal  Opportunity  Emp  oyer. 

Press  x232  Central  Avenue,  Willmette,  ^  1  v  1 _ 

11  60091.  Equal  Opportunity  Employer  EXPERIENCED  REPORTERS  to  cover 
county  government  and  courts  for  The 
. — I —  Tulsa  Tribune.  Two  to  five  years  experi- 
NEED  AfjGRESSIVE  EDITOR  for  two  |  gnce  required,  salary  adjustable  to 
community  weeklies,  shopper,  and  j  experience.  Send  clips  and  resume  to 
tourist  guide  publication  in  Arkansas  .  jhe  Tulsa  Tribune,  Box  1770,  Tulsa  OK 
Ozarks.  Competitive  situation  demands  !  74102 

award-winning  coverage,  layout  and  ' _ ! _ 


design.  Carroll  County  Newspapers,  PO  WRITER— EDITOR  for  #  2  position  on 
Box  232,  Berryville  AR  72616.  Boston  area-based  international  jour- 

- nal,in  the  most  dynamic  sector  of  the 

NEWS  EDITOR  for  rural  California  j  communications  industry.  Candidate 
weekly.  Minimum  3  years  experience.  '  must  have  demonstrated  journalistic 
Quality  job.  Direct  staff,  photos,  govern- j  proficiency.  Some  knowledge  of 
ment,  editorials,  features.  Second  posi-  j  communications  field  helpful.  Send  full 
tion  open  for  spouse.  R.  Swift,  PO  Box  |  particulars  to  Box  9615,  Editor  & 
157,  Patterson,  CA  95363.  I  Publisher. 


THE  WISCONSIN  STATE  JOURNAL,  in  an  attrac- 1 

tive  university  and  capital  setting,  is  seeking  an  editor. 

Our  competition  for  readers  is  keen  and  we  expect  to  attract 
more  readers  with  the  appearance  and  substance  of  our  news¬ 
paper.  A  strong  staff  looks  to  a  skilled  leader  to  achieve  this 
growth. 

If  challenge  and  opportunity  interests  you,  please  sub¬ 
mit  your  resume.  Include  information  on  the  history  of  your 
compensation,  education,  and  your  career  notables  and  views 
on  key  issues.  Send  to: 

Personnel  Director 
Madison  Newspapers,  Inc. 

PO  Box  8056 
Madison  WI  53708 
Equal  Opportunity  Employer 


EDITOR  &  PUBLISHER  for  January  18,  1986 


HELP  WANTED 


THE  TIMES  HERALD  RECORD,  one  of 
the  country's  fastest  growing  daily 
newspapers,  has  an  opening  on  its  copy 
desk.  We  are  looking  ror  an  experienced 
copy  editor  who  is  dedicated  to  excel¬ 
lence  and  preferably  one  who  is  versed 
in  wire  handling  and  layout,  and  the 
ability  to  polish  local  copy.  A  college 
degree,  preferably  in  English  or  journal¬ 
ism  is  required.  We  offer  an  attractive 
and  competitive  salary,  based  on  exper¬ 
ience,  and  the  opportunity  for  advance¬ 
ment.  The  Times  Herald  Record,  a 
community-oriented  newspaper,  is  part 
of  the  Ottaway  Newspaper  Group,  a 
wholly  owned  subsidiary  of  Dow  Jones 
Inc.  We  are  in  the  rapidly  growing  Mid- 
Hudson  region,  just  65  miles  from  New 
York  City  and  minutes  from  the  Cats¬ 
kills.  Please  submit  resume  and  salary 
requirements  to.  Personnel  Director, 
The  Times  Herald  Record,  40  Mulberry 
St.,  Middletown  NY  10940.  An  Equal 
Opportunity  Employer. 

THE  WISCONSIN  STATE  JOURNAL,in 
an  attractive  university  and  capital 
setting,  is  seeking  an  editor. 

Our  competition  for  readers  is  keen  and 
we  expect  to  attract  more  readers  with 
the  appearance  and  substance  of  our 
newspaper.  A  strong  staff  looks  to  a 
skilled  leader  to  achieve  this  growth. 

If  this  challenge  and  opportunity  inter¬ 
ests  you,  please  submit  your  resume. 
Include  information  on  the  history  of 
your  compensation,  education,  and 
your  career  notables  and  views  on  key 
issues.  Send  to: 

Personnel  Director 
Madison  Newspapers,  Inc. 

PO  Box  8056 

Madison  Wl  53708 
Equal  Opportunity  Employer 

THINK  ABOUT  YOUR  FUTURE 
AND  OURS 

Because  we  intend  to  be  a  great  news¬ 
paper,  we  never  stop  looking  for  great 
reporters.  If  you're  one,  and  might  like 
to  sign  on  with  one  of  the  best  non¬ 
metro  newspapers  in  the  country,  let  us 
know  who  you  are  and  where  you  are. 
We  don't  have  an  opening  at  the 
moment,  but  when  we  do,  we'll  hire  the 
best.  If  you  have  at  least  5  years  daily 
newspaper  experience  and  think  you'll 
know  an  outstanding  opportunity  when 
you  see  one,  send  us  a  letter  and  a 
resume  and  we'll  send  you  a  copy  of  our 
newspaper.  If  that  doesn't  convince 
you,  nothing  we  can  say  is  likely  to. 
Send  to  Box  9464,  Editor  &  Publisher. 

PHOTOGRAPHY 


HELP  WANTED 


SPORTS  WRITING 
COPY/LAYOUT  POSITIONS 
The  Anchorage  Times,  a  PM  daily,  AM 
Saturday-Sunday  newspaper  institution 
for  over  70  years  has  immediate  open¬ 
ings  for  a  copy  desk/layout  editor  and  a 
senior  writer  on  its  award-winning 
sports  staff. 

Judged  one  of  the  nation's  ten  be^t 
sports  sections  last  year  by  the  APSE, 
the  copy  desk  position  offers  fast- 
paced,  creative  layout  challenges 
through  full  color  section  fronts  on  an 
almost  daily  basis.  We're  looking  for  an 
individual  with  solid  news  judgment 
built  on  at  least  2  years  professional 
experience  who  thrives  in  a  highly 
competitive  market. 

The  sports  writing  opening  is  our 
number  1  position  and  emphasizes 
college  basketball  (if  you  haven't  heard 
of  the  great  Alaska  Shootout,  there  is  no 
need  to  apply)  and  baseball.  The  posi¬ 
tion  requires  hard-hitting,  analytical 
beat  coverage,  hard  news  writing  and 
the  ability  to  craft  a  weekly  column.  At 
least  two  years  of  daily  experience  with 
a  professional  newspaper  (i.e.  beyond 
college  dailies)  is  required. 

(Jopy/layout  applicants  should  enclose 
5  tearsheets  of  past  work;  sports  writers 
should  include  5  varied  examples  with 
resumes  and  references  to: 

Personnel  Director,  Anchorage  Times 
Sports,  PO  Box  40,  Anchorage,  AK 
99510. 

THE  EL  POST  HERALD-POST  is  taking 
applications  for  the  positions  of  city 
editor  and  night  city  editor.  We  prefer 
experienced  candidates.  We  demand 
hard-working  journalists  who  are  open 
to  innovative  ways  of  presenting  the 
news.  We  want  people  ready  to  direct  an 
eager  staff  in  one  of  the  most  challeng¬ 
ing  news  cities  in  America.  Send 
resumes,  and  references  to  Jay 
Ambrose,  Editor,  El  Paso  Herald-Post, 
PO  Box  20,  El  Paso  TX  79999. 

WRITERS:  The  Blade,  of  Toledo,  Ohio, 
is  seeking  a  self-starter  to  develop  and 
write  real  estate  news  for  a  Sunday 
section  (218,000  circulation)  and  daily 
paper.  Also  opening  for  general  assign¬ 
ment  reporter  and  feature  writer  to 
produce  lively  copy  for  features  depart¬ 
ment  and  Sunday  magazine.  Newspap¬ 
er  experience  preferred.  Send  resume, 
clips,  and  references  to  Cheryl  Lutz, 
assistant  managing  editor.  The  Blade, 
541  Superior  St.,  Toledo,  OH  43660. 
An  Equal  Opportunity  Employer  Male/ 
iFemale. 

PHOTOGRAPHY 


PHOTO 

MANAGER 

Progressive  daily  in  major  metropolitan  area 
seeks  experienced  photo  manager/director 
for  expanding  photo  operations. 

Candidate  should  have  experience  both  in 
photo-journalism  and  directing/managing  all 
phases  of  photo  operations. 

Send  resume  with  references  to: 

William  Mangle 
THE  TIMES 
417  Fayette  St. 

Hammond,  Ind.,  46320 


HELP  WANTED 


WANTED:  Reporter  for  weekly  group  in 
Northern  New  York.  Photography  skills 
a  plus.  Salary  commensurate  with 
experience.  Call  (518)  873-6368. 
Anne  Marie  Denton,  Denton  Publica¬ 
tions  Inc.,  Elizabethtown,  NY  12932. 

WIRE  EDITOR 

Knight-Ridder  newspaper  is  looking  for 
an  editor  with  a  sharp  eye  for  news. 
Applicants  should  be  skills  at  combin¬ 
ing,  rewriting  and  condensing  stories  in 
a  fast-paced  PM  cycle.  Planning  and 
layout  skills  helpful.  Apply  to  Steve 
Grimmer,  News  Editor,  The  News- 
Sentinel,  PO  Box  102,  Fort  V'a’.ne,  IN 
46801.  An  Equal  Opportunity 
Employer. 

WORK  JUST  AN  HOUR  AWAY  from  New 
Orleans  at  a  growing  13,000  plus  daily 
newspaper.  Must  be  talented  reporter 
with  professional  newssroom  experi¬ 
ence,  hard  worker  and  dedicated  to 
good  journalism  standards.  Write 
Managing  Editor,  Daily  Star,  PO  Box 
1149,  Hammond  LA  70404  or  call 
(504)  345-2333. 


;  HELP  WANTED 


I  PRESSROOM 


PRESSROOM  FOREMAN:  Well  estab¬ 
lished  family  newspaper  in  New  York 
State  with  a  circulation  of  42,000,  is  in 
the  process  of  installing  7  double  width 
units  of  M.A.N. -Roland  offset  press.  We 
need  an  experienced  take-charge  indivi¬ 
dual  to  turn  out  a  top  quality  full  color 
product  on  a  daily  basis.  Da^ime  work, 
i  Good  salary  and  an  excellent  fringe 
benefit  package.  Send  complete 
resume  to:  Rod  Aoare,  Personnel  Mana- 
I  ger,  Watertown  Daily  Times,  260 
I  Washington  Street,  Watertown,  New 
!  York  13601. 


I  EXPERIENCED  AND  highly  motivated 
;  sales  representative  needed  to  sell  full 
i  line  supplies  to  newspaper  industry. 

I  Fifty  percent  travel.  Territory — 
I  Southern  California,  Arizona  and  South- 
I  ern  Nevada.  Qualified  candidate  should 
''  send  resume  to  Nensco,  PO  Box  1115, 
I  Oakland  CA  91786.  Attn:  James 
Jumpe. 


PHOTOGRAPHER  ! 

PHOTOGRAPHER  1 

12,000  daily  in  Brookshire  Hills  of  New  ; 
England.  Determine  coverage,  run  dark-  i 
room,  print  commmercial  orders,  coor-  > 
dinate  correspondence  and  control 
inventory,  $200  per  week  for  all  this.  i 
Resume,  six  samples  to  J.  C.  Day,  j 
Editor,  The  North  Adams  Transcript, 
124  American  Legion  Drive,  North  ' 
Adams  MA  01247.  High-quality,  high- ! 
energy  work  to  maintain  outstanding  j 
tradition  of  local  photography.  | 

_ PROMOTION _ 

PROMOTIONS  DIRECTOR  I 

New  position  with  a  metropolitan  St.  ! 
Louis  weekly  group  with  800,000  y  { 
circulation.  I 

Organize  and  implement  promotion  j 
programs  for  small  to  large  retail  { 
accounts,  including  malls.  Design  prog-  ; 
rams  tailored  for  reader  enhancement  | 
and  local  publishing  staffs.  Promotions  i 
will  embrace  all  necessary  media.  ^ 

Send  resume:  ' 

Suburban  Newspapers,  Marketing  i 
, Director  1714  Deer  Tracks  Trail,  St.  \ 
Louis  MO  63131. 

_ I 

PROMOTION  DIRECTOR  I 
S.F.  Bay  Area’s  fastest-growing  news-  j 
paper  and  shopper  publishing  group  is  : 
looking  for  an  experienced  person  with  i 
strong  advertising  and  marketing  skills  | 
to  join  the  management  team  and  head 
up  planning  and  implementing  advertis- 1 
ing  campaigns  and  promotion  of  the  ; 
newspapers  and  cor^ration.  The  job  ' 
requires  a  strong  shirt-sleeves  admini-  j 
strator  to  coordinate  promotion  efforts  j 
between  departments  and  newspapers 
in  the  group,  plus  working  with  an 
advertising  agency.  List  background 
experience  and  salary.  Write  to  George 
W.  Hoyt,  President,  Lesher  Communi¬ 
cations,  2640  Shadelands  Drive, 
Walnut  Creek,  CA  94596. 


PRESSROOM  I 


PRESS  MANAGER 

Major  Californian  daily  metro  is  accept¬ 
ing  applications  for  press  manager. 
Pressroom  contains  27  units  of  GOSS 
Metro  presses.  Position  requirements 
include  experience  in  budgeting,  capital 
planning,  and  writing  and  conducting  I 
performance  appraisals.  Must  have  ex¬ 
cellent  organizational,  employee  rela¬ 
tions,  and  oral/written  communications 
skills.  Also  must  have  thorough  techni¬ 
cal  knowledge  of  presses.  Computer 
knowledge  and  college  degree  desirable. 
Apply  to:  the  Personnel  Department  The 
Sacramento  Bee,  2100  (J  St.,  Sacra¬ 
mento  CA  95816.  EOE. 


PROFESSIONAL 

SALESPERSON 


The  Good:  Earn  50K  to  150K  selling 
computer  systems  to  the  Newspaper 
Industry.  We  have  the  leads,  the 
products,  and  the  support,  but  we  are  a 
bunch  of  techs  who  need  a  top-notch 
closer. 

The  Bad:  Lots  of  travel,  lots  of  hours, 
lots  of  hard  work. 

The  Ugly:  There  is  nothing  ugly  about 
us.  Just  ask  our  staff  and  clients  what 
kind  of  company  we  are.  We  are  13 
years  young  and  still  growing. 


Please  forward  all  inquiries  to: 

Data  Sciences,  Inc. 

8555  16th  Street 
Silver  Spring  MD  20910 
Attn:  Mark  Ganslaw,  President 
(301)587-3700 

RETAIL  SALES  SUPERVISOR 
We  are  a  rapidly  expanding  morning 
nerwspaper  located  in  a  quality  major 
market  in  the  Mid-West.  We  are  seeking 
a  sales  supervisor  to  oversee  the  daily 
sales  activity,  account  servicing,  and 
sales  planning  efforts  of  one  district  of 
retail  advertising  sales  representatives. 
You  have  a  solid  background  in  news¬ 
paper  advertising  sales.  You  understand 
newspaper  production  and  feel  at  ease 
with  basic  copy  and  layout  design.  More 
importantly,  you  are  adept  at  using 
research  data,  making  quality  sales 
presentations,  and  increasing  sales 
volume.  You  understand  people  and 
know  how  to  train  and  motivate  them  for 
ever  better  sales  results.  Preferably  you 
have  a  degree  in  business,  marketing, 
advertising  or  a  related  field. 

We  offer  excellent  salary  plus  bonus  and 
company-paid  benefits,  so  let’s  talk 
seriously  about  a  solid  opportunity  with 
our  company.  Send  resume  to  Box 
9638,  Editor  &  Publisher. 


PRODUCTION 


COMPOSING  ROOM  FOREMAN 
The  Herald,  central  Connecticut's 
largest  afternoon  newspaper,  40,000 
plus  Monday-Saturday  is  seeking  an 
energetic  individual  with  a  solid  union 
background  and  people  management 
skills.  This  "Hands-On"  position 
r^uires  a  quality  conscious  and  dead¬ 
line  oriented  professional  with  the  abili¬ 
ty  to  motivate  others.  A  knowledge  of 
newspaper  front  end  systems  and  all 
phases  of  photo  composition  is  a  must. 
Good  salary  and  benefit  package.  Send 
resume  and  salary  history  to  Personnel 
Manager,  The  Herald,  New  Britain  CT 
06050. 


EDITOR  &  PUBLISHER  for  January  18,  1986 


HELP  WANTED 

POSITIONS  WANTED  | 

1  POSITIONS  WANTED 

POSITIONS  WANTED 

PRODUCTION 

ADMINISTRATIVE  . 

EDITORIAL  1 

FREELANCE 

NEW  ENGLAND  NEWSPAPERS  often 
seek  qualified  personnel  in  all  depart¬ 
ments.  The  New  England  Newspaper 
Association  maintains  a  personnel 
referral  service  to  assist  our  newspap¬ 
ers.  Send  us  your  resume  and  we  will 
use  it  to  fulfill  inquiries  from  newspap¬ 
ers  in  the  market.  Anyone  may  partici¬ 
pate  but  distance  is  often  a  factor  in 
placement.  New  England  Newspaper 
Association,  Personnel  Referral 
Senrice,  70  Washington  Street,  Salem, 
MA  01970. 


PRODUCTION  MANAGER  FOR 
CAPE  COD  TIMES 

The  Cape  Cod  Times,  a  rapidly  growing 
(42,000  +)  seven-day  morning  news¬ 
paper  and  a  member  of  the  Ottaway 
group,  is.seeking  an  experienced 
production  manager  to  fill  a  newly 
created  postion.  Responsibilities 
include  quality  control.  Production 
coordination,  and  supervision  of  our 
composing  room  (Atex  7000  system). 
Press  room  (Goss  Metro  offset),  and 
mailroom.  If  you  have  a  working  know¬ 
ledge  of  these  departments,  a  proven 
record  of  accomplishment,  leadership 
and  management  skills,  this  job  could 
be  yours.  Applicants  must  be  willing  to 
work  flexible  hours.  We  offer  a  good 
salary  and  attractive  benefits,  the  great¬ 
est  of  which  is  Cape  Cod  for  year-round 
living.  Send  a  a  letter  telling  about  your¬ 
self  to  Scott  Himstead,  Publisher,  Cape 
Cod  Time,  Hyannis  MA  02601. 


POSITIONS 


WANTED 


_ CONSULTANTS _ 

Are  HIGHER  PROFITS 
Your  1986  Goal? 

Recent  publisher  of  50,000  group  daily 
in  early  retirement  has  history  of  quality 
product  with  over  30%  profit  conversion 
through  aggressive  sales,  cost  control. 
Expenses  plus  small  percent  of  profit 
improvement.  Box  9603,  Editor  & 
Publisher. 


ADMINISTRATIVE 


SALES  CONSULTANT  sefks  manage¬ 
ment  position  with  a  daily,  self  motivat¬ 
ing,  aggressive,  experienced  with  retail, 
promotions,  TM(;,  page  layout  and 
design,  photography,  sales  and  all 
phases  of  staff  training  available.  Relo¬ 
cation  possible.  Call  (612)561-1261  or 
(218)568-5312. _ 

YOUNG,  AGGRESSIVE  General  Mana¬ 
ger  wanting  new  challenge.  Exper¬ 
ienced  in  all  production  departments 
with  emphasis  in  advertising.  Will 
consider  any  zone.  Write  Box  9621, 
Editor  &  Publisher. 

_ CIRCULATION _ 

CIRCULATION  professional  seeks  man¬ 
ager's  or  director's  position  on  large 
weekly  or  small  daily.  Wants  opportunity 
to  use  experience  in  free  and  voluntary 
or  paid  systems.  Sales,  service,  and 
collections  are  primary  concern.  Willing 
to  re-locate,  reply  to  Box  9595,  Editor  & 
Publisher. 


36-year-old  former  sports  writer  with 
over  lO-years  experience  on  the  Balti¬ 
more  Sunpapers  looking  for  return  to 
newspaper.  Any  size.  Any  Region. 
Single  and  able  to  begin  Feb.  1. 

Please  call  (301)444-8613  or  write 
1715  Lydonlea  Way,  Baltimore  MD 
21239. _ 

AWARD-WINNING  investigative  repor¬ 
ter  with  experience  at  one  of  the  U.S.'s 
top  national  newspapers  and  at  one  of 
its  best  medium-size  dailies  seeks 
reporting  or  reporting/editing  position. 
Clips,  references  on  request.  Box  9586, 
Editor  &  Publisher. 

EDITOR  OF  ARMY  weekly  in  Germany 
seeks  newspaper  of  magazine  job.  i've 
got  4  years  experience  and  can  write 
everything  from  hard  news  to  sports, 
take  pictures  and  do  layout.  I'm  very 
good  at  features  and  if  you're  looking  for 
a  military  writer  I'm  your  man.  Also 
interested  in  weekly  editor's  job.  Eric 
Durr  GS-9,  USMCD-PAO,  APO  NY 
09033.  I'd  be  glad  to  call  you. 

EDITOR/REPORTER,  14  years  with 
Eastern  Metro,  hard-news  orientation 
Strong  cityroom  manager,  seeks  City 
Editor/ME  slot.  Will  relocate.  Low-to 
mid  40s.  Box  9598,  Editor  &  Publisher. 

EXPERIENCED  SPORTS 
TEAM  PLAYER 

Recent  J-grad  student.  30.  has  done  it 


Northeast.  Box  9600,  Editor  &  FILM/TV  CRITIC-ARTS  STAFF.  Film/art 
Publisher.  B.F.A.,  grad  work,  Washington  journal- 

— nr - TT — _  ism  internship.  College  newspaper 

PUB/(3M.profit-qu^ty  oriented,  exper-  writing/editing.  Strong  layout.  Paste- 
lence  in  budget,  labor  relations,  negoti-  photo_  vDT  experience.  Hard  worker 
atioiis,  and  full  newpaper  operation,  informative  yet  accessible  sWIe. 
Family,  ambitious,  flexible.  Box  9609,  yyjn  2n<j  string.  Any  paper  or  zone.  Box 
Editor  &  Publisher. _  9633_  Publ^her. 


and  the  only  habit  I  have  is  working 
Resume  by  request.  Write  Box  351 
Salem  IN  47167. 


PUBLISHER/GENERAL  MANAGER.  8°''  upoiiucs  ana  agricuiiure  iwasrer  s 
Young  and  aggressive  with  weekly  and  degree;  lournalism/political  science, 
daily  experience.  Total  P&L  and  budget-  Knowledge  of  public  opinion  survey 
ing  ReVponsibility.  Write  Box  9629, 

Editor  &  Publisher.  (812)335-9240. 
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MANAGING  EDITOR— highly  skilled, 
heavily  experienced,  consistent  top 
award  winner,  circulation  builder.  Shirt¬ 
sleeve  editor,  know  all  phases  news¬ 
room  management,  mature,  intelligent. 
Seek  small  to  medium  daily  or  large 
multi-weekly  setup.  (603)  898-5175 
after  12  noon  EST,  or  Box  9200,  Editor 
&  Publisher. 

QUALITY-ORIENTED,  award-winning 
editor  seeks  top  spot  on  Zone  2  daily. 
Interested  in  start-ups,  turnarounds, 
dogfights.  Solid  news  judgment,  layout 
skills,  staff  motivation  are  my  speciali¬ 
ties.  Box  9604,  Editor  &  Publisher. 

QUALITY-OBSESSED  features  editor 
seeks  same  position  elsewhere.  Very 
graphics-oriented.  Heavy  on  organiza¬ 
tion,  planning.  An  eye  for  trends,  skilled 
in  color,  design,  with  creativity,  back- 

f  round  to  get  the  job  done.  Box  9628, 
ditor  &  Publisher. 

SOMEWHERE  a  mag/mid-size  editor 
needs  a  talented  young  reporter/ 
columnist  experienced  in  all  phases  of 
editorial  production.  Will  relocate. 
Scott  Brown,  13078  Church  Rd,  York- 
ville  II  60560.  815/475-7110. 

SPECIAL  PROJECTS  reporter/ 
newspaper  librarian  couple  seeks  new 
challenge.  Both  have  master's  from 
major  schools.  He  has  numerous 
national  and  state  awards,  superior 
clips  and  references.  She  has  8  years 
experience  in  top  libraries,  both  manual 
and  electronic.  Box  9635,  Editor  &  Pub¬ 
lisher. 

SPECIAL  PROJECTS  reporter  seeks  new 
challenge.  Experienced  in  both  investi¬ 
gative  and  in-depth  projects.  Has  politi¬ 
cal  science  degree,  master's  from 
Missoouri.  Numerous  national  and  state 
awards,  top  clips  and  references  attest 
to  quality  of  work.  Box  9637,  Editor  & 
Publisher. 

SPORTSWRITER  has  covered  football 
and  basketball  from  high  schools 
through  NC/tA  Division  I,  plus  Dallas 
cowboys  and  San  Antonio  spurs.  Other 
assignments  have  been  PGA  Southwest 
Classic,  boxing,  polo,  Mexican  League 
baseball.  I’ve  worked  slot  amd  rim  on 
two  Texas  dailies,  using  process  and 
spot  color.  Like  desk  and  writing  equal¬ 
ly.  Seek  mid-size  daily.  Love  travel,  any 
zone,  available  immediately. 
(915)672-5495. 


MAN  IN  MADRID:  Experienced  free- 
I  lancer  relocating  to  Spain,  /tggressive, 

{ intelligent  &  unflappable.  For  clips  & 

I  info  write:  Andrew  Davis,  126  Harding 
I  Ave.,  Long  Beach  NY  11561. _ 

I  SPORTS  EDITORS:  Need  sports  cover¬ 
age  from  Buffalo,  N.Y.?  NHL,  Colleges? 
Call  Tom  Campbell  at  (716)838-5838. 
Have  covered  Western  New  York  sports' 
teams  for  five-plus-years  with  major 
wire  service.  Have  TRS-80,  Model  100 
!  portable  to  get  you  stories  fast! _ 

_ UBRARY _ 

EXPERIENCED  newspaper  librarian 
with  wide  background  in  all  aspects  of 
library  operations  seeks  position.  Broad 
I  educational  background,  MALS  from 
I  Top  school.  Knowledgeable  in  electron- 
{ ic  and  manual  library  systems,  skilled  in 
I  online  searching.  Expert  at  library  reor¬ 
ganization.  Box  9636,  Editor  & 

I  Publisher. 

; _ PRODUCTION _ 

:  9  YEARS  management  and  supervisory 
i  experience  in  distribution,  mailroom, 
direct  mail  and  more  seeks  position 
with  mid/small  daily  or  direct  mail  oper¬ 
ation  located  Zone  3,  4  or  6  within 
commute  of  Atlantic  or  Gulf.  For 
resume  call  Jim  (216)  466-5323 
I  8-lOAM  ET  M-F. 

I  PRODUCTION  MANAGER,  over  20 
{  years  experience,  12  years  broad  based 
I  composing  room  production,  operations 
I  and  advertising  experience.  16  years 
I  with  a  major  mid-west  paper,  circula- 
i  tion  exceeding  100,000.  Seeking  new 
challenge  and  opportunity.  Will  relocate 
to  most  areas.  DeWayne  Gray,  20460 
E.  Costilla  Ave.,  Aurora  CO  80016 
!  (303)  699-8137  eves. _ 

Production/Distribution  Manager 
WELL-VERSED  in  ail  phases  of  produc¬ 
tion,  distribution,  and  warehousing 
including  state-of-the-art  mailrooms. 
Strong  adminstrative/leadership  quali¬ 
ties.  Proven  track  record.  Highest  refer¬ 
ences.  Box  9580,  Editor  &  Publisher. 

RIT  PRINTING  GRAD/Newspaper 
Production  Management  (August  ‘86) 
seeks  position  at  medium-to-large 
circulation  daily.  Experience,  excellent 
!  references.  Box  9630,  Editor  & 
!  Publisher. 


PHOTOGRAPHER 


PUBLISHER-GM  available  soon.  ouwoiATTMTioi'iDMAi  icx  .u - 

Presently  operating  $1,500,000  PHYSICIAN/JOURNALIST  with  one  year 
newspaper-printing  operation  with  25  iriajof  nieti'o  experience,  Columbia  J- 
employees.  Over  30  years  experience  schopi  degree,  se^s  medical  writer 
managing  newspapers  with  good  track  PPl'*' 91’  t 

recora  and  references.  No  wife,  no  kids  M.D.,  Box  9606,  Editor  A  Publisher. 


PUBLIC  AFFAIRS  journalist  seeks 
reporting  post.  Zone  5.  Three  yrs.  exper- 
ience  covering  education,  city 
gov't/politics  and  agriculture.  Master's 


SHOP  TALK  AT  THIRTY 


Newspaper  editors  should  take  an  active  role  in  campus  press 


By  Ivan  Holmes 

It  is  time  for  newspaper  editors 
throughout  the  country  to  ask  the 
question,  “What  can  I  do  to  make  the 
university  newspaper  a  more  effec¬ 
tive  tool  for  training  future  print  jour¬ 
nalists?” 

Few  journalism  schools,  including 
many  AEJMC-accredited  programs, 
require  all  news-editorial  majors  to 
work  on  the  university  newspaper. 
Yet  the  most  effective  way  to  produce 
top-quality  news-editorial  journalists 
is  to  require  all  news-editorial  majors 
to  work  on  top-quality  campus  news¬ 
papers  which  are  under  the  leadership 
of  the  journalism  schools. 

Many  university  administrators 
have  become  smart.  They  hire  cam¬ 
pus  newspaper  advisers  from  the 
public  relations  field  rather  than  the 
news-editorial  field.  They  know  that 
an  aggressive  campus  press  means 
answering  a  lot  of  questions  they 
would  rather  not. 

So,  rather  than  running  the  risk  of 
fighting  with  the  university  newspa¬ 
per,  they  hire  advisers  who  hardly 
know  what  “hard  news”  is,  let  alone 
who  are  willing  to  print  it. 


So,  rather  than  running 
the  risk  of  fighting  with 
the  university  newspaper, 
they  hire  advisers  who 
hardiy  know  what  “hard 
news”  is,  iet  aione  who 
are  wiiiing  to  print  it 


What  occurs  is  “censorship  at  the 
advisership  level,”  a  trend  that  has 
developed  during  the  last  few  years, 
particularly  among  many  of  the 
smaller  schools  of  journalism. 

The  adviser  censors  the  paper  for 
the  administration  simply  because  he 
sees  the  role  of  the  campus  press  as 
that  of  a  public  relations  tool. 

As  head  of  a  small  university  jour¬ 
nalism  school  for  more  than  ten 
years  —  and  which  was  not  accred¬ 
ited  by  AEJMC — I  know  from 
first-hand  experience  that  a  more 
active  role  by  state  newspaper  editors 

(Holmes  is  an  associate  professor  of 
Journalism  at  South  Dakota  State  Uni¬ 
versity.) 


would  have  helped  our  program. 

We  tried  to  have  a  strong,  top- 
quality,  aggressive  campus  paper  that 
served  as  a  training  ground  for  our 
news-editorial  majors.  The  paper  was 
judged  All-American  for  three  con¬ 
secutive  years. 

Yet,  when  the  adviser  resigned,  an 
adviser  with  a  public  relations  back¬ 
ground  was  hired  by  the  university. 
During  selection  committee  inter¬ 
views,  the  candidate  the  university 
hired  stated  that  “the  role  of  the  cam¬ 
pus  press  is  to  print  mostly  feature 
stories,  because  that’s  what  most 
people  are  really  interested  in  read¬ 
ing.” 

No  one  seemed  interested  that  hir¬ 
ing  such  an  adviser  would  weaken  the 
newspaper  and,  as  a  result,  the  jour¬ 
nalism  program. 

Another  university  in  the  same 
state  lost  their  newspaper  adviser 
about  the  same  time,  one  who  always 
had  an  aggressive  news  policy.  That 
university  hired  an  adviser  who  had 
been  the  public  relations  director  for  a 
state  junior  college. 

Still  another  school  in  the  area  pres¬ 
sured  their  news-editorial  oriented 
adviser  into  resigning,  and  subse¬ 
quently  hired  an  individual  who  had 
no  news-editorial  journalism  experi¬ 
ence.  The  new  adviser  had  been  in 
public  relations  for  a  number  of  years. 

Another  danger  in  hiring  a  campus 
newspaper  adviser  who  doesn’t  have 
a  strong  news-editorial  background  is 
the  type  of  student  he  or  she  draws  to 
the  newspaper  staff. 

It  has  been  my  experience  that  a 
strong  news-editorial  adviser  draws 
journalism  majors  with  an  interest  in 
news-editorial  reporting,  while  an 
adviser  with  a  PR  background  draws 
students  who  are  public  relations- 
oriented. 

As  a  consequence,  many  poten¬ 
tially  strong  news-editorial  students 
do  not  work  for  the  university  paper 
because  they  know  it  is  nothing  more 
than  a  public  relations  tool  for  the 
school. 

If  newspaper  editors  don’t  start 
taking  a  more  active  role  in  the  cam¬ 
pus  press,  the  time  is  coming  when 
editors  will  not  be  able  to  hire  jour¬ 
nalism  graduates  who  know  the  first 
thing  about  hard  news  and  investiga¬ 
tive  reporting. 

Newspaper  editors  should  keep  a 
watchful  eye  on  all  journalism  pro¬ 
grams  offering  a  news-editorial  sequ¬ 
ence.  They  should  be  aware  of  those 
selected  to  advise  the  campus  press  to 


assure  that  newspaper  advisers  have 
a  solid  news-editorial  background. 

I  recently  began  teaching  at  an 
AEJMC-accredited  journalism 
school  in  another  state  and  found  an 
entirely  different  situation  which  pro¬ 
duces  the  same  results. 


What  occurs  is 
“censorship  at  the 
advisership  ievei,”  a  trend 
that  has  deveioped 
during  the  iast  few 
years . . . 


This  university  journalism  program 
has  a  “hands  off’  policy  concerning 
the  university  newspaper.  Although 
many  of  the  journalism  school’s 
majors  are  on  the  newspaper  staff,  the 
campus  press  has  no  news-editorial 
adviser  and  no  connection  with  the 
journalism  school. 

Unfortunately,  this  is  not  an  iso¬ 
lated  case.  Many  accredited  schools 
of  journalism  are  opting  for  this  pol¬ 
icy.  Such  a  policy  takes  a  lot  of  pres¬ 
sure  off  the  journalism  program, 
which  doesn’t  have  to  worry  about 
fighting  the  university  administration 
over  the  role  and  function  of  the  cam¬ 
pus  newspaper. 

When  a  university  newspaper  is 
completely  independent  of  the  jour¬ 
nalism  school,  the  question  naturally 
arises,  “Does  the  aveage  20-year-old 
journalism  major  have  enough  know¬ 
ledge  and  experience  to  put  out  a  top- 
(Continued  on  page  33) 
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Get  your  copy  of 

AdNem 

—  Australia's  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you'll  benefit  from  Ad  News'  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect 
your  business. 

I  To:  M  /VMM,  432  Eltiodoth  Stroot,  I 
I  Suit  Hm.  HSW  20H.  AotmUo.  I 

!  \m  I  PIMM  mM  m  AO  NEWS  ht  Mt  yMT  I 
I  Y  OOI  —  21  lMM«.  I  MClM(  my  taaUnll  . 
I  I  w  O  ■  ki  AmMIm  niTMcy  lar  AhI.  SIM.  I 


48 


EDITOR  &  PUBLISHER  for  January  18,  1986 


This  year,  under  the  auspices  of  the  International  Reading  Association  and  the  American 
Newspaper  Publishers  Association  (ANPA),  the  week  of  March  3-7, 1986  has  been  designated 
Newspaper  in  Education  Week. 

The  March  1  issue  of  Editor  &  Publisher  pays  tribute  to  NIE  and  the  extremely  important 
work  it  is  doing  nationwide.  As  well  as  reaching  our  normal  broad  readership,  this  issue  will 
be  circulated  at  the  NIE  Conference  in  Los  Angeles,  March  19-21.  Your  advertising  support  in 
it  will  reaffirm  your  commitment  to  NIE  and  to  the  printed  word. 

NIE  continues  to  do  the  essential  job  of  making  newspapers  a  basic  element  in  daily 
student  life,  promoting  their  continual  usage  as  an  adjunct  to  text  reading.  Through  NIE, 
young  people  learn  the  value  of  reading,  of  being  informed. ..and  they  learn  that  news¬ 
papers  are  a  multifaceted  media  that  perpetuate  our  freedoms  as  guaranteed  in  the  First 
Amendment. 

Celebrate  NIE  week  and  show  the  newspaper,  public  relations  and  advertising  industries 
you  believe  in  the  work  NIE  does.  Call  your  E&P  representative  or  Don  Parvin,  Advertising 
Manager,  at  212  675-4380 — reserve  your  space  today! 

Space  reservation  close:  February  19 
Copy  close:  February  21 

|ji3  Editor  &  Publisher 

ifiEfl  11  West  19th  Street  •  New  York.  N  Y.  10011 


translation  of  an  ad  from  a  Brazilian  newspaper 


WE  DISCCfVERED  A  KIDNEY  DISEASE 
TRANSPLANTS  WON’T  CURE. 


When  two  Pittsburgh 
Press  reporters  began  inves¬ 
tigating  organ  transplants, 
they  found  a  pattern  of 
greed  and  corruption  that 
spread  from  Pittsburgh  and 
other  U.S.  cities  all  the  way 
around  the  world. 

They  found  that  poor 
people  in  foreign  countries 
were  willing  to  sell  a  healthy 
kidney  for  cash — or  to  pay 
off  a  gambling  debt.  They 
found  doctors  willing  to 
bend  hospital  policy  so  that 
the  richest,  not  the  sickest. 


patients  got  kidney  trans¬ 
plants.  And  in  the  middle 
they  found  brokers,  people 
bartering  kidneys  for  profit. 

Their  series,  “The  Chal¬ 
lenge  of  a  Miracle;  Selling 
the  Gift,”  drew  worldwide 
public  attention.  The  ensu¬ 
ing  controversy  helped 
prompt  reforms  of  the  inter¬ 
national  transplant  system 
that  continue  today. 

Such  impact  is  no  acci¬ 
dent.  For  more  than  a  cen¬ 
tury,  Scripps  Howard  papers 
have  broken  stories  that 


have  led  to  improvements  in 
their  communities  and 
across  the  nation.  We’ve 
uncovered  scandals,  ex¬ 
posed  problems,  led  the 
fight  for  responsive  govern¬ 
ment,  care  for  the  needy  and 
concern  for  quality  of  life. 

And  in  Pittsburgh,  this 
kind  of  aggressive  reporting 
may  have  helped  rescue  a 
medical  miracle. 

TO  SCRIPPS  HOWARD 
ill  NEWSPAPERS 

WE  BREAK  THE  BIG  ONES. 
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